Li BRARS 
BECEIVED 


si 5 = 
American ek“ 
| se ge! ot Rages 
cRFUMER SEPTEMBER\, 


pUB. CO NINETEEN” \ 
rs THIRTY 


i‘ 
4 


See also page 9 





M. NAEF @& CO. 


GENEVA 


HE development of many of the most valuable 
aa widely used specialties at the disposal of 
the perfumer has been achieved by M. Naef & Co. 

Always in the lead in the creation of new odors 
and improving the old, Naef's most recent con- 


tribution to the progress of modern perfuming — 


LILANTHEME 


—is the ultimate accomplishment in the perfection 
of a synthetic Lilac. 

For fidelity to the true floral note, freshness and 
lasting strength, Lilantheme is now the outstanding 
Lilac type odor available—in addition to which it 


is very reasonably priced. 


Sample and quotation on request 
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Guaranteed Quality 
“StaffAllen’s” 


T is not a sufficient guarantee of the quality of an essential oil that it 

be pure and unadulterated. An oil may be said to be absolutely pure 

when prepared from the proper natural material with no admixture of 
other substances either to the raw material or to the resultant oil. 
Quality, however, is more elusive. Perfection is achieved only when the 
raw material is of the finest, selected with discrimination and scientifically 
distilled. 
“StaffAllen’s” oils are not merely pure in the technical sense; they meet 
the most exacting requirements of “‘quality” as distinguished from mere 
“purity.” 


STAFFORD ALLEN & SONS, Ltd. : London 
UNGERER & COMPANY : : New York 


OTTO OF ROSE D’OR 


HEN a product has been on the market for years and is as well 


and favorably known to all users of perfume materials as is 
Botu Pappazoglou’s Otto of Rose d’Or there remains nothing new to be 
said about it. 


The purchasing of Otto of Rose is essentially a question of confidence in 
the brand and the fact that Otto of Rose d’Or has held the leadership 
for so many years and still holds it is sufficient proof of the esteem in 
which its quality is held by those best competent to judge its merits. 


UNGERER & COMPANY : : New York 
BOTU D. PAPPAZOGLOU, S. A., Kazanlik, Bulgaria 
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Enforcement Methods and Consequences 


E have received from Dr. James M. Doran, 

Commissioner of Industrial Alcohol, a state- 
ment of his bureau’s policy toward the essential 
oil and toilet preparations industry. We wish to 
thank Dr. Doran for his courteous and frank state- 
ment and to commend him upon his evident desire 
to curb diversion of industrial alcohol, with as little 
difficulty as possible to industry. 

We have no doubt that he is making a sincere 
and faithful effort to discharge his difficult duties 
in the most efficient manner and that he is sincere 
in his belief that the method which he employs is 
the best for the end which he has in view. 

So far as his statement goes, it is an excellent 
one and should aid in conciliating the trade, dis- 
turbed by the nature of some of the enforcement 
activities of the last few months. But we would 
again remind Dr. Doran that the law gives him 
no authority over products “unfit for use for bev- 
erage purposes.” It does not give unlimited powers 
in the disapproval of formulas. It specifies only 
that the finished products must be “unfit for bev- 
erage purposes.” 

If we understand Dr. Doran correctly, his conten- 
tion is that finished products which may be con- 
verted into potable spirits by a “simple process” 
are subject to the jurisdiction of his bureau and 
may be brought under the ban. 

The Bureau is said to hold that the evil effects 
of this as a general policy are mitigated by the 
practice of carefully discriminating between those 
who are worthy of confidence and those who are not, 
and applying the policy rigidly only to the latter. 
This alleged “discriminatory” power places in the 
hands of the Bureau a weapon which has almost 
unlimited possibilities of misuse. Already there 
are instances in which some of the most reputable 
houses in the industry have had difficulties with the 
approval of their formulas. 

Just where the Bureau derives its authority for 
this discrimination would be interesting to learn. 
Even Congress can pass no law which discriminates 
between individuals, nor can any Administrative 
Bureau legally assume such unusual “discretion.” 
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The Bureau, of course, has a certain amount of 
discretionary power in that its definition of what 
may be “unfit for beverage purposes” is capable 
of being tightened materially. With the rightful 
exercise of this discretion no one can find fault. If 
it is abused, and formulas, previously approved, are 
later thrown out, there is just cause for complaint. 
The courts are not likely to approve any arbitrary 
or capricious use of discretion on the part of an 
administrative Bureau. They have not done so in 
the past. 

It is still our contention and that of the industry 
that the authority of the Bureau of Prohibition and 
the Bureau of Industrial Alcohol over formulas ex- 
tends only to the point where the finished products 
are “unfit for beverage purposes.” Any extension 
of this authority and any assumption of discrimi- 
natory authority, we hold to be beyond the 
province of the Bureaus and their heads. 

We sympathize with the Bureau of Industrial 
Alcohol and with Dr. Doran in their efforts to con- 
trol a very difficult situation. But we would point 
out that the law permits his Bureau to do only cer- 
tain things. It is concerned merely with the regu- 
lation of industrial alcohol supplies and its authority 
is limited to the approval of formulas and products 
which are “unfit for beverage purposes.” The 
diversion of such products may constitute a serious 
problem although the Bureau itself has frequently 
admitted that diversion of toilet goods is a very 
minor part of the enforcement problem. 

The Industrial Alcohol Bureau may and should 
call the attention of the Department of Justice to 
instances in which the law is being or seems likely 
to be violated. The Bureau of Prohibition should 
then proceed to catch the violator and in this it will 
have the whole-hearted support of the toilet pre- 
parations industry. While this task may be sim- 
plified by a continued policy of annoyance to in- 
dustry and hampering of legitimate manufacturing 
operations, the Bureaus have no discretion to employ 
such methods. Their task is to catch the violators 
and leave the innocent people alone. 

Should a strictly legal procedure be ineffective and 
should it be found that diversion cannot be stopped 
by proceeding within the present laws, the Bureaus 
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are at perfect liberty to recommend to Congress 
such changes as they may feel necessary. Until 
Congress gives them other laws to enforce, they 
must abide by those which are in effect and not 
attempt to stretch them for the purpose of easing 
the burden of enforcement or protecting them- 
selves from the criticism of dry fanatics. 
The Resale Price Problem 

EST advices from Washington are to the effect 

that chances for the speedy passage of the 
Capper-Kelly price maintenance bill when Congress 
reconvenes in December are bright indeed. Only 
the congestion of business in the final hours of the 
last session prevented its passing the House of Rep- 
resentatives at that time. It is assured a majority 
in that body whenever it can be brought up, and 
while its course in the Senate is less certain, there 
is reason to believe that it will receive a majority 
there as well. 

That there is growing need for some curb upon 
price cutting in the toilet goods field is apparent 
to anyone who has studied the retail situation dur- 
ing the last few months. The multiplicity of so- 
called “cut-rate” stores and the rapid extension of 
“bargains” even to the neighborhood drug store, 
which has long stood out against the cutters, alone, 
would be convincing. Added to these factors, how- 
ever, are the price wars which have broken out in 
circles where a better understanding of the price 
problem might reasonably be expected. 

In addition, the extent of the mark-downs on 
trade marked merchandise has steadily increased. 
It has reached the point where even the “cut-rate” 
dealers are alarmed. They are holding meetings to 
consider the situation and possibly to reach some 
understanding which might limit the reductions 
and curtail the losses which they are undoubtedly 
suffering on standard trade marked goods at pres- 
ent. Whenever they become alarmed, what must 
be the case with the manufacturer? 

But there have also been other results of this 
growth of price cutting, some of them even more 
serious than the loss of profits entailed in the actual 
sales. In order to compensate for losses on stand- 
ard merchandise, retailers have been forced to push 
the sale of lines of inferior goods. They have en- 
deavored in every way possible, and not always by 
ethical methods, to force upon the public toilet 
goods which should probably never have been 
marketed at all.. In so doing they have rendered a 
distinct disservice to the American toilet prepara- 
tions industry. The consumer who purchases a 
poor preparation in good faith is likely to develop 
an unconscious prejudice which will not stop with 
the poor preparation but will extend itself to the 
good ones. 

In addition, there is no doubt that the excessive 
reductions on standard preparations have stimu- 
lated the counterfeiting “racket,” a serious and 
growing menace to the larger cosmetic houses. It 
is undoubtedly easier to substitute a counterfeit 
article than a totally different one. We would not 
imply that all “cut-rate” dealers would stoop to such 
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OUR ADVERTISERS 


A. H. WIRZ, INC. 
Chester, Pa. 


AMERICAN PERFUMER AND ESSENTIAL OIL REVIEW, 
432 Fourth Ave., New York City. 
GENTLEMEN: It gives me considerable satis- 

faction to advise you that I consider our ad- 

vertisement appearing on the back cover of THE 

AMERICAN PERFUMER the most important and 

most valuable form of advertising that we have 

done. 

The period of our greatest growth and of the 
largest volume of our sales has approximately 
coincided with the appearance of our advertise- 
ment on the back cover of your publication and 
it is quite natural that we should feel that our 
prestige and our standing in our own field has 
resulted quite largely from the character of your 
publication, as well as from the character of our 
advertising with you. 

It is my sincere wish that the long and pleas- 
ant relationship existing between your organiza- 
tion and ours will continue indefinitely. 

Very truly yours, 
A. H. Wirz, INc. 
by H. S. DARLINGTON, President. 











a practice, but it is unfortunately true that some of 
them will and do, while others purchase and dispose 
of counterfeits innocently and unwittingly, believ- 
ing merely that they have succeeded in buying 
standard goods at bargain prices. In either event, 
the result is the same. 

These evils will not be wholly cured by the pas- 
sage of price maintenance legislation but one of 
their most potent causes will largely be removed 
by such a law. For this reason, we would again 
urge manufacturers to insist upon action at the 
coming session of Congress. 

The mere passage of the law, however, will not 
be sufficient. The Capper-Kelly bill would permit 
manufacturers to enter contracts for the mainte- 
nance of resale prices but it is not compulsory. 
Many manufacturers are as yet unconvinced of the 
benefit of such a course. A few are hostile. Many 
are indifferent. Some of these will hesitate to use 
the remedy if it is placed in their hands. 

In addition, makers of inferior goods and lines 
which have met with little or no success have a 
definite object in price cutting, which does not exist 
in the cases of makers of standard trade marked 
articles which have had a ready and active sale. 

Regardless of the fate of the proposed legislation, 
co-operation on the problem will be necessary. Its 
necessity will continue after the passage of the bill, 
so long as there are any in the field who are uncon- 
vinced of the necessity or desirability of a uniform 
price policy. Let us not stop work merely because 
we now seem likely to secure the law which we have 
urged for so many years. 





EW, 


\tis- 

ad- 
THE 
and 
lave 


the 
tely 
tise- 
and 
our 
has 
your 
our 





ome of 
dispose 
believ- 
buying 
event, 


he pas- 
one of 
emoved 
1 again 
at the 


vill not 
permit 
mainte- 
yulsory. 
| of the 

Many 
» to use 


1d lines 
have a 
ot exist 
marked 
ale. 

islation, 
ry. Its 
the bill, 
» uncon- 
iniform 
because 
we have 


SEPTEMBER, 1930 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


Dr. Doran Explains Policies 


Exclusive Interview for This Journal Gives 


Views on Activities of the Perfume 
and Essential Oil Trades 


ASHINGTON, Sept. 6.—Saying it has been 
necessary to apply more rigid requirements to 
toilet water preparations in order to protect 
the essential oil industry from a minority within its 
own ranks that has facilitated the distribution of illicit 
alcohol, Dr. James M. Doran out- 
lined his policy based on his inter- 
pretation of the prohibition stat- 
utes in a statement prepared es- 
pecially for this publication. 

Reiterating a desire to continue 
complete co-operation with the 
trade, Dr. Doran stated, “It is my 
fixed purpose to aid the toilet 
goods industry to keep clean and 
within the law, and that can be 
done only by driving questionable 
people from its ranks.” 

The statement came at a time of 
preparation for new efforts in pro- 
hibition enforcement which are 
comparable only with those of the 
early days of the law. 

Amos W. W. Woodcock, now in 
charge of enforcement with transfer of that work to 
the Department of Justice, is devoting his chief atten- 
tion to the training of a special group of instructors 
who in turn are expected to raise both the effectiveness 
and the morale of the enforcement agents. 

Dr. Doran, free to devote his entire attention to the 
administrative and permittee features of the law, is 
in consultation with an advisory committee composed 
of representatives of all branches of users of industrial 
alcohol and is preparing a comprehensive new set of 
regulations which are expected to be ready in about 
six weeks, or considerably later than had been antici- 
pated. Nothing has been made public concerning 
these regulations, which are understood to have been 
prepared in first draft, and they will not be given out 
until finally approved and published. 


Dr. Doran’s Statement 


Dr. Doran’s statement of policy, dictated and ap- 
proved by him yesterday, follows: 

“The policy of the Bureau of Industrial 
Aleohol towards the perfume and _ toilet 
article industry will be one of co-operation 
with reputable manufacturers with a view 
to aiding them in the lawful conduct of 
their business and an unrelenting fight on 
the small element who may from time to 
time misuse their permits and violate the 
confidence of the government. 

“The bureau has a duty, both under the 
tax-free denatured alcohol act of 1906 and 
the National Prohibition Act, to see that 


products in which tax-free denatured alco- 
hol is used are not only unfit for beverage 
purposes, but reasonably protected. 

“The laboratory of the bureau during 
the past two years has had to deal with a 

special class of preparations 
which are themselves rea- 
sonably unfit for use for bev- 
erage purposes, but are. sus- 
ceptible of easy manipulation 
and recovery of potable al- 
cohol. In dealing with this 
particular phase of adminis- 
tration it has been necessary 
to apply more rigid tests and 
requirements to this class of 
preparations. 

“We do not want to inter- 
fere, and do not intend to in- 
terfere with the manufacture 
and distribution of legitimate 
toilet articles, even though 
some of them are low in price 
as compared to others. How- 

ever, there is a distinction between a bona 
fide and a questionable preparation regard- 
less of price. We have attempted to discour- 
age the bulk distribution of certain classes 
of toilet articles on account of compiled ex- 
perience that this class of business has been 
largely tainted with the system of diversion 
arising from the disposal of these bulk ma- 
terials through the so-called ‘cover’ opera- 
tions. 

“It is my fixed purpose to aid the toilet 
goods industry to keep clean and within the 
law, and that can be done only by driving 
questionable people from its ranks. 

“We occasionally have to deal with the 
substitution of inferior essential oil after 
the laboratory has approved a good quality 
oil. These practices contribute to disorder 
in the trade and we want to have the es- 
sential oil houses who are dependent upon 
the welfare of the toilet goods industry act 
with us in eliminating these very question- 
able practices. 

“We are prepared to give consideration to 
any legitimate complaint arising from what 
is deemed to be too drastic action in the 
laboratory and will go over the details of 
any complaint at any time. We propose to 
adhere to our purpose, however, of bearing 
down on all practices that relate to or facili- 
tate the diversion of alcohol in the toilet 
goods industry, believing that its present 
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welfare, as well as its future welfare, de- 
pend upon its keeping within the letter 
and the spirit of the law. 

“Any statement of policy would not be 
complete without adding a word of deep 
appreciation for the spirit manifested by 
the toilet articles industry as a whole in 
aiding this bureau in carrying out its legal 
duties.” 


Foreign Trade in Perfumes and Oils 

Considerable decreases both in the exports and im- 
ports of perfumes and essential oils, with a few 
ceptions, are shown generally through the lists for the 
first six months of this year compared with the same 
period in 1929, in the summary of foreign commerce 
of the United States, corrected to July 24 and issued 
by the U. S. Department of Commerce. 


exX- 


This condition, of course, is recognized generally by 
the business houses affected, but the actual figures com- 
piled by the government agency show the actual status 
of American business in this regard and give a definite 
basis for the gauging of future conditions. 

Exports being the minor arms of these businesses, 
the figures are briefer and hence are given first. The 
department figures show that perfumes sold abroad by 
American manufacturers decreased from _ products 
worth $196,021 sold in the first half of 1929 to $146,33 
sold in the first half of this year. 
include toilet waters. 

The comparative export business in essential oils in 
the same periods is shown in the following table: 


1929 


These figures also 


1930 
Peppermint 
Orange 

Pine . os 
Other kinds 


$364,070 

34,611 

129,165 97 

683,275 53,164 
The drop in imports of perfumes, probably ascribed 
properly to a drop in buying by the public during the 
generally lowered business condition which has 
tained for the past eight months was quite marked, the 
imports of perfumes, bay rum and toilet waters having 
dropped from a total $639,279 in the first half of 1929 
to $363,373 


Perfume material imports also dropped in about the 


ob- 


in the same period this year. 


same proportion, although the duty-free class showed a 
slight gain. Those materials on which no duty is 
charged rose from $469,448 to $481,804 in the com- 


American Toiletries Sell Well in England 

According to a recent Washington dispatch the de- 
mand for cosmetics in the United Kingdom (Great 
Britain and Northern Ireland) is extensive and in- 
creasing but is probably less than in the United States. 

British, French and American 
compete for a share of the market, with the advantage 
seemingly held by domestic and French producers, al- 
though there is no method of determining the volume 
of production of British manufacturers. 


concerns actively 


Certain well-advertised American brands also have 
a good foothold in the market in spite of a general 
preference for British goods, while French perfumes, 
powders, rouges, lipsticks and creams are also popular. 

Sales of all articles, but especially costly goods, are 
restricted by unfavorable economic conditions 


by a long period of industrial depression. 


“aused 
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parative periods, while the duty-paying variety dropped 
about one-half, from $1,371,136 to $691,124. Incident. 
ally, sharp drops also were registered in the imports 
of soaps and cosmetics. 

The essential and distilled oil imports, all inclusive, 
were off about one-fourth compared with the 1929 half. 
year volume, although the proportion varied consider. 
ably in the different varieties. The following table 
gives the statistics of these items: 


Imports of Essential Oils 


Six Months Ending June 


Essential and distilled oils (total) . $4, 

and cinnamon cee o 6ee 

Geranium 

Otto of 

Bergamot canta oe 

Citronella and lemon grass 

Lavender and spike lavender 

lemon 

Orange 

Sandalwood ee eee es 

All other essential and 
distilled oils 


Cassia 


roses 


{ free 
-U duty 


748,692 
340,393 


The tabular presentation of exports of perfumes and 
toilet preparations follows: 


Six Months Ending June 


1930 
Value 


$6,928,161 


1929 
Value 
Soap and toilet preparations (total)....$7,896,7238 
Soap— 
Medicated 
Toilet or fancy 
Laundry 
Powdered and flaked 
Scouring soaps and scouring powders 
Shaving soaps (creams, powders, and 
sticks) 
Other soap 
Perfumery and 
Dental creams 
Other dentifrices 
Powders 
Taleum 
Talcum powder in bulk 
Talcum powder in packages 
Face powder ececce 
Compact 
Creams, rouges, 
Cold creams . 
Vanishing and other creams 
Vanishing creams ; 
Other lotions, and balms 
Rouges, lipsticks, and other cosmetics 
Rouges ... 
Lipsticks and other cosmetics 
Manicvring preparations 
Theatrical make-up 
Depilatories and deodorants 
Hair tonics, dyes, shampoos, 
etc, ° 
Other toilet preparations 


158,189 
T08,440 
99,620 ; 


ano 7o- 
309,735 


242.653 
808,421 
196,021 
259,766 


178.814 


toilet waters 


409,670 


and other cosmetics 


crenms, 


168,614 


956,485 338/403 


Tax on Aromatic Plants in France Reduced 

The French administration of indirect revenue has 
just announced that all dried plants, or parts of dried 
plants (leaves, fruit, bark, ete.), containing an aroma 
or a perfume which is destined for use in the kitchen, 
pharmacies, etc., will benefit from a tax reduction of 
0.55 per cent provided by article 13 of the law of 
April 26 last. 

The same is true of fresh plants sold in the form of 
flowers or in any other form, as long as they are des 
tined for the manufacture of perfumes or extracts.— 
(Assistant Trade Commissioner Earle C. Taylor, Paris). 


His Only Wish 
“It’s a boy” 
Golfer: 


Nurse: 
Confirmed 
Kablegram. 


“Hurray! A  caddy!”—Th 
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219,416 
184,157 
146,331 
1,060,106 
159,443 


19,822 
394,528 
178,540 
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137,966 
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100% Dealer Cooperation 


Greatly Desired by Every Manufacturer 


But Increasingly Difficult to Secure— 


by Leroy Fairman 


FRIEND of mine who is a very active and suc- 
cessful merchandising man said to me the other 
day, “You give me 100 per cent dealer coopera- 

tion on one line of goods, and you do all 

the consumer advertising you like on an- 

other line, and I’ll lick you every time.” 

“Well,” I replied, “what do you consider, 
in the final showdown, to be the best asset 
a product can have?” 

“Consumer acceptance,” he 
without a moment’s hesitation. 

“Can your 100 per cent dealer co-opera- 
tion get you that?” I asked. 

“Yes; in due time,” 

This reminded me of two recent experi- 
ences. In a very attractive neighborhood 
drug store in a suburban town I noticed a large and 
well displayed assortment of toilet goods of many 
brands. ‘“How’s the so-and-so line going now,” I asked 
the druggist. “Not so good,” he replied. “For some 
reason or other they aren’t doing any advertising this 
year, and the demand has fallen off, I should say 50 
per cent. They’ve advertised quite heavily in the past, 
and I’ve always had steady calls for their goods. No 
doubt cutting out their advertising is responsible for 
the slump.” 

In another drug store, near my own home, I asked a 
similar question about a different line of toiletries, 
which is at present quite heavily advertised. ‘ Yeah,” 
said the druggist, “I sell some of those goods—but no 
more than I have to.” 

“Meaning,” I inquired, “that you substitute some- 
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thing else when you can? 


replied, 


was his answer. 


“You bet I do,” he answered. “I’ve got no use for 
those people.” 

Pressed for a reason for this attitude, the druggist 
shut up like a clam. “I don’t like their ways of doing 
business,” he said, and moved away. 

Another retailer I talked with lately made these in- 
teresting comments on current conditions. 

“These are the days,” he said, “of tremendous up- 
heavals in business structures and merchandising meth- 
ods. Combinations of manufacturers, and combinations 
of wholesalers, backed by unlimited capital, put an 
amount of pressure behind their merchandising and 
advertising activities which is unprecedented. 

“Every possible effort is made to drive, wheedle or 
maneuver the retailer into a position where he must 
handle certain lines of goods, no matter whether he 
wants to or not, and no matter whether he makes a 
satisfactory profit on them or not. 

“Vast syms are spent in advertising, even when busi- 
hess conditions are unsatisfactory, in an attempt to 
send the consumer to the store demanding the adver- 
tised goods, so that the retailer w'll be forced to stock 


them, and forced to sell them even when he would much 
prefer to sell competing commodities. 

“In some lines these high pressure methods have 
struck a snag, due to the present business 
depression. Pennies count nowadays, and 

private label goods and unadvertised goods 
generally have been quick to reduce their 
prices wherever lower costs of raw mate- 
rials have made such reductions possible. 

“The big fellows I spoke of a moment 
ago haven’t done this. They still main- 

tain their old prices, and the retailer is 

quick to sieze the opportunity to substitute. 

He finds that in a majority of cases— 

especially if his trade is among the 

mechanic or ‘white collar’ clerk classes— 
the purchaser is glad to accept goods of fair quality at 
lower prices than he has been paying in the past. 

“In a number of cases I could mention this substitu- 
tion of lower price goods is putting a crimp in the 
business of big manufacturers, notwithstanding they 
are advertising as heavily as ever, and making every 
possible effort to hold their trade. 

“I don’t know whether this condition prevails—or 
could prevail—in the toilet goods business, but in any 
case manufaeturers in that and all other lines should 
take very careful note of it. It shows how quickly the 
retailer will take advantage of any circumstance which 
will enable him to sell merchandise which he—for any 
reason whatever—would rather sell, no matter what 
the apparent advertising or merchandising pressure 
may be. And it shows, too, that when he is given such 
an opportunity he can make a lot of trouble fur manu- 
facturers who think they are sitting pretty.” 

It is interesting to observe, as the years go by, the 
mistakes that are made in the conduct of business; 
many of them are made over and over again, in re- 
current waves or cycles. It is more than 30 years ago 
that I first heard the clarion cry, “To hell with the 
jobber,” uttered by a cocky young sales manager who 
was very sure that by direct work with the retail trade 
he could go over the jobber’s head and entirely dispense 
with his services. Every little while we hear that same 
cry—and yet the jobber goes on his way, rendering a 
service which the majority of manufacturers find in- 
dispensable, 

It is about 30 years ago, too, that I first heard 
manufacturers say they didn’t care two whoops for the 
dealer—that through advertising they could “create a 
demand” which would force the dealer to stock and sell 
their goods, willy nilly, and that consumer advertising 
was the one and only sure road to success and fortune. 
All of which, with but rare exceptions, is sheer non- 
sense. 


There are, of course, exceptions. But in a great 
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majority of cases there are two principles which may 
be regarded as positive. 

One is that the manufacturers’ ultimate success de- 
pends upon consumer acceptance of his wares, and that 
dealer co-operation cannot get it for him. 

The other is that the manufacturers’ immediate suc- 
cess depends upon the co-operation of the retailer, and 
that consumer advertising cannot get it for him. 


Of these two prime essentials to a successful busi- 


ness, the latter is, at the present time, the more per- 
plexing. Just what can be done for the dealer which 
will enlist his hearty and continuous co-operation? 
What does the dealer want? 

The first and most important thing the dealer wants 
is merchandise that is acceptable to his trade; goods 
that he can conscientiously recommend as meeting the 
particular needs of his customers, and goods which he 
“an sell at a satisfactory profit. 

The manufacturer’s attitude is necessarily a selfish 
In order to survive he must sell his product in as 
large a volume as is consistently possible. But the 
trouble is that he too often overlooks that word “con- 
sistently.” He not strongly 
pointed out in an editorial article in the August num- 
ber of THE AMERICAN PERFUMER—to load up the dealer 
regardless of his normal sales expectancy, but regard- 
less of the fitness of the product to the special require- 
ments of the dealer’s trade. If the retailer caters to 
the laboring and the “white 
classes, it is folly to load him up with goods which 
those classes will not buy. Intelligent dealers every- 
where are now strongly emphasizing the fact that no 
amount of manufacturer’s prestige, and no amount of 
consumer advertising will any longer induce them to 
stock goods unsuitable to their trade. 

As to the question of price, it is the manufacturer’s 
duty to provide all the price protection he can, inside 
the limits of the present law. While it is true that all 
types of retailer are guilty of price cutting, nobody in 
his senses wants to lose money, and the principle of 
price maintenance will doubtless be legally recognized 
in due course of time. In the meantime, the manufac- 
turer who desires to establish his own business upon 
sound foundations and protect the dealer who is work- 
ing to the same end, will at least refrain from policies 
which encourage price cutting, or make it easy. 

Among the so-called “dealer helps” which the manu- 
facturer so often classifies as dealer co-operation, it is 
amusing to note that most are so planned and executed 
as to be in reality manufacturer helps instead of dealer 
helps. In other words, what the manufacturer actu- 
ally has in mind in getting such material up, is the 
sale of his own goods. Instead of planning material 
that will really help the dealer to do more business he 
thinks only of his own interests. These two things are 
not identical by any means. 

Take window displays, for example. The dealer 
wants, in the summer season, to sell as much sunburn 
lotion as he can. But there are a number of other hot 
weather specialties in his stock that he wants to dis- 
pose of, and a big window display on So-and-so’s sun- 
burn lotion—a display that, if he uses it, will hog the 
major portion of his window—isn’t what he needs by 
any means. It might help him sell more of that par- 
ticular item, but it won’t help him a little bit to do 


one. 


only endeavors—as so 
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more business on other things he is equally anxious to 
sell. Neither will a display of a manufacturers’ en- 
tire line of toiletries help sell other seasonable items 
which deserve window space. 

Many manufacturers also get up retail advertise. 
ments and send mats or electros to the trade for use in 
local newspapers. These, too, they call dealer helps, 
although as a rule they are prepared with the manu- 
facturer’s sole interest in view. What the dealer wants 
is advertising that will advertise his store, his qualifi- 
cations to serve his community, his policies and prac- 
Also he wants his advertising to be couched in 
the terms which his public will understand and re- 
spond to. 


tices. 


The “canned” advertising matter furnished by the 
manufacturer, on the contrary, advertises his own 
wares exclusively, as a message from him and not 
from the retailer. It is the same type of advertising 
which he supplies for city and country, north, east, 
south and west, and is not specifically pointed at, or 
adapted to, any one location or class of consumer. His 
attitude, naturally, is that he wants to advertise his 
own goods in his own way; but the dealer looks askance 
at copy of this kind, and does not regard it as a 
“dealer help” at all. The free deal is another business 
practice which manufacturers regard as something 
greatly to the dealer’s interest, and to be entitled to 
co-operative effort on the part of the trade. 

As a matter of fact, the free deal is nothing more 
nor less than a cut in price. The dealer who is in- 
duced by it to anticipate his actual needs, and nothing 
more, buys no more during the year than he other- 
wise would, and the manufacturer has accomplished 
nothing except to bunch a lot of business during one 
period which would have otherwise been spread out over 
a longer period. The dealer who buys more than he 
should is left with a lot of goods on his hands that he 
gets tired of seeing around; and, figuring that they 
cost him less than list prices, he cuts them accordingly, 
to get rid of them. This transaction leaves him in no 
especially pleasant frame of mind. His turnover on 
the goods has been slowed up, and he hasn’t made the 
profit that he should have made. The fact that he had 
to cut prices on the goods to get them off his shelves 
gives him the impressions that they are slow sellers— 
whereas they have very likely been selling at the nor- 
mal rate all the time. 

Still another practice which the dealer is supposed to 
welcome with open arms is the PM. In many cases this 
is true; clerks especially like the little extra money it 
brings them. But what good does the PM really do, 
and how much, in the end, does it profit the manu- 
facturer? 

A few days ago I talked with a manufacturer who 
had, some months before, put through a PM deal with 
a chain of drug stores. It speeded up his sales quite 
noticeably, but a few weeks after the expiration of the 
PM arrangement, he was in one of the principal stores 
of the chain, and, unknown and unnoticed, saw several 
people come in and ask for his product, only to have a 
clerk deftly substitute something else. The clerks were 
then getting a PM on a competing product! Thus the 
repeat business which my informant might have se- 
cured from his PM’s was switched to another line, and 
instead of securing permanent customers for his money 

(Continued on Page 428) 
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Bulgarian Otto of Rose 


by Dr. Ernest S. Guenther, Chief Research Chemist 
Fritzsche Brothers, Inc., New York 


and Robert Garnier, I. C. P., Charles Garnier & Fils, Paris 


BOUT seven thousand rose varieties are known; 
of these not more than thirty are fragrant and 
only three are suited for production of oil of rose. 

The Rose Centifolia group 
(Rosa centifolia L., Rosa 
damascena, and Rosa alba) 
is outstanding and is almost 
exclusively cultivated in Bul- 
garia and Southern France, 
the centers for distillation 
of otto of rose and extrac- 
tion of “absolute of rose” 
with volatile solvents. 

In the following article we 
shall confine ourselves to the 
production of otto of rose in 
Bulgaria which country is the most important source 
of rose oil and by far surpasses Southern France. 

The rose oil industry was introduced into Bulgaria 
about two hundred years ago by the conquering Turks 
who had acquired the art of distilling roses in Persia. 
The Bulgarian rose industry flourishes in and around 
the small villages and hamlets, principally in the two 
main valleys stretching north of Plovdiv, from east to 
west, between the mountain chains of the Central Bal- 
kan (Stara Planina) and the Middle Balkan (Stredna 
Gora). Karlovo and Kazanlik are the main centers of 
the Bulgarian rose industry. 

The producing area increased almost continuously 
since 1900 reached its greatest extension in 1914 with 
about 9,000 hectares (1 hectare equals 2.471 acres), 
fell back during the world war and the first post-war 
years and touched its lowest record in 1924 with only 
about 4,500 hectares. From then on a slow but steady 
recovery set in. Today the producing area consists of 
about 5,700 hectares. In 1914 about 12 million kilos 
(1 kilo 2.2 pounds) of rose flowers were distilled, 
in 1925 only five millions and in 1929 about seven mil- 
lion kilos of flowers. 

Thus the total production of otto of rose varies every 
year. From 3,600 kilos in 1914 it decreased to below 
1,000 kilos in 1924 and was about 1,900 kilos in 1929. 

Of the Rosa centifolia group, in Bulgaria, Rosa 
damascena, Mill., is almost exclusively cultivated 
Rosa alba L., the white variety, is also grown to a 
very small extent, especially in hedges which serve as 
protection around fields of the red Rosa damascena. 
Rosa alba is hardier, does not suffer so much under 
climatic adversities, requires less fertile soil, is not so 
easily affected by diseases, which factors are all in 
favor of the rose grower. However, since Rosa alba 
gives only half the yield of oil of rose that Rosa 


1During the last year or two these ditches are made three 
and one-half feet deep. This increased depth is preferable be- 
cause, rooted deeper into the soil and therefore in a_ better 
position to procure the necessary humidity, rose bushes will 
survive better the periods of drought. 


Dr. GUENTHER 


damascena renders under equal conditions, the dis- 
tillers try in every way to have the farmers discontinue 
the growing of white roses. On account of its lower 
yield of oil, Rosa alba flowers 
bring only half the price of 
Rosa damascena, The oil of 
Rosa alba is inferior in 
quality, yet an oil originat- 
ing from a blend of small 
quantities of Rosa alba and 
large quantities of Rosa 
damascena is likely to show 

a fine note. 
Roses are best cultivated 
on the southern slopes of 
Mr. GARNIER the Stara Planina and the 
northern slopes of the Stredna Gora, in altitudes 
between 900 and 1,500 and even 2,500 feet. The regions 
between the grain fields of the valleys and the moun- 
tain forests of the Balkans are most suited for the 
planting of roses. They grow best on sunny mountain 
slopes or at the foot of the hills where they are pro- 
tected against frosty north and northeast winds. The 
soil in these regions is very fertile and rich. It con- 
sists of sand, gravel, limestone and loam, is very well 
drained and easily permeable for water. It is free from 

acids, especially phosphoric acid. 

For those interested we give below a more detailed 
description of the way roses are propagated and cul- 
tivated. We also shall try to establish a cost calcula- 
tion for a new plantation. 

The planting of roses in Bulgaria is carried out 
altogether differently from the method as practised 
in Grasse. First the ground is plowed and parallel 
ditches are dug. These ditches are two to two and a 
half feet deep', one and a half to one and three-quar- 
ters feet wide and are seven to eight feet apart from 
each other as measured from their center. 

The soil dug out is arranged in equal proportions 
on both sides of the ditches. We shall name the left 
half “upper soil” and the right half “lower soil.” 

This preparatory work should be undertaken during 
Fall, or at least one and a half to two months before 
the planting so that the earth dug out can remain for 
a sufficiently long time under the influence of air and 
humidity which is necessary for decomposition of its 
organic matter. About the end of February or the be- 
ginning of March a part of the “upper soil” is shoveled 
back into the ditch so that the ditch has now a depth 
of only one foot. 

At the same time preparations are made for plant- 
ing of stem cuttings. In fact, this planting is carried 
out in quite a peculiar way. In order to obtain these 
cuttings, as a rule an old rose plantation is purchased 
for which in normal times 10 to 12 levas per meter 
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are paid (one leva equals about 0.73 cents and one meter 
equals about three and one-third feet). At the present 
period of very high rose prices up to thirty levas per 
meter have been paid per row of old rose bushes. 
Rows of about 900 to 1,000 feet of old rose bushes are 
required for the planting of one decare (one hectare 
equals ten decares; one hectare equals 2.471 acres) of 
a new rose field. 

The stems are cut from the base of the rose bushes, 
care being taken to select only healthy and wooden 
The cuttings are one to two feet long. The 
upper green parts are removed and thrown away. 

Now, with the help of a few skilled laborers, these 
wooden stem cuttings are laid out in the ditches, ar- 
ranged horizontally in four long uninterrupted rows 
which are two and a half to three inches apart. Once 
arranged as just described, the cuttings are dug in as 


stems. 


follows: 

The stems are first covered with two to three inches 
of “lower soil.” Above this earth layer about two 
inches of manure, preferably not too fresh dung, are 
spread. ; 

When during the month of May the first shoots make 
their appearance, the soil around the sprouts is slightly 
hoed, the weeds are removed and again a part of the 
“lower soil” is put into the ditches and spread above 
the young plants. 

During the first year the same procedure has to be 
repeated: i.e., clearing of weed, slight hoeing, cover- 
ing with some more “lower soil,” at least eight times 
and preferably after each rainfall. 

During the second year the plantation has to be 
plowed five times. Two laborers are needed for each 
decare. In the third year the same number of plowings 
and hoeings as for the second year must be applied. 

During the Winter time the young rose bushes have 
to be protected by covering them with earth. 

Every ten years, whenever the plantation shows 
signs of fatigue, the rose bushes are cut above the 
ground in order to rejuvenate them. A rose planta- 
tion can last thirty to forty years if it is well taken 
care of. Weeds must be removed continuously, old 
branches cut, ete It is also necessary to manure 
every three years, about six cart loads being required 
per decare. 


Cost Calculation of a Rose Plantation 


For those interested we give below an approximate 
calculation for the establishment and upkeep of a rose 
plantation of one decare surface and also for the 
harvesting of the flowers. We must however em- 
phasize that this is quite a difficult task since prices 
of terrain and rose plants vary every year with the 
prices of rose flowers. We shall therefore try to cal- 
culate with average prices of normal years. 

The price of a decare of terrain varies between 8,000 
and 12,000 levas, and the price of a decare of an old 
rose plantation between 20 and 25,000 levas accord- 
ing to location, fertility, exposure, proximity of a vil- 
lage, ete. 

New plantation of a decare of rose bushes: 
Levas 

Purchase of terrain ‘ 7 10,000 

Special plowing. . 150 


Cleaning ground and digging ditches with 5 laborers, 
each 50 levas . ‘ i parte °50 
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Purchase of rose bushes (for cuttings), 12 levas per 
meter; 300 meters are required for one decare. 3.600 
Two skilled laborers for planting the cuttings 100 
Two ordinary laborers for covering the planted cut- 
tings with earth... re 100 
Dung. 5 cart loads, each 150 levas ‘ 750 
15,250 
Remark: This year up to 30 and 35 levas per meter of 
rose bushes have been paid This price, however, is ex- 
ceptional and must be explained by the fact that they were in 
heavy demand because a number of new and extensive planta- 
tions have been started. We believe that the price will again 
become normal during the next year and therefore we are 
figuring on a price of 12 levas per meter. 
First Year: 
Special plowing, eight times, each 60 levas 
Hoeing eight times with two special laborers, 
wages each 70 levas 
Second Year: 
Plowing five times, each 60 levas 
Hoeing five times with two special laborers, 10 wages 
each 70 levas....... een 
Third Year: 
Plowing five times, each 60 levas 
m. Hoeing five times with 20 ordinary laborers, 
10 wages, each 50 levas.... 
Expenses for the first harvest of 150 kilos of 
flowers, 1.2 levas per kilo 
Taxes for three years.. 
Community tax upon 1 { ; 0.20 levas 
per kg. ince ae aah * 
Interest upon capital, 12%, 
approximately 


Remark: First yield of flowers during the third year 
about 150 kilos. 


Yearly maintenance of one decare of rose bushes: 


Regular plowing, five times, each 50 levas aig 250 
Regular hoeing, five times with two laborers, 10 

wages, each 50 levas..... as wae 500 
Picking the rose flowers, 1.20 levas per kilo, for 400 

kilos per decare approximately 180 
Dung, six cart loads each 150 levas, 

all three years, or each year ee 300 
Taxes approximately 150 
Community taxes, about 0.20 levas 

for 400 kilos of flowers... 80 


le > 


Interest on capital, 12%. approximately... . 3,000 
Expenses such as insurance against hail, ete bas 200 


5,060 
Yield of Flowers 

It varies very much according to region, location, 
nature of soil and depends particularly upon the grade 
of care with which a grower cultivates his plantation. 
Thus the yield might vary from 250 to 300 kilos of 
flowers per decare up to 500 kilos and even more. 400 
kilos, as we assumed in our calculation is an average 
figure which should easily be obtained if the plantation 
is kept in good condition. 

Our cost price of one kilo of rose flowers would thus 
be: 

5,060 

12.5 levas 
100 

Under these conditions a flower grower would make 
2.5 levas profit if the flowers are sold at a price of 
15 levas per kilo which is normal. One decare of rose 
bushes would then bring about 1,000 levas profit. 

In reality a farmer will make higher profits. Aside 
from the fact that we have calculated all items rather 
high, the farmer does not count his own and his 
family’s labor. Even if he does not get sufficient help 
among the members of his household, he finds it other- 
wise in the village, among his relatives and friends 
at low rates. They will work with more interest and 
more intensity for him than for any “boss.” The 
cultivating of roses is therefore profitable for the 
small farmer as long as the rose prices remain around 
13 to 15 levas or even lower. 

The problem would be different for a big planter. 
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Harvest of the Flowers 

Roses bloom once a year and are harvested according to altitude, climatic 
and weather conditions during the second half of May and the beginning of 
June. The harvest lasts about three weeks. The picking of the flowers is 
done every morning, preferably at an early hour when the flowers give the 
highest yield of oil. The pickers usually start at four o’clock in the morning 
and stop at noon except in the height of the season, when picking is some- 
times continued until afternoon. Under these circumstances the flowers often 
arrive at the factories in withered condition which unfavorably affects the 
yield and quality of the oil. 

During the forenoon a skilled woman can gather up to thirty and forty 
kilos of flowers. As a rule the farmer’s entire family participates in the 
picking. 

Sale of the Rose Flowers 

Rose plantations are almost exclusively in the hands of several thousands 
of farmers who in most cases are owners of only small rose gardens. Years 
ago the entire rose crop was distilled by the farmers in small migratory 
direct fire stills, the primitiveness of which is most surprising to the visitor. 
There were many thousands of small farmer stills in operation up to 1905; 
today only a limited number remain. 

During the early days of exclusive farmer distillation, otto of rose repre- 
sented the most valuable treasure of the rose farmer. It was usually sold 
through middlemen and agents to the exporters in Karlovo, Kanzanlik, 
Philippopolis, Sofia and Constantinople, and finally reached the consumers 
in Paris, London and New York. 

These conditions have undergone radical changes. Today only a little otto 
of rose is distilled by the farmers in old fashioned direct fire stills. Nowa- 
days it is produced in more modern and even very up to date and technically 
extremely well equipped stills. The old fashioned home industry has given 
way to a modern factory system and the visitor in the otherwise very prim- 
itive “Valley of the Roses” will find about thirty distillation plants, some 


of which are equipped with the latest technical improvements. In Bulgaria 
there are at the present time more than four hundred regular stills in 
operation, fifty of which belong to farmer “Co-operatives.” There are a 
number of large enterprises, regular factories, some of them in position to 
treat up to a hundred thousand pounds of rose flowers daily. These factories 


as a rule belong to well known houses which in most cases have at their 
disposal an extensive export and sales organization in Europe and America. 
Although more than three-quarters of all otto of rose is produced in 
modern distillation plants and less than one-quarter by small farmers or 
farmer “Co-operatives,” the growing of the roses is still exclusively in the 
hands of the farmers who sell their flowers 
to the distillers. On account of labor diffi- 
culties and resistance among the native popu- 
lation, the rose oil manufacturers have never 
succeeded in creating their own flower fields. 
Another reason lies in the fact that the 
native farmer is in the position to produce 
cheaper because he does not count his own 
and his family’s labor. 
The distillers, therefore, depend solely 


VIEWS OF DISTILLATION 
AND EXTRACTION OF 
ROSES IN BULGARIA 
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upon a large number of small farmers for their 
flower supply. This in turn brought about a clear 


separation of the rose industry into two camps; the 
rose growers and the rose distillers. 


Position of Co-Operatives 


A certain intermediate the 
farmer who 
financially supported by the government and certain 
banks, as a rule sell the the distillers. 
When, however, the sale of the flowers does not seem 
to bring sufficient profits, the “Co-operatives” prefer 
to carry out their own rose flower distillation in more 
or less up to date plants, some of which are still very 


position is 
grower 


held by 


and rose “Co-operatives” 


flowers to 


primitive. We have already mentioned that there 
are about twenty such “Co-operatives” in operation 
at the present time. These “Co-operatives” have at- 


tained only moderate success; their severest handicap 
in most cases consisting in their lack of modern and 
efficient sales organization. For this most of 
the “Co-operatives” are forced to otto of 
rose at a limited profit to the big distilling and export 
enterprises. 


reason 
sell their 


The Struggle for Flowers 





As a rule we see every year the same picture 
the fight for the prices of the flowers between the 
rose growers and the rose distillers. After long and 
tedious negotiations between the two groups which 
start before the harvest, the prices for the flowers 
are fixed for the coming harvest. These prices are 
valid for the various sections and even throughout 
the whole region and are supposed to be obligatory for 
Yet this is often not 
Frequently the prices agreed upon are 
disregarded in private negotiations between a group 
of farmers or a whole village and a distiller, who, 
definite large orders for otto of rose, 
All 
the diplomatic intrigues of the oriental way of doing 
business are then applied and clear and honest co-op- 
eration is utterly lacking. 


all growers and distillers. 
complished. 


ac- 


on account of 
requires an unexpectedly large supply of flowers. 


Cash Advances Made 

The situation is aggravated by another fact. It 
has become customary for the distillers to make cash 
advances during Winter and Spring to the flower 
growers with the view of securing a certain quantity 
of flowers for distillation during the coming harvest. 
It must be understood that these advances give the 
manufacturer a claim only upon a certain supply of 
flowers; the definite flower price is always decided 
upon at the beginning of the harvest at the meetings 
between farmer and distiller representatives. 


Effect on Prices 


These advances, however, bear a very grave danger 
for the distiller. As soon as the farmers have the 
cash in hand they can quite easily dictate the flower 
price. The manufacturers are then more or less at the 
mercy of the growers who almost always can force 
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the distillers to accept their demands, otherwise, they 
will simply refuse to deliver the promised quantity 
of flowers. In such a case the distiller is practically 
powerless since it is useless to start law suits against 
hundreds of small farmers in a country where such 
procedures take years and eventually will bring only 
moderate results. 


Two Groups of Manufacturers 
During the last two years some of the leading dis- 
tillers had advanced millions of levas to the farmers 
and when it came to the final price fixing meetings, 
these distillers with the alternative of 
either accepting the farmers’ demands or losing the 
greater part of the money advanced. 


were faced 
Of course strict 
co-operation among distillers could easily have saved 
the situation but it was absolutely lacking. On the 
contrary, the foreign neutral and impartial observer 
is almost inclined to conclude that during the last 
few years there have arisen at least two competitive 
groups of manufacturers, with all possible 
for oil production. This 
factor, more than anything else, can only help the 
farmers, and they do not fail to make ample use of 
it. Only in such a way can it be explained that the 
flower prices during 1929 and 1930 advanced from 
normal base of 12 to 15 levas per kilo and 
suddenly without real cause or justification, jumped 
up to 20 to 25 levas, thus surpassing the flower prices 
even of Southern France. The situation in May, 
1930, became extremely tense. One had the im- 
pression that instead of co operating for the lowering 
of the flower prices the distillers were rather out- 
bidding each other. It almost seemed that some of 
the distillers were gambling heavily, forgetful of the 
general, very difficult financial situation in Bulgaria 
with its increasing bank and business failures. 


striving 


means monopoly in rose 


their 


Effect of Fluctuations 


Price fluctuations of otto of rose, affecting the cost 
calculations of the finished goods, and frequent adul- 
teration which is always a consequence of too high 
or too low rose oil prices, are likely to destroy the 
confidence of the consumers in an oil which normally 
should be one of the most highly esteemed and in- 
dispensable raw materials of the perfume and flavor 
industry. Whenever prices of rose oil become pro- 
hibitive, consumers are readily inclined to replace the 
oil by synthetic compounds and once such substitutes 
are adopted in a formula they are very likely to stay. 
No wonder that the use of otto of rose in the United 
States has during the last 
years, a fact which should serve as a serious warn- 
ing to the Bulgarian 
ducers. 


decreased considerably 


rose flower and rose oil pro- 

In following installments we shall try to give a de- 
tailed description of the process of distillation of roses 
as it is in reality carried out nowadays in Bulgaria. 
We shall study distillation in old fashioned and in 
modern direct fire and steam stills. We should like 
to mention that this description is based upon years 


of our own experience and experiments. 
(To be Continued) 
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Does the Retailer Use Your ‘Helps’? 


A Follow-up System May Induce Him 


to Believe in Their Value 


by Henry 


ANY perfumery manufacturers and importers 
M have spent large sums on dealer helps and yet, 

even with full jobber co-operation, the expendi- 
ture has been ineffectual. Ineffectual for the reason 
that the druggists and even the beauty shops of the 
country have not generally put these helps to use. 
The fact that perfumery is a product that the aver- 
age druggist sells only occasionally perhaps is a factor 
in his belief that it requires no special merchandising 
effort. Druggists, especially, are admonished so much 
to give their display space over to specialties and allied 
lines that they frequently neglect their standard goods 
in this respect. 

Some of the fault lies with the perfumery manu- 
facturer himself. And with the jobber. The shipment 
of dealer helps to a retailer list carries with it no 
assurance that the stuff will be put to work and it 
meets, in every store, much competition. 

How, then, can the perfumery manufacturer, im- 
porter or jobber committed to dealer aids see that a 
fair proportion of his material gets into use? 

More and more it appears that this end cannot be 
fully achieved under present circumstances without 
something more than the mere delivery of the stuff to 
the dealer’s door; some sort of follow-up like that used 
in the ice cream, beverage and other trades whose sales 
must rely to some degree upon store display. The plan 
has proved itself well adapted to perfumery and other 
branded toilet goods lines. 

In this case the druggist not only received the helps 
but a persistent follow-up caused him to use them. 

The plan is based upon a knowledge of the reasons 
why so much of the dealer help material supplied by 
the trade fails to get utility: 

(a) Competition with material supplied for 
special and specialty lines. 

(b) Indifference of the retailer. 

(c) Low value most retailers place on good 
helps as a whole. 

(d) Failure of the dealer to inspect the ma- 
terial at all. 


Step by Step 

The plan referred to is a step by step proposition. 
Whether the helps are free, paid for at a nominal rate, 
shipped broadcast to all dealers unordered or supplied 
upon written application, the form of follow-up sug- 
gested applies since even those helps which are bought 
frequently go by the board once they get into the store. 

First, upon arrival of the helps (or as near as can 
be) the retailer gets a letter from the producer and 
signed by an executive which calls the dealer’s atten- 
tion to the shipment and requests him to open the pack- 
age and make an inspection at once. The cost of pre- 
paration and the trouble involved are mentioned 
casually. 


Frommes 


Second, a letter follows within two weeks which ties 
up with the first one, which merely asks the dealer 
whether or not he has put the material to use and a 
stamped and addressed postcard is enclosed; all the 
retailer has to do is to make a check mark. Dealers 
from whom no cards come back are given a second 
letter within two weeks. This letter carries another 
card and urges the dealer to get busy. 

Third, those who have not responded either are in- 
different, are being pressed by others for window and 
store space or they are merely inattentive. The next 
step is designed to sell the dealer on the use of the stuff. 

One such letter has come to hand: 

“Dear Mr. Jones: 

“When our Company spends money for a 
thing, we want to know what we are going to 
get for that money. 

“The helps which recently have been sent to 
you by us cost considerable money and you can 
absolutely depend upon it that we knew they 
would help more of our brand before we went 
ahead. 

“We know that, as a good business man, you 
want to use the display space at your disposal 
in a way that you will get maximum returns 
in sales and—profits. 

“We don’t ask that you use our material as 
a favor; we ask you to use it in order to move 
the goods off the shelf faster because we have 
tested out every piece sent to you and know 
that it will do the job. 

“Won’t you, now, give our brands a good 
display, using the material sent and watch the 
results? 

“For your convenience, just mark the en- 
closed card and drop it in your mail basket?” 

A Last Shot 

By this time, the front office has a pretty good idea 
of the percentage of retailers who are not co-operating. 
Experience has shown in the trade that of a list of 
4,500 regular retailers, stands about like this after this 
last shot has been sent out and time allowed for re- 
turns: 

Percentage of dealers not replying at all .... 31% 

Percentage replying favorably 28% 

Percentage replying unfavorably 20% 

Percentage deferring action indefinitely .... 21% 

The source of the above figures also provided this 
writer with the information that, previous to the estab- 
lishment of the follow-up plan, the percentage of re- 
tailers using the materal sent averaged about 16% 
over the year. 

On a dealer list of say 4,500 outlets, such a follow 
up system will cost comparatively little. 

In this case, every outlet of record was carded 
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AN EFFECTIVE DISPLAY IN STORE OF KATZ & BESTOFF, NEW ORLEANS. 


mailing cards were 
checked automatically by a clerk assigned to the duty. 
The whole effort consisted of about 15,000 form letters, 
plus postage and incidental office work. But the re- 
sults—a doubling of the amount of helps put to use 
was well worth the cost and effort. 


alphabetically. Returns on the 


Can Spend More 
While this plan may be expanded to include printed 
follow-up matter 
retailer into 
vantages. 


broadsides and booklets to blast the 


action, the letter system has many ad- 

In the first place, if well gotten up they are more in 
the nature of a personal and special appeal to the indi- 
vidual retailer receiving them. And they are less 
costly. 

It is a certainty that the pressure brought to bear on 
the retailer should not be made too strong; you cannot 
browbeat the average dealer into using your helps and 
only by presenting the facts in the case and by giving 
him good reasons why he should co-operate, can 
effectual results be obtained. 

Experience has shown that a very large proportion 
of failures in getting dealer helps used in the trade are 
due to the dealer’s indifference. He is too intent upon 
the routine problems of the store to see the real value 
in good helps and in getting them into proper use while 
they are fresh and timely in their appeal. This is the 
condition which largely is to be met by the follow-up 
plan. 

As the salesmanager pointed out to this writer: 


“If it pays to furnish helps at all, it pays to see that 


Those in the trade who are committed 
to helps are finding out what they are up against in 
this respect. We've got to sell the dealer on the fact 
that so called staple lines when sold under advertised 


they are used. 


brands, require as much window space, for as long 


periods as his specialties. Every appropriation we 
make for helps includes a budget for the ‘merchandis- 
ing’ of our helps—to see that they get into use.” 

As the retailer thinks in terms of self 
benefit almost exclusively, it is necessary to appeal to 


him on that basis. 


average 


3ullying or whining for a good break in regard to 
advertising matter supplied will do no good. 

Sell him on the fact that the use of the stuff rightly 
will increase his sales and his profits and he will listen 
to you. 


Let’s All Go Fishing! 


The latest fish story we have heard is about 
old puritanical codfish. 

A short time ago a 70-pound codfish was caught by 
a fisherman in Penobscot Bay off the coast of Maine. 
When opened it contained a full quart whiskey bottle 
with the intact and the bonded seal un- 
broken, evidently had been thrown overboard 


a 200d 


contents 
which 
near that spot. 

The do not show that the quart was ever 
turned over to the proper authorities but it is rumored 
that the 70 pound cod was the last fish caught on that 
particular trip.—Peatchwork. 


records 
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The Management of the Factory 


Functions of Personnel Department in 


Economical Management of the Plant 


by C. F. Peehl 


LTHOUGH personnel management existed before 
A the war, its real development was made during 

the war. Management realized that foremen and 
supervisors were not capable and had not sufficient 
time to look properly into the labor problems. It has 
now reached the stage of development where it has 
become a recognized department in 
dustry. As yet the small manufacturer has not been 
able to give the relationship between employer and 
employee the proper consideration. The problem be- 
comes, “How is the small manufacturer of 50 to 500 
men going to apply the principles of employment man- 
agement which are now being followed by the large 
manufacturer?” 

In a large enterprise there is usually a personnel 
manager, employment department, who 
reports directly to the general manager. With a large 
staff of help, the employment manager finds he is able 
to investigate a number of matters that tend to im- 
prove working conditions and feeling between the 
employer and employee. The employer finds he is 
recompensed for spending large sums of money on this 
department, since the labor turnover will be reduced. 

A small plant, naturally cannot afford to hire an 
employment manager to look after its labor problems. 
There are three possible solutions for this problem. 

l. Fo man in the organization to 
assume the duties of the employment manager along 


every large in- 


heading the 


designate one 


with his other duties as a foreman in the shop. 

2. To assign several foremen to handle the duties 
of employment. Each foreman should be given definite 
duties, as safety, educational, hiring, etc. The duties 
of the foremen should not overlap one another. 

3. To form a co-operative association with several 
other small companies. They should then hire a paid 
secretary to handle the employment problems of 
all the plants. Each company would then share ex- 
penses of the department and receive all the benefit 
of a personnel manager without a prohibitive cost. 

No matter what plan is adopted, there are certain 

in employment management to be accomplished. 

A. Employment. 

Hiring of men. 
Advertising for help. 
Records of applicant. 
Training of employee. 
Labor Turnover. 
Causes. 
Reducing labor turnover. 
Welfare Work. 
Hygiene and Sanitary conditions. 
Medical services. 
Working hours. 
Safety. 
Research Work. 
Reports from state labor departments. 


2. Tardiness 


sentees. 


and 


It is of great importance 
to select a man as the per- 
sonnel director who has tact, 
ability to select men, person- 
ality and a man who 
investigate and give’ im- 
partial decisions. If the 
work is to be divided among 
the foremen it is well to care- 
fully pick the 


each job. 


can 


foreman for 

This might be illus- 

trated for example by selecting a technical man or 
one who has had an engineering training to take care 
of all safety and research work. 


Work of Personnel Department 


The most important job is considered employment or 
hiring. There are a number of ways in which labor 
supply may be obtained. The usual method is adver- 
tising in a local paper. There are other methods that 
have proven successful, such as calling upon a local 
agency or Y. M. C. A., posting notices in the factory, 
direct communication with other workers in the 
factory, employees formerly employed or men applying 
at the gate. Men who have been employed are usually 
to be given preference. 

One room is sufficient to carry out the work of the 
personnel department. This room should be attractive 
and cheerful. It also may be used as a waiting room 
for salesmen. 

Before interviewing it is best to have an application 
form filled out. Such forms are readily devised to fill 
the purposes of the employer. 

You now come to the procedure of interviewing 
where after a few minutes’ talk with the applicant you 
have to decide whether the applicant will be fitted for 
the job. The applicant will come to you with the 
application filled out. You look this application over 
to see whether it is properly filled out. Amount of 
time to spend in interviewing an applicant depends 
upon the importance of the job (unskilled, semi-skilled, 
or skilled), spending a few minutes on common labor 
and increasing the time depending upon the importance 
of the job. 

There are a number of ways that employment man- 
agers interview an applicant. Some managers have 
trick trade test questions and psychological test ques- 
tions. The psychological tests evolved by industrial 
specialists have no doubt many good points. The most 
scientific method of interviewing is general questions 
based on job analysis, which should follow a fairly 
definite form, adapted to the work. 

With the exact nature of the job before the employ- 
ment manager, he will ask definite questions regarding 
the job and come to the conclusions on the fitness of 
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the applicant. Once the worker is hired he must be 
followed up by the employment manager to see whether 
he is getting the proper training and to see whether he 
is fitted for the job. 

The history of the applicant should now be written 
up on a record card. On this card will be kept his 
entire history while in the employ of the company. 

Labor is another problem that must be 
looked after by the management. It has been figured 
by some manufacturers that the cost of each employee 
that is hired is $50. Multiply this figure by the 
number of men hired during a year and the manage- 
ment will realize the importance of labor turnover. 
There are two theories of the correct method of figur- 
ing labor turnover in per cent. The one theory bases 
everything on the actual number of men employed to 
replace those who have been discharged or left volun- 
tarily. The other theory bases everything on the 
actual number of men that leave the company, no 
matter whether it is a case of depression or a case of 
replacement. In the latter case the percentage of 
labor turnover is 


turnover 


L 

T=— 

A 

where “T” is the percentage of labor turnover, “L” is 

the number of men who have left the employ of the 

company during the period and “A” is the average 

number of men that have been employed during the 
period. 

Some managers believe that the unavoidable number 
of men who leave due to sickness, old age, etc., should 
not be considered in the labor turnover. That is just 
a matter of opinion. In making up a report, the 
various causes of leaving the company should be com- 
piled in detail. This will then give a truer picture to 
the management. 

Some methods of reducing labor turnover are: 

1. Proper scheduling of work in the factory to take 

care of depression. 

Hiring so that the man will suit the job, together 
with proper training. 

Encouraging welfare work. 

Arranging meetings between representatives of 
employee and employer to consider improvements 
of labor conditions. 


Health 

Statistics reveal that every employee will be absent 
on an average of 6 to 9 days each year. The impor- 
tance of this statement is not the fact that the com- 
pany has lost the services of the man for 6 to 9 days 
but there is another fact which is very important. In 
the majority of cases, the employee has not called in a 
doctor and in most cases has not taken care of himself. 
If an operation is needed he will postpone it. In many 
cases where a doctor has been called the employee may 
become heavily in debt. Such things will so upset the 
worker that he is unable to give his best effort in the 
work he is doing. This means a loss to the employer. 
There are things an employer can do in the factory to 
help the worker. Proper provision should be made 
for light, ventilation, drinking water with sanitary 
cups, washing facilities with towels and a rest room 
for women. 
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A company doctor has become practically a necessity 
in a plant. His duties are manifold. He is called upon 
to make an examination of all men employed, called 
upon in cases of accidents and constantly examining 
workers who fatigue easily or those requiring medical 
attention. 

Working hours are important to consider. The tend- 
ency of the manufacturers is toward a working week 
of 5 days and working hours of 8 hours per day. Henry 
Ford adopted this plan in 1926. 

Safety work can best be handled through a commit- 
tee made up by foremen. This committee can meet 
periodically. All accidents happening can be discussed 
thoroughly and means be taken to prevent recurrence. 
At this meeting suggestions and means of preventing 
accidents may be brought up. Orders should be given 
to have all exposed moving parts as pulleys, belts, buffs, 
etc., covered. Bulletin posters, warning workmen to 
be careful should be on display at all times. 

In cases where a workman is injured, the Work- 
men’s Compensation Insurance will pay him according 
to his earnings and according to the nature of the 
injury. The employment manager can investigate such 
cases in order to see that the worker 
proper compensation. 


Research Work 

Research requires considerable detailed work. The 
labor department must be consulted on all changes in 
working hours. The management should constantly 
keep in touch with the labor department. There are 
things such as the type of work which a minor can do 
and these are sometimes overlooked. It becomes very 
important in case of an accident. It is possible that 
the Labor Department will hold an employer person- 
ally responsible for violations of this type. There are 
other violations which call for a fine, such as working 
too many hours during the week, working a different 
schedule than the one approved. 

Absence and tardiness become important factors in 
a factory. Whenever an employee is absent, the first 
day he returns, he should report to the employment 
department to determine the cause. If it is a case of 
sickness, and this sickness was caused by the work he 
is doing, steps should be taken to find the proper work. 

Tardiness, although it is not as important as absence, 
will reflect on the discipline of a department. It can 
easily be discouraged by establishing a fine and dis- 
charging the employee for a tendency to chronic late- 
ness. 


receives the 


Novel Powder-Box Featured in London 
(Special Correspondence) 


The latest powder box novelty to be featured in 
London enables one to use loose powder and to convert 
it into a compact. An artistic case has in the lower 
half a circular space for loose powder. Over this slides 
a lid with a depressable center which just fits over the 
powder below and contains the puff. The outer lid, 
containing an unbreakable mirror, closes down lightly 
over the whole thing, and fastens securely, pressing 
the enclosed powder into shape. This novelty is no 
larger nor heavier than the usual vanity case and re- 
tails for the equivalent of $1.00. 
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Rallet’s New Odor and Packages 


ALLET Corporation of America, a_ subsidiary covered box, matching in color the green of the pig- 
of Coty, Inc., has not only repackaged its per- skin cases with a lining of gold paper. 
fumes but has also added a new odor to their The toilet water, also a new product, is created 
number. A bath powder and a toilet water has in the “Maidou” odor, and as may be seen in the 
also been developed to complete the line. left corner of the photograph, the bottle is encased 
The new odor created is a delicate floral one in a green suede paper box similar to the dusting 
and known throughout Europe as “Maidou.” powder. Like the latter it is also lined with gold 
The name by which America will know it has 2 paper. 
not yet been decided upon. This odor to- “ These products are on display at the Rallet 
gether with the other four, No. 1, No. 3, an. salon located at 660 Fifth avenue, New York 
Gardinia, and Chypre, appear in the same > City. It is expected that they will be ready 
bottles as heretofore, but the green pigskin ~ for distribution in the very near future, 
case shown at the top of the photograph is The display room carried out in soft green 
a new development. The contrasting and brown shades, with the glass display 
cream colored satin lining adds an un- a cases showing the many colored and 
surpassed richness to the ensemble. woe varied designed atomizers of the Marcel 
As an individual package for the Franck company and the perfumes of 
perfume Rallet has created a bottle the Rallet 
with an atomizer attachment. The 
round gold top which securely 


line forms a harmonious 
packground which blends beautifully 

‘A with the green of the new packages, 
closes the bottle is of the same or SE, The Rallet Corporation of Amer- 
type and design as the atomizer ica was organized in 1927 to han- 
top. This innovation permits | el dle the business in America of 
of the easy packing of both m & Société Francaise de Parfums 
bottle and atomizer without ‘ \ Rallet, the parent French com- 
fear of leakage. Like the . f pany. In 1929, Rallet realiz- 
container for the five odors 
this package is effected in 
green pigskin lined with 
cream satin. 


ing the close alliance of the 
atomizer industry with per- 
fumery purchased a large 
interest in the American 
company, Marcel Franck, 
Inc., and since that time 
atomizers have formed 
beautifully packaged a branch of the Ral- 
in a suede paper 


The dusting powder, a 
new addition to the 
Rallet products, is 


let business. 
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Association and Court News 


Form National Beauty Council 


a a meeting held in Washington late in August, 
£ plans for the formation of the National Cosmetic 
and Beauty Industry Council were discussed and a ten- 
tative arrangement for the formation of the body was 
agreed to. The body is patterned after the National 
Trade Conference and is expected to function along 
the lines of the National Drug Trade Conference, which 
co-ordinates the work of the various organizations in 
the drug trade. 

The meeting was called by C. W. 
dent of the National Hairdressers and Cosmetologists 
Association. Represented at the meeting were the All- 
American Beauty Schools Association, American Asso- 
ciation of Cosmetologists and Hair Artists, American 
Manufacturers of Toilet Articles, Beauty Industries 
Manufacturers Association, National Beauty and Bar- 
ber Supply Dealers Association, National Hairdressers 
Association and the Proprietary 


Godefroy, presi- 


and Cosmetologists 
Association. 
Speakers at the organization meeting were Dr. E. F. 
Kelly, secretary of the American Pharmaceutical Asso- 
ciation and of the National Drug Trade Conference; 
Harry B. Thompson, counsel for the Proprietary Asso- 
ciation; W. C. Brokmeyer, counsel for the National 
Beauty and Barber Supply Dealers Association and 
also of the National Association of Retail Druggists. 
All of men familiar with the work of the 
Drug Trade Conference and explained that it is in- 
formal, acts only by unanimous consent, handles no 
controversial subjects, and has been eminently success- 
ful in uniting sentiment in the drug trade on many 


these are 


important problems. 

Discussion as to whether the various state Cosmetic 
and Barber boards should be asked to become members 
led to no decision. 

It was voted that the three of the 
organizations represented to the rules would be suffi- 
cient for the organization of the council. The plan 
and rules will come before the various bodies for action 
at an early date, and it is expected that the council 
will be in actual operation within a short time. It is 
anticipated that the first meeting of the council will be 
held about November 15. 


adherence of 


Tube Manufacturers Meet in New York 

Tube manufacturers, representing seventeen leading 
firms in the industry, met on September 18 at the 
Advertising Club of New York to consider of 
the industry’s most pressing problems. A committee 
of five consisting of Frank J. Lynch, Sun Tube Corp., 
Hillside, N. J., L. Muscat, Victor Metal Products Co., 
Brooklyn, N. Y., Frederic Remington, Peerless Tube 
Co., Bloomfield, N. J., H. S. Darlington, A. H. Wirz, 
Inc., Chester, Pa., and Stanley M. Rumbough, White 
Metal Mfg. Co., Hoboken, N. J., was appointed to in- 
vestigate costs and other matters concerned with the 
manufacture and sale of tubes and report to a later 
meeting. 


some 


A. C. S. in Cincinnati 

HE regular fall meeting of the American Chemical 

Society was held in Cincinnati, Ohio, September 
8 to 12 with the usual large attendance. A growing 
general interest in chemistry and continued rapid pro- 
American chemists evidenced by the 
number and character of the papers and addresses read 
at the convention. 

The 
chairmanship of Dr. F. 
than 55 papers covering a wide variety of subjects. 
Three of these papers were of particular interest to 
the perfume industry and abstracts of these papers are 
presented herewith. 


gress by was 


organic chemistry met under the 


C. Whitmore and heard no less 


section on 


The Chlorine Derivatives of Vanillin 
by L. Chas. Raiford and J. G. Lichty. 
2-chlorovanillin, m.p. 128°, was obtained from 2- 
aminovanillin, the structure of which had 
termined by bringing it into relationship with hemipinic 
acid. Direct chlorination of vanillin gives a monochloro 
compound, m.p. 163°, the only one hitherto known, and 
which has been regarded as 5-chlorovanillin. Chlorina- 
tion of 3-methoxy-4-acetoxybenzal diacetate, and sub- 
sequent hydrolysis, gives a monochloro derivative that 
melts at 167-8°. The positions of chlorine in the last 
two are indicated by the following reactions. When 
the product melting at 167-8° was brominated directly, 
it gave a monobromochloro derivative that melted at 
214 The properties of this compound were compared 
with those of an isomeric monobromochloro derivative 
obtained from 2-amino-5-bromovanillin, the structure of 
which has been established by Raiford and Stoesser 
[J. Am. Chem. Suc. 50, 2560 (1928)]. When the amino 
radical of this substance was replaced by chlorine a 
m.p. 187°, obtained which 
must be 2-chloro-5-bromovanillin. From this it follows 
that the compound melting at 214° is the 5-bromo-6- 
chloro derivative, and that the chlorovanillin, m.p. 167- 
8°, from which it was prepared must have chlorine in 
position 6. The monochlorovanillin, m.p. 163°, previ- 
ously recorded, should therefore have chlorine in posi- 
tion 5. 

From the monochloro derivatives the dichloro com- 
pounds were obtained by direct chlorination in some 
instances, and in others by the introduction of the nitro 
radical, reduction of the latter, and replacement of the 
amino group by halogen through the Sandmeyer re- 
action.—State University of Iowa. 


been de- 


bromochlorovanillin, was 


An Improved Method of Alkylations 
by Dialkyl Sulphates 
by E. Yeakle Wolford. 

The efficiency of alkylations by dialkyl sulphates im- 
proves with vigorous agitation of the reaction mass, 
and with the use of a minimum amount of water. Even 
with water-free reagents, alkylation introduces two 
molecules of water per molecule of dialkyl sulphate 
reacting. Each molecule of water can destroy the 
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availability of two alkyl groups. The addition of 
toluene may be used to improve stirring. It is now 
suggested that the toluene (b.p. 110.5° C.) be boiled off 
during the introduction of dialkyl sulphate at such a 
rate that it removes water, as the azeotropic toluene- 
water mixture (b.p. 84° C.), immediately upon forma- 
tion. For anisole, dry reagents alone give such high 
yields that little improvement can be effected. How- 
ever, an improvement can be expected in the alkylation 
of non-volatile liquid and solid compounds. In short, 
boiling toluene serves both for stirring and for remov- 
ing water. 


The Claisen Condensation Between Esters 
and Ketones 
of the Type CH;COR. 
by S. G. Powell and Keith M. Se ymour. 

In the Claisen condensation between esters and 
ketones of the type CH;.CO.R, it has been assumed that 
the ketone reacts through the methyl group. That this 
is actually the general rule is shown by the following: 
Ethyl acetate 
acetone both yield 2,4-hexanedione; ethyl acetate 
2-pentanone and ethyl butyrate 
4-heptanedione; ethyl propionate 
ethyl butyrate 
ethyl acetate 


2-butanone and ethyl propionate 


acetone both yield 2, 

2-pentanone and 
2-butanone both yield 3,5-octanedione; 
3-methyl-2-butanone and ethyl] isobuty- 


rate acetone both yield 2-methyl-3,5-hexanedione. 
The same results were obtained when the reactions were 


carried out at various temperatures.—University of 
Washington. 


Alvarez of Grasselli New Golf Champ 

Al Alvarez, Grasselli Chemical Co., New York, was 
crowned golf champion of the chemical industry at the 
Salesmen’s Association’s annual outing, held at Briar- 
cliff Lodge, Briarcliff Manor, N. Y., September 16. In 
spite of a bad 45 for the first nine holes Al turned 
in a card of 85, having played the last nine in four 
over par. E. A. Orem, E. I. duPont de Nemours & 
Co., won second gross prize with 89, Richard Noonan, 
Drug Products Co., took third with a 92 and Robert 
Quinn, Mathieson Alkali Works, was fourth with 99. 
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Cosmetologists Elect E. Beauvais 

7ASHINGTON, Sept. 6—The Mayflower Hotel, 

usually the scene for gatherings of political im- 
port, became the focal point of those whose prime 
interest is feminine daintiness and beauty during the 
past week, while the National Hairdressers and Cos- 
metologists Association held its tenth annual conven- 
tion there. 

While hairdressing supplied the high point of the 
program, which culminated in a contest where two 
styles of “bobs” as far away as possible from the 
shingle cut was stressed most in the program, the 
principal visual subject of the meeting were numerous 

booths devoted to displays 
of the wares of perfumers 
and cosmeticians. 

These booths, ranging 
from small groups of rare 
and delicate perfumes to 
ornate affairs housing all 
sorts of boudoir creations, 
occupied a large amount 
of space. One of the most 
effective was worked out 
in crystal decorations and 
ornaments, with mirrored 
panels reflecting rainbow 
hues of light from special 
illumination. 

The election of officers 
resulted in Emile Beauvais, proprietor of Emile, Inc., 
of Washington, being elected president to succeed C. W, 
Godefroy, of St. Louis. 
follows: 


EMILE BEAUVAIS 


Other officers were elected as 


Mrs. M. Pearl Newman, of San Francisco, first vice- 
president. 

Miss Grace Shinn, of Des Moines, second vice-presi- 
dent. 

J. R. Hirschfield, of Detroit, third vice-president. 

Miss Edna L. Emme, of St. Louis, secretary. 

Karl von Smuda, of Newark, financial secretary. 

Charles Merlet, of Hartford, treasurer. 

Included in the work of the convention was the adop- 
tion of an agenda proposed for consideration by all 


MEETING ROOM AND TWO ATTRACTIVE BOOTHS AT COSMETOLOGISTS’ CONVENTION 
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industry, 
interest to 


national associations of the cosmetological 


which embraces several subjects of prime 
perfumers and the essential oil industry. 
This was proposed at the Cosmetological 
Conference, on Aug. 27 at the of the 
association, and its work was ratified by the associa- 
tion on Sept. 3. This resulted in sugges- 
tions grouped under several topical headings ranging 
from for of statistics to con- 
sideration of the industrial alcohol problem. 


agenda 
called instance 
conference 


suggestions exchange 

One topic suggested for discussion in the trade is 
that of “price maintenance” with parenthetical refer- 
ence to the Capper-Kelly Bill, and with “price cutting 


as a companion subject. 


Take Up Cosmetic Legislation 


The agenda would have the cosmetological groups 
also consider the extension of the food, drug and insec- 
ticide beyond their dealing with 
“cure, prevention and mitigation of disease of man and 
other animals,” and also would take up the extension 
of legislation “to cover collateral printed matter and 


advertising.” 


laws present scope 


Under the head of prohibition enforcement come sub- 
jects which are constant topics of present discussion 
and matters which undoubtedly will be primarily con- 
sidered by Dr. James M. Doran and the advisory com- 
mittee which is to aid him in creating new regulations 
The text of the 


summary of this proposed program follows: 


or amending old ones where necessary. 


“Prohibition enforcement. 

“A. Aleohol—forced use of specially denatured. 
“B. Alcohol 
“C, Liabilities of permittees for products diverted 


tax free for industrial use. 


while in commerce, 

“PD, Permits, the obtaining of.” 

There is no indication as to when a conference will 
be called for consideration of but it is 
assumed that it will be held in the near future. 


these topics, 


One of the principal speakers at the convention was 
Dr. C. P. Wimmer, dean of the Columbia 
University College of Pharmacy, who addressed the 
convention on “The Action of Chemicals Used in Cos- 


associate 


metics.” 


100°; Dealer Co-operation 
116) 


(Continued from Page 
he had only made the initial sale, and was, with the ex- 
ception of that one sale, left just about where he was 
before. 

While 


seems to 


the free deal 
and 
displays 


helps 


there instances in which 


be a 


are’ 
instances 
and 
and 
and 


procedure, 
counter 


wise 
displays, 

actually 
most of 


in which window 
dealer 


such 


retail advertising are 
perform a useful 
plans fail to solve the two vital problems named above: 


consumer good 


service, schemes 


how to consumer acceptance 
and how to secure 100 per cent cooperation on the 
The first of these problems can be 


secure 
will 
part of the dealer. 
solved through judicious and consistent consumer ad- 
vertising, but the latter, in these parlous days, requires 
a vast amount of thought and study. 


ESSENTIAL OIL REVIEW SEPTEMBER, 1930 


Guerlain vs. Marcel Guerlain 


G UERLAIN Perfumery Corporation, New York 
City, American branch of Parfumerie Guer- 
lain, Paris, has secured an injunction against Marcel 
Guerlain, Inc., York, prohibiting the latter from using 
the word “Guerlain” or the words “Marcel Guerlain” or 
the words “Marcel Guerlain, Inc.,” With 
the sale or advertisement of perfumes or cosmetics or 


in connection 


toilet preparations unless the words are accompanied by 
a statement that the defendant is not the 
Guerlain. 

The suit was brought during the early Summer in 
the United States District Court Justice | 
Grubb, the defendant agreeing to the issuance of the 
consent decree provided it should be allowed to use up 
the stock of labels, etc. already on hand. This Guerlain 
Perfumery Corporation permitted, and the decree was 
issued to go into effect September 15th. 


original 


before 


Guerlain Perfumery Corporation is one of the oldest 
The 
house of Marcel Guerlain was organized in France some 
during the years 
this Marcel Guerlain. 
Inc., which operated a chain of retail cosmetic stores 


and best known of the French perfume houses. 


years ago and past two has been 


operating in country through 
selling perfumes and toilet preparations in bulk. 
The complete text of the consent decree is as follows: 
“Ordered, Adjudged and Decreed, that a permanent 
injunction be issued under the seal of this Court on or 
after September 15, 1930, and directed to the defendant 
Marcel Guerlain, Inc., its officers and agents, employees 


and all persons acting through or under it. 


enjoining 
them and each of them from using the word “Guerlain” 
or the words “Marcel Guerlain” or the words “Marcel 
Guerlain, Inc.” in the sale or 


tisement of perfumes or cosmetics or toilet preparations 


connection with adver- 
unless accompanied by information, in immediate jux- 
taposition therewith, that the defendant is the 
original Guerlain, and it is further 

“Ordered, Adjudged and Decreed, that this decree 


not 


shall be deemed to have been complied with, insofar as 
the marking of the packages of face powder, perfume, 
other toilet preparations or cosmetics is concerned. by 
inserting after the words “Marcel Guerlain,” the words 
“Not connected with the original Guerlain” in letters 
of the same size, color and print and prominence as the 
words “Marcel Guerlain,” and it is further 

“Ordered, that a copy of this decree, certified under 
the hand of the Clerk and seal of this Court, be served 
upon the said defendant to be restrained thereby. 

“The plaintiff having waived and herewith waiving 
all claims for profits and damages against defendant 
by reason of the cause of action the 
herein, there shall no accounting and 
neither party shall pay costs unto the other.” 


set forth in 


complaint be 


“Venetian” as Trade Mark Refused 

Elizabeth Arden, Inc., New York City, has been re- 
fused permission by the United States Patent Office to 
“Venetian” as a trade mark for 
Registration was refused on the grounds that the mark 
is geographical, and as applied to these products would 
be misdescriptive and deceptive and would constitute 
misbranding. 


register cosmetics. 





w York 

Guer. 

M irce] 
m using 
‘lain” or 
on with 
letics or 
anied by 
original 


imer In 
Stice | 
of the 
use up 
ruerlain 
ree Was 


> oldest 
s. The 
“°C SON e 
iS been 
uerlain, 


stores 


ollows: 
manent 
t on or 
‘endant 
plovees 
joining 
erlain” 
Marcel 
adver- 
rations 
e jux- 
t the 


decree 
far as 
rfume, 
ed, by 
words 
letters 
as the 


under 


served 


Living 
ndant 
n the 
* and 


n re- 
ce to 
etics. 
mark 
vould 
itute 


SEPTEMBER, 1930 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


pa lavoring Extract 


Sction 


Official Report of Flavoring Extract 
Manufacturers Association 
INCE our last month’s report of the problems which 
have been brought to the attention of the members 
of the Flavoring Extract Manufacturers Association 
of the United States, one matter of particular impor- 
tance to the industry has been presented to the mem- 
bers in a circular letter under date of September 6th, 
signed by the president, E. L. Brendlinger, and ap- 
proved by Thomas J. Hickey, attorney and executive 
secretary. It reads as follows: 

“The Food and Drug Administration of the United 
States Department of Agriculture has adopted stand- 
ards for certain fruit juices as follows: 

‘1, Fruit juice is the clean, unfermented liquid ob- 

tained from the first pressing of sound, ripe, fresh 
fruit, or of its pulp, and conforms in name to the fruit 
from which it is obtained. 
Grape juice is the clean, unfermented juice of 
sound, ripe grapes. It is obtained by a single press- 
ing of the fruit, with or without the aid of heat, and 
with or without the removal of insoluble matter. 


‘3. Orange juice is the clean, unfermented juice ob- 
tained from sound, ripe, sweet oranges. It may con- 
tain a portion of the pulp and/or of the volatile oil.’ 

“You will recall that the Food and Drug Adminis- 
tration adopted tentative standards for the above 
fruit juices in November, 1929, and invited criticism 
by the trade. 

“We submitted the tentative standards to our mem- 
bers and asked them to offer changes and suggestions. 
The principal criticisms received from our members 
were directed against the tentative standard for orange 
juice, which read at that time as follows: 

‘Orange juice is the clean, unfermented juice, with 
or without portions of the pulp, obtained from the 
sound, mature fruit of the orange, citrus sinensis. 

(a) by reaming or burring the cut fruit, 

(b) by pressing the pulp after removal of the peel, 
or 

(c) by pressing the whole fruit with subsequent re- 
moval of oil derived from the peel.’ 

“Our members pointed out that the above tentative 
standard for orange juice excluded orange oil, whereas 
our members suggested that orange juice should in- 
clude whatever orange oil might result from a press- 
ing of the entire orange fruit, including the peel. 

“We are glad to note that the final standard for 
orange juice which has now been issued permits the 
presence of the volatile oil.” 


Ofhicial Report of Soda Water Flavors 
Manufacturers Association 
NINCE our last review of the activities of the Na- 
tional Manufacturers of Soda Water Flavors As- 
sociation matters more or less of a routine nature have 
occupied the attention of the executives of the organi- 
zation. Dr. B. H. Smith, president, who has been 
abroad this summer, has now returned and is resum- 
ing his active interest in the affairs of the association. 
During his absence matters were left in the very able 
hands of Thomas J. Hickey, the executive secretary, 
who together with the president, is ever on the lookout 
for legislation pertaining to the industry. 


Prospective Development of Essential Oil 

from Sour Oranges. Haiti 

A Frenchman, formerly a distiller of essential oil 
from citrus fruit at Le Cannet, near Grasse, France, re- 
cently came to Haiti, purchased an estate of 100 acres 
near Port au Prince, and planted such citrus fruit as 
sour oranges and grapefruit. As the growth of citrus 
fruit is slow he is now buying sour oranges locally at 
the rate of six to seven thousand kilos per day. The 
oranges are peeled in ribbons which are dried under 
shade, then hand-picked and put in bags of 30 to 50 
kidos. The yield of dried ribbons varies between 9 and 
11 per cent of the weight of the oranges. 

A small, portable steam distilling outfit is subse- 
quently proposed to be used in distilling the fruit, the 
leaves, and the peels of sour oranges. The peels as well 
as approximately 200 crates of oranges per month are 
being exported at present. A firm in Hamburg, Ger- 
many, has contracted for the fruit. 

Up to the present, sour oranges have been but little 
utilized. They grow wild in comparatively large quan- 
tities throughout the country and the new industry 
should prove to be an important new source of revenue. 
It is estimated that exports will be valued at from 
$100,000 to $150,000 within two years.—(Vice-Consul 
George D. LaMont, Port au Prince, Haiti). 


Notices of Judgments Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 
Among the notices of judgment given under the Fed- 
eral Foods and Drugs Act, No. 16,901 to 16,925, in- 
clusive, sent out recently by the United States Depart- 
ment of Agriculture, Washington, D. C., there was 
one case of adulteration and misbranding of vanilla 

extract, No. 16917. 
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Peppermint in the Northwest 


What Has Been Done and What May Be 
Accomplished by Growers and Distillers 
by M. Leona Nichols, Portland, Ore. 


LITTLE more than a decade and a half ago a 
successful peppermint farmer from Michigan 


looking for cheaper land. After care- 
ful examination soil conditions, a piece of land not 
far from Eugene, Oregon, was selected as the nucleus 
for mint operations, The Black Mitcham, an English 
variety, was chosen for the experiment. This member 
of the mint family has a dark purple stem, with deep 
green, broadly lance shaped leaves which are slightly 
toothed 


duces a smooth, 


When this first mint planting was harvested the oil 


It is a free and vigorous grower and pro- 
delicately flavored oil. 


was found to be of an excellent quality and its menthol 
and ester content were extraordinarily high. The suc- 
cess of this experiment was bruited about and before 
the lapse of many months peppermint growing had be- 
come fairly well established and gave indications of a 
continued steady growth. 

This prognosis was not without foundation, for the 
Oregon crop of 1930 is estimated to be 130,000 pounds 
and the mint producing plantations in the state amount 
to 3,000 acres. 


Peppermint plantings have been made in the adjoin- 





ing state of Washington and the grand total of the 
1930 crop for the two states is believed to be around 
150,000 pounds. The August quotations ranged from 
$1.80 to $1.90 per pound, according to quality. 

A runaway market of two or three years ago caused 
wild speculation in the Pacific Northwest on mint oil; 
as a res 
following season found a much lower market, which 


was so discouraging 


It there was a large acreage planted. The 


to new growers that many of them 


dropped out of the game. This was in reality a benefit 


to the old, established growers who were confident that 
they could produce mint at a profit even at the present 
low prices. 

Since most of the well cultivated mint fields in the 
Northwest produce from 40 to 80 pounds to the acre 
and the cost of growing and distillation has been placed 


at around $1.50 per pound mint growers have not suf- 


fered financially. 
Using the Straw 


The Oregon State Agriculture College at Corvallis 
has made a careful study of mint production and they 


believe that even at the present low prices mint grow- 


ing is profitable, since cattle and horses will eat the 


straw. Sheep also thrive upon it, but it cannot be fed 


to dairy cattle as the milk tastes of the mint. In pre- 
vious years this by-product was considered worthless, 
but at the present time it has become a valuable addi- 
tion te the feeding of farm animals. 

The mint plantations of both Oregon and Washing- 
ton have been made on a wide variety of soils, the 
best producing fields being those which are well drained 





peat lands. This soil contains an abundance of humus 
or organic matter, together with a high content of 
nitrogen. Yields from such land averages from 60 to 
80 pounds per acre. Other soils which are of a light, 
free nature and sub-irrigated produce an _ excellent 
quality of peppermint and in some parts of Washing. 
ton sandy loam, with sufficient water, grows a superior 
quality of peppermint. On the large plantations of 
mint in Washington, water has stood on the dyked 
lands for two or three weeks, yet those same fields 
yielded heavily in August. 

Since peppermint exhausts the fertility of the soil, 
close attention must be given so as to keep the land in 
a proper state of productivity. To accomplish this, 
both commercial fertilizer and stable manure are used 
by growers. The commercial fertilizer is applied in 
the spring, while the latter is more successful if placed 
on the ground in the fall and allowed to lie until the 


spring plowing. 


Preparation of Field for Plantation 

Fields being prepared for peppermint plantations 
must be worked until they are free from lumps and 
the plantations made as early in the spring as weather 
In the Northwest this is gen- 
erally in March or the early part of April. 

Wild mint is of little value and the roots for plant- 
ing should be from fields of known pedigree. The fur- 
rows are made about six inches deep and three feet 


conditions will permit. 


apart. 
trenches, .in a continuous row, about 20 sacks being 
After the plantings are made, 


The roots are placed in the bottom of the 


required to the acre. 
they are covered with four inches of soil. The fields 
are cultivated with a fine tooth harrow, until the mint 
has reached six inches in height, after that the work 
must be done by hand. Weeding is essential, since 
fennel, smart weed and lamb’s quarter are obnoxious 
After the first crop has been taken 
from the fields, cultivation of roots is necessary and 


enemies of mint. 


this is done by plowing to a depth of from five to seven 
inches. Mint 
its maturity when it is two-thirds in bloom. 


generally considered to have reached 


The harvest does not ordinarily begin until the “oil- 
ing up” process is accomplished. This is complete when 
there are myriads of minute globules of oil clinging 
Hot, dry weather gen- 
However, if the 
weather is threatening, many growers do not wait until 


to the underside of the leaves. 
erally accomplishes this process. 


this stage of development, since there is danger of loss 
from the hay being damaged by too much moisture or 
frost. 

The harvest in Oregon generally begins about the 
middle of August and the fields are cut either with 
If the growth has been 
Care is exercised 


mowing machines or scythes. 
too rank the latter must be used. 
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not to cut too much hay at one time, since it must be 
but lightly cured, and if allowed to lie too long, the 
leaves break from the stalk. Closed hayracks are used to 
convey the mint from the fields to the still. This pre- 
caution is necessary to prevent wastage of foliage. The 
hauling is generally done in the early morning, while 
the dew is still upon the hay. Leaves thus moistened 
will adhere to the stalks of the plant and, since the 
oil is extracted from the leaves, great care is exercised 
to prevent undue loss from handling. 

After the mint hay reaches the still it is placed in 
large, tight vats, which may be either of wood or 
metal. Steam is passed over the contents of these 
receptacles and as it passes out into pipes, the mint 
oil is carried along with the steam. When the oil 
ladened steam reaches the “worm” or coil, cold water 
is passed over the pipes and this causes the steam to 
condense. The oil is carried into a container, while 
the water passes away either into a ditch or pipe. 
Examination of the waste water shows it to be almost 
free from oil. 

Some of the Oregon lands will produce an excellent 
quality of oil as far as flavor is concerned, but, al- 
though high in menthol content, it is low in ester. 

A chemist’s report on one large grower’s peppermint 
crop showed that its menthol and ester content was 
62.21°¢ menthol and 6.99°7 ester. 

About 10 years ago the first Northwest peppermint 
oil was shipped to the New York market and the 
analysis was so satisfactory that it found a ready sale. 
Since then the demand has been steadily increasing 
and buyers from all over the United States and Can- 
ada came to the northwest to purchase peppermint oil. 


Co-operative Sales Methods 

Co-operative selling in Washington was found to be 
reasonably successful, a certain percentage of the en- 
tire crop being placed on the market each month. The 
venture was patterned after the system used in Michi- 
gan and Indiana, the idea being to prevent speculative 
buying and to place the oil on the market at a fixed 
price. Little effort was made in Oregon to do any 
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co-operative marketing and most of the crop was sold 
direct to the buyer who appeared in the field. 

When peppermint oil was selling at $10.00 per pound 
and fields produced from 60 to 80 pounds per acre, 
Added to this income, roots 
were selling from $1.00 to $1.25 per sack and their sale 
amounted to nearly as much as the oil production. Such 
a condition may never again obtain, but with the grad- 
ual widening of markets and the increased demands 


small fortunes were made. 


for Northwest peppermint oil, the industry is one 
which gives promises of remaining a substantial asset 
to the West. At the present time many of the growers 
are holding for higher prices. 

The Salem, Oregon, Statesman says: 

“Our production may be 
doubled and keep on with steady growth. 


peppermint oil safely 
Perhaps ab- 
normally high prices may not come again and they 
would not likely be good for the industry, but there is 
a growing demand for our product, at remunerative 
prices.” 

With this promise of substantial growth, in spite of 
the general business depression, there is a feeling of 
optimism which assures a promising future for the 
Northwest 


peppermint oil industry. 




















SOME VIEWS OF THE PEPPERMINT INDUSTRY IN OREGON 


Lower LEFT: A FIELD OF PEPPERMINT, FULL GROWN AND ABoUT READY FOR THE HARVEST. 


THE EXTERIOR OF A DISTILLATION PLANT. 


UPPER RIGHT: 


LOWER RIGHT: THE INTERIOR OF THE PLANT SHOWING SIZE OF 
VATS INTO WHICH THE PLANTS ARE CHARGED. 
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A Survey of ‘Technical Literature 


by Col. M. T. Bogert, Consulting Editor on Synthetics 


HE following abstracts are made up from the 
T technical literature of the perfume, toilet prep- 
arations, essential oil, synthetic and allied trades. 
They are intended to present a review of the indus- 
try’s literature. 
154. Color ethereal L. Ekkert. 
Magyar Gyogy. Tarsasag Ert. 4, (1928). 
Color reactions of ethereal oils with various phenols 


reactions of oils. 


293-312 
are described. 

155. and rhodanometric estimation of 

essential oils. IJ. H. P. Kaufmann. Arch. Pharm. 

267, 249-67 (1929). A further development of the 

work reported in the preceding abstract and includ- 

their more 


Bromometric 


ing essential oils themselves as well as 
important components. 

156. Use of the quartz lamp for the analysis of essen- 
tial oils. A. Muller. Riechstoffind. 3, No. 29 (1928). 
The detection of adulteration of essential oils by ex- 
amination of the fluorescence did not prove very 
satisfactory. 

157. De colorizing essential oils with ultra-violet rays. 
A. Quilico. Revista ital. profumi 10, 148-68 
(1928). Distilled lavender oil and eucalyptus oil 
were exposed to the rays from a Bach lamp. 20 ce. 
of the lavender oil after 21 hrs. exposure was equiva- 
lent to half a cc. of the original oil in a Duboseq 
colorimeter, while eucalyptus oil was completely de- 
colorized after 21 The 
tained their original fragrance. 


essence 


hrs. decolorized oils main- 


ethereal oils. lL. 
Am. J. Pharm. 101, 191-6 (1929). 


158. Michrochemical distinctions of 
Rosenthaler. 
159. 
E. Linehan. 
sions in concentrated 


Richard 

Emul- 
sugar solution 
their comparison with other types of flavors are dis- 


Transparent emulsions of essential oils. 


22-3, 62 (1928). 


A romatics 9, “oa-0 


aqueous and 


cussed. 
160. 
by 


The deterpenation of essential oils of citrus fruits 
the 


chim. applicata 


columns. P, Ann 


299-313 (1928). 


surfaced Leone. 
18, A study has 
been made of the possibility of using fractionating 


use of 


columns with packing showing that this type of col- 
umn is particularly well adapted to deterpenation 
giving the maximum yield of oil in a single opera- 
tion. 

161. 


Abies cephalonica Link. 


Essential oils‘of Abies nordmanniana Spach and 

B. N. Rutovskii and I. V. 
Vinogradova. Trans. Sci. Chem.-Pharm. Inst. (Mos- 
cow) 1927, No. 17, 131-41 (1927). The physical and 
chemical constants of the oil recorded and the 
products obtained by fractional distillation. 

162. Ethereal oil of Siberian fir (Abies sibirica). 
S. Zalkind and S. Zaboev. J. Russ. Phys. Chem. 
Soc. 6, (1928). The oil obtained from the 
needles contains 1-pinene, camphene, phellandrene, 
traces of santene, possibly nopinene and 1-bornyl 
acetate; that from the barks contains all of these ex- 
cept the santene and nopinene. 


are 


Yu. 


553-9 


Essential oil of Ambrosia mexicana.- B. N. Rutov- 

and I. V. Vinogradova. Riechstoffind. 4, 10-1 
(1929). Plants grown in the Crimea were subjected 
to steam distillation and the constants of the oil de- 
termined together with certain of the constituents. 

164. The ethereal oil from Artemisia annua L. B. N, 
Rutovskii and I. V. Vinogradova. Trans. Sci. Chem.- 
Pharm. Inst. (Moscow) 1927, No. 17, 15-24 (1927). 
Four samples of oil were investigated, one from the 
plant before blooming, a second when in full bloom, 
a third after blooming and the fourth after the ripen- 
ing of the seeds. The products obtained from these 
four samples are described. 

165. essential oil from a boronia in the 
pinnate section. A. R. Penfold. Perfumery & Ess, 
Oil Rec. 20, 113-6 (1929). A summary of the essen- 
tial oils from four species of boronia listing their 
physical and chemical and more impor- 
tant constituents. 


Boronia oils 


constants 


166. 
Boronia rich in ocimene. A. R. Penfold. J. Proc. Roy. 
Soc. N. S. Wales 62, 263-72 (1929). The principal 
constituents of the new oil from B. dentigeroides 
are (75-80% ) dextro alpha pinene, dextro 
limonene (total terpenes 90°), darwinol and certain 
of its esters, together with smaller amounts of other 
substances. 

167. the chemistry of conerete 
otto of Boronia megastigma (Nees). A. R. Penfold. 
J. Roy. Soc. West Australia 14, 1 (1927). The phy- 
sical and chemical constants of this otto are given 


Essential oil of a new species of anemone leaf 


ocimene 


Preliminary note on 


together with a list of the constituents so far iden- 

tified. 
168. Bamba oil the terpenes and higher-boiling 
fraction of Cajeput oil. D. B. Spoelstra. Ree. trav 
(1929). The physical and chemical 
constants of Bamba oil are recorded together with the 
determinations conducted on its constitution. As to 
‘ajeput oil, in addition to the constituents hitherto 


identified, it is shown that limonene, dipentene and 


and 


rr 


chim. 48, 372-6 


sesquiterpenes and sesquiterpene alcohols of the cada- 
line type are also present. 

169. Sicilian and Calabrian 
1928-1929. G. H. Ogston and Moore. Perf. Ess. Oil 
Rec. 20, 111-2 (1929). A report on the peculiarities 
of the oils of lemon, sweet orange and bergamot. 

170. Essential oils of leaves and stems of camphor of 
Sukhum B. N. Rutovskii and I. V. Vino- 
gradova. Trans. Sci. Chem.-Pharm. Inst. (Moscow) 
1927, No. 17, 25-88 (1927). The oil was fraction- 
ated and various constituents isolated such as pin- 
enes, isoborneol, cineol, limonene, dipentene, d-cam- 
phor, etc. 

171. 
tial 


essences of the season 


district. 


Constants of some Crimean and Caucasian essen- 
B. N. Rutovskii and I. V. Vinogradova. 
Trans. chem.-pharm. Inst (Moscow) 10, 88-9 
(1924). The constants are tabulated for oils dis- 
tilled in 1923. 


oils. 


sci. 
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usiness News 


“Back to Nature” 


(Special Correspondence) 


in Beauty Culture 


S regards the grave and important matters apper- 
A taining to the care of the complexion the average 
Englishwoman shows no sign of relaxing her interest, 
but on the contrary appears to be paying increased 
attention to the mysteries of the art. 

Recently in the columns of the Daily Mail we have 
been permitted to have a premature glimpse of what 
beauty specialists are engaged upon to meet the fash- 
ions of the coming winter, and herein the writer de- 
clares that now Paris has revealed what fashions ar¢ 
to be worn, in course of time complexions to match the 
future fashions will appear 

It seems that the ochre-colored make-up is to go and 
sun-tan is no longer the correct thing. Eyebrows have 
returned to favor and women will appear with the 
milk-and-roses complexion of the Early Victorian days. 
is the order 
Honey and bees- 


For make-up schemes, “back to nature” 
of the day or rather for to-morrow. 
wax face-cream, rejuvenation cream from water-lilies, 
geranium and raspberry colored lipsticks—the latest 
beauty aids read more like an extract from a gardening 
catalogue than anything else. 

Lily-leaf green eye-shadow grease, in conjunction 
with lupin-blue mascara-ed eyelashes, water-lily white 
face powder, pale geranium rouge and lipstick to match 
will be one of the most fashionable schemes of make-up. 

According to a Bond street specialist more skin 
bleaching is being done at the moment than anything 
else, and women are absolutely crazy to acquire an 
alabaster skin, with a faint rose flush, and, what is 
more, they don’t care how much they pay for the 
process. 

So popular has this craze become that one treatment 
is now available for six guineas for the mask in which 
some women may sit for half an hour in order to bleach 
their skin, and £2 each for subsequent treatments. A 
plaster mould of each client’s face is taken, and this is 
then fitted with a special mask inside—the invention of 
a Viennese doctor—which completely rejuvenates and 
bleaches the skin, eradicating wrinkles and making the 
face young-looking. 

Low-cut evening frocks have added another £1 a 
week to the beauty bill of smart women. Special treat- 
ment must be given to the back and shoulders, costing 
from 17s 6d to 25s a time. This includes massage, 
shaping, and bleaching of the skin, and there is also 
special powder and make-up for the shoulders and back 
to harmonize with the complexion worn at the time. 


Paris Trade Notes 

| ENE SORNIN, head of R. Sornin & Cie., Grasse, 
was recently honored by the Republic of Czecho- 
Slovakia, being made an officer of the Order of the 
White Lion, one of the highest decorations given by 
that government. The decoration was conferred by 
Dr. Wiskousky, Minister of the National Defense, in 
the name of the president of the Republic, and was 
conferred in recognition of the generous services ren- 
dered by Mr. Sornin to the Czecho-Slovakian Legion 
in 1927, services which contributed largely to the 
cause of Czecho-Slovakian independence. The decora- 
tion also symbolized the 
gratitude of the nation to 
Mme. Sornin for the char- 
itable work which she ac- 
complished during the 

war. 
The ceremonies were 
held at Prague. Assisting 
Dr. Wiskousky were Gen- 
eral S. Syrowy; General 
Faucher, chief of the 
French Military Mission 
in Czecho-Slovakia; V. 
former Minister 
and Vice President of the 
Senate; General Husek; 
and Col. Vohratilek as 


Klofae, 
RENE SORNIN 


well as other dignitaries. 

We offer our congratulations to Mr. Sornin on this 

merited recognition of his war-time services. 
eS ak * * 

“Contribution a la connaissance des huiles essentielles” 
is a booklet by Etablissements Antoine Chiris, Grasse, 
giving a resume of the more important articles pub- 
lished in Les Parfums de France, other scientific and 
professional periodicals and also a note in regard to 
works not yet sent out to the public by the Labora- 
tories chimiques and the Service Agricole. 

The outline, very condensed, is divided into three 
parts, a study of analytical methods, a study of the 
constituents of essential oils and a study of the essen- 
tial oils themselves. An alphabetical index table per- 
mits of an adequate means of locating the desired 
subject. 

A Spanish edition of this book has been prepared 
and an English edition is on the press. 

* * * * 

Le Pepsodent, with a capital of 500,000 francs. and 
offices at 4, rue Sainte-Anne, Paris, has been dissolved. 
William C. Carter has been appointed liquidator. 
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British Trade Notes 
RACTICALLY 
Industries Fair, to 

London Birmingham next 
been rented, the total area booked amounting to well 
over 400,000 square feet. 

In the London 
300,000 square feet, bookings amount to over 250,000 
feet, than at this time of the 
year for any “Taking into account the 
the 
regarded 


British 
held in at 
February, has already 


1931 
sections 


the 
two 


all the space in 
be 


and 


section, where the area available is 


square which is more 
previous fair. 
general trade depression and the holidays, 


ness of 


eager- 


manufacturers to exhibit is as 


very 
satisfactory,” a Fair official said. 

Hedley & Co., 
Cincinnati is 


The acquisition of the firm of Thos. 
Ltd., by the Procter & Gamble Co. of 
thought to be only the first of a number of acquisitions 
this Europe. 
Announcements of 
nent are anticipated. 
for the enlargement of the Hedley plants at Birming- 
ham W ath-on-Dearne, the 
manufacture of the Hedley products and in addition 
those of Procter & Gamble. Hedley makes a complete 
such well- 
Naptha 
The 
own 


will in due course make in 


further acquisitions on the Conti- 
The firm’s plans in Britain call 


which firm 


and which will continue 


line of toilet and laundry soaps, including 
known Fairy, Stanley’s Supersol, 
Dyso, Fairy Flakes, Hedley’s Toilet, and Olivso. 
company its 
groves and prepared at its factory in Andalusia, Spain. 


brands 


as 


also bottles olive oil delivered from 


* * 
The oft-voiced criticism of Sir Francis Goodenough, 
head of the Education 
and others duly qualified to speak on British selling 


for Salesmanship Committee, 
methods and of the desirability of more heads of firms 
familiarizing themselves with their overseas markets, 
The heads of a num- 
planning 


seems to be having some effect. 


ber of important manufacturing firms are 
this fall, for the first time in their history, a trip of 
investigation of the most important overseas markets. 
Two are going to Canada with the object of making as 
many personal contacts as possible with leading and 
potential customers. They will also conduct a thorough 
inquiry into the future possibilities of their products 
in Canada and familiarize themselves with their firms’ 
business in that country. Two others are heading for 
South America, where with a corps of bilingual secre- 
taries a similar program will be carried out. These 
four men intend to issue a full report of their observa- 
tions and conclusions, which will be circulated among 
various agents and representatives in overseas markets 
for criticism and comment. 
* * ol ok 

Perks & Llewellyn, well- 
and distillers of Hitchin, 
well this giving the 
fields an excellent The plants are strong and 
healthy and the heads fine and compact. Distillation 
was begun in mid August—rather later than 


due to the retarding influence of the rainy weather. 


the firm of 
cultivators 


to 


lavender 


According 
known 
the lavender bloomed 


has year, 


color. 
usual 


The oil is of fine aroma and the yield is good. 
* * * k 
Clement Davies, K.C., M.P., has joined the board of 
directors of Lever Brothers, Ltd., Port Sunlight. 
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Rhodesia Sets Soap Standards 
(Special Correspondence) 


HE British Board of Trade has received a copy of 
an Act (No. 34 of 1930) of the Legislature of 
South Rhodesia to prevent the manufacture and sale of 
low-grade soap. The Act prohibits the manufacture 
for the purposes of sale, importation, and sale of any 
soap not up to the following standards:— 
(a) household, laundry, or 
contain not than 45 per cent of 
which not than one-third replaced by 
rosin acids, and shall not contain more than 0.25 per 
cent of caustic alkali calculated 


Soap for toilet shall 
fatty acids, of 


may be 


less 
more 
free as sodium 
hydroxide. 

(b) Soft not than per 
cent of fatty acids, of which not more than one-third 


soap shall contain less 35 


may be replaced by rosin acids, and shall not contain 
more than 0.75 per 


culated as sodium hydroxide. 


cent of free caustic alkali cal- 


Soap may be examined, on importation, by the 


Customs officers, and samples analyzed when deemed 
The to empowered to 
make regulations prescribing, inter alia, the mode of 


necessary. Government is be 


labelling or marking soap or packages of soap and the 


matter which may or may not be contained on such 


labels or marks. 


Spanish Soap Factory Markets Olive 


Oil Auto Lubricant 

(Special Correspondence) 

LONDON. 
interested in the possibility of using olive oil for auto- 
lubrication, but hitherto have been confronted 
with the problem of producing an oil of uniform vis- 
cosity without the necessity of 


Spanish olive growers have for long been 
mobile 
adding foreign sub- 
Don Pedro Solis, president of the National 
Association of Olive Growers, now claims to have in- 
vented a process for the preparation of an olive oil 
suitable internal 

A test of this oil was recently made under the aus- 
pices of the Royal Automobile Club of Spain, two cars 
making the journey from Seville to Madrid and back 


stances. 


for lubricating combustion engines. 


at a high speed. Satisfactory results were obtained, 
although, of course, the test was too short to be con- 
clusive. 

It is a coincidence that while attention is being given 
to this achievement of Senor Solis, a motorist, who re- 
cently drove from the South of Spain to Madrid, re- 
ports that while passing through Linares he was at- 
tracted by an advertisement of a local lubricant made 
An important soap factory in that town 
is turning out an olive oil suitable for automobiles and, 


of olive oil. 


evidently in order to make its product known, is offer- 
ing a free fill-up to motorists passing through. The 
motorist referred to availed himself of the offer for his 
Ford and on his 180 
impression of the oil. 


miles’ run received an excellent 
The engine ran cooler and he 


used less gasoline. 


Much Valued Information 
Products ( ) 
We really could not afford to be without your valued 
paper, for it has much valued information. 


(Oxylay 
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Prof. Curt P. Wimmer, Associate Dean of the Col- 
lege of Pharmacy, Columbia University, will resume 
his courses on perfume materials and cosmetics and 
toilet preparations at the college, on the evenings of 
October 6 and 7. 

The first semester of the course on perfume ma- 
terials commences October 7 and will be held Monday 
evenings at 7 p.m. This course which was inaugurated 
several years ago is designed to acquaint those em- 
ployed in essential oil houses and perfume manufac- 
turing companies as well as the general student with 
the sources, commercial qualities and uses of the vari- 
ous perfume materials. The lectures are illustrated 
with lantern slides and samples of the materials dis- 
cussed and a course in nose training is added. The 
laboratory work includes the determination of physical 
constants such as refractive index, optical rotation, 
testing for impurities, quantitative determination of 
isolates, ete. 

The course on the composition and manufacture of 
cosmetics and toilet preparations begins October 8 and 
will be held Tuesday evenings at 7.30 p. m. 
lectures and laboratory work. 


It includes 
Both courses cover two 
semesters of 15 three-hour periods. The _ practical 
nature of the courses has appealed to young men and 
women in the industry who have thus been enabled to 
lay a sound foundation for their life work. Among 
Prof. Wimmer’s former students are several who have 
since achieved marked perfumers, as 
makers of toilet preparations and in the essential oil 
industry. 


success as 


Full information about the courses with a summary 
of the lecture topics may be had by writing to Prof. 
C. P. Wimmer, 115 West 68th street, New York, N. Y. 

x * * & 

Manufacturers of coloring and flavoring extracts 
may be interested to hear of the formation of a $30,- 
000,000 company in San Francisco, called “Fruit In- 
dustries, Inc.” This huge enterprise is really a con- 
solidation of 10 large grape by-products companies, 
whose plan it is to manufacture jellies, non-alcoholic 
Wines, concentrates, soft drinks and syrups. Plants 
will be operated in California, Chicago and Brooklyn. 
Mabel Walker Willebrandt is counsel for the organiza- 
tion, which was chartered in California a year ago, 
but has been inactive pending completion of merger 
details. 

* * * * 

Roscoe C. Edlund, manager of the Association of 
American Soap & Glycerine Producers, was the chair- 
man of the program committee of the Association of 
American Trade Association Executives which held its 
annual convention in September at Niagara Falls Ont. 


ESSENTIAL OIL REVIEW 


Jean Patou, Inc., the American company for the 
manufacture and sale of the Patou perfumes, powders, 
toilet water, etc., in this country, is busy with the 
plans and decorations for the opening of its executive 
offices and display salon located in the Heckscher 
Building, New York City. Marcel Ullman, managing 
director of all the Patou companies and agencies both 
here and abroad will arrive on the Ile de France sailing 
from Havre on the 24th to be here for the opening 
sometime in October. 


The Patou organization distributes its products 
through agencies in practically all the countries of 

Europe, including Eng- 
land, Italy, Spain, Nor- 
way, Sweden, Germany, 
etc., but America is the 
first country in which a 
separate company has 
been formed. Mr. Patou 
is the president and trea- 
surer of this new concern, 
and he with L. A. Stein- 
hardt of Gugenheimer, 
Untermeyer & Marshall; 
Robert C. Adams of the 
Bancamerica-Blair Cor- 
poration, and Marce! 
Ullman form the board of 
directors. 


S. E. UMENSETTER 


S. E. Umensetter has been appointed to develop the 
sales in this country and to act as sales manager. 
Assisting him is J. E. Hinot, formerly with Parfums 
de Molyneux. Prior to his connection with Patou, 
Mr. Umensetter had been associated with the Standard 
Laboratories, the Larvex Corporation, Fioret, Inc., and 
other prominent houses in a merchandising and mar- 
keting capacity. 

In a recent interview Mr. Umensetter said that their 
merchandising policy was not yet ready for publica- 
tion, but that the advertising would follow closely the 
same lines as that of Patou as couturier, emphasizing 
the style feature. He has also advised us that “the 
finished products will be imported, packaged, ready for 
distribution direct from their factory at Saint Ouen, 
France.” 

* * * oe 

Miss Jessica Ogilvie, one of the famous seven sisters 
of Ogilvie Sisters will return from a vacation abroad 
on the Ile de France sailing from Havre September 
24th. Miss Jessica’s trip of course took her to the 
Paris and Biarritz salons of the Ogilvie Sisters, but 
her visit was one primarily of pleasure. 
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the Marsha 
incorporation. 


Marsha, Inc., is the name adopted by 
Co., Nashville, 
The company has just been chartered under Tennessee 
statutes 
stock, 
son, Inc., of Birmingham, Ala. 


Tenn., upon its recent 


with 25,000 shares of no par value 


51 per cent of which are held by W. G. 


common 
Patter- 


Nash- 
Several 
the 
way for 


The company will continue to be 
ville the 


have 


operated at 
H. Sofge. 


and in 


under management of C, 


changes been made in packages 
company’s consumer list and plans are under 
a national advertising campaign to be put in operation 
after the turn of the year. 

Officers of the new corporation are W. G. Patterson, 
Sofge, general 
S. Lucius, Birmingham, treasurer; Thomas 
Spitz, 
Bauman, all of 


president; C. H. vice-president and 
manager; T. 
J. Judge, 
M.D., Cameron 


Nashville, directors. 


secretary and Herman 


and L. A. 


Birmingham, 
Faircloth, 


Carlova, Inc., has sent us a copy of the Binghamton, 
N. Y., Press, which contains an interesting illustrated 
account of the work of the Department of Agriculture 
the 
bushes and grape vines, in that city. 


scourge of rose 

The Department 

the 

has been very successful in elimination work through 

its use. Beetles are attracted distance of 200 

feet or more by the use of traps baited with geraniol. 
* * * &* 


in trapping Japanese beetles, 


has been using geraniol as a bait for insects and 


for a 


Fitzhugh R. Johnstone, expert in manufacturing, 
merchandising and advertising of toilet requisites and 
perfumes, has joined the staff of Harold D. Frazee & 
Co., advertising agency, of New York, as account ex- 
ecutive. Mr. Johnstone connected at time 
with the Melba Manufacturing Company of Chicago 
as sales promotion manager, and more recently with 
the Marinello Company, as sales manager. 


was one 


H. C. Rendler who for twenty years was in charge 
of the New York office and toilet 
for the Owl Drug Co., is now connected with Elmo, 
Inc., Philadelphia. Mr. 

Rendler is acting as 

supervisor of laboratory 

operations and buyer for 

this rapidly growing com- 

pany, a position for which 

his many years of 
perience have admirably 

prepared him. He advises 

us that in the 

slackness of business re- 

ported by some in the in- 

dustry, Elmo have 

exceeded those of 1929 by 

a comfortable market, a 

fact which he attributes 

largely to the effective H. C. RENDLER 

sales organization of the company. Mr. Rendler is a 
faithful reader of this journal and tells us that he has 


“gotten a lot of good out of its pages.” 
x * * * 


article laboratories 


ex- 


spite of 


sales 


Lentheric Perfumes, Inc., New York, has placed its 
advertising account with Benton & Bowles, advertising 
agents of that city. 
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Co., 
and 


York, manu- 
articles 


The Empress Manufacturing New 
facturers of hair preparations toilet 
been taken over by Charles Vos and his son Herbert 
Vos. 
company and the latter secretary. 
the death of the 
former president of the company. 

Mr. Vos is well known 
in the trade having been 
connected with the firm 
of E. J. Barry, New York, 
prominent wholesale drug- 


has 


The former will be president and treasurer of the 
The change in man- 
late Emil Taussig, 


agement follows 


founder and 


gists, and more recently 
with the Harris Drug Co. 
He is the 
Drug Salesmen’s Associa- 
tion of New York, Ine. 
Herbert Vos will act as 
chemist for the 
He has had several years 


the 


secretary of 


company. 
experience in manu- 


facture of cosmetics and 
toilet preparations. 

The line of the Empress 
known. It includes 
specialties as “Empress” hair dye, depilatory, and hair 
curling liquid as well as a full line of packaged cos- 
metics for the ten cent store trade. 


CHARLES Vos 


Manufacturing Co. is well such 


Dr. Shirley W. Wynne, health commissioner of the 
City of New York, devoted one of recent radio 
broadcasts to the “Care of the Skin.” Dr. Wynne, while 
not criticizing cosmetics directly, apparently does not 
advocate their use as an aid to beauty, nor is he en- 
thusiastic on the use of soap on the face. But then he 
the A. M. A., which may 


his 


doctor, a member of 


explain it. 


is a 


* * “ k 

Miss Lydia O’Leary came to New York from a small 
New England town where she had been teaching school 
for several years to break into the merchandising field. 
Well trained for the position she sought, she was un- 
able to realize her ambition due to a most disfiguring 
birth mark which 

Disheartened, 
eliminated 


marred the entire side of her face. 
decided that the mark must be 

Her father had taken her te 
many specialists but to no avail, and so she decided 
she must develop some means herself. Today after 
remarkable 


she 
somehow. 


one year Miss O’Leary has developed a 
product, a lotion which she intends to call 
Mark.” This lotion is painted on the face with a 
camelshair brush. It well, is translucent, 
smooth and waterproof. “In swimming,’ Miss O’Leary 
states, “the water just rolls right off.” 

Miss O’Leary has applied for the patent rights for 


“Cover- 


adheres 


this product and is contemplating giving up her pres- 
ent business of department store buyer to place it on 


the market. Already through recommendation of 
friends she has been sought out at her apartment at 
651 East Third street, Pelham, N. Y., to give applica- 
tions to people similarly afflicted or possessing bad 
scars from burns or other It is her plan to 
give the first treatment herself, that the patient may 
know the proper method of application and then to 
sell the lotion and have her customers apply it. 


sauses. 
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Gottisart, Inc., Los Angeles, perfumers, have leased 
a store in Dallas, Texas. The store is now being re- 
modeled and after alterations will be used as a retail 
perfume shop by the company. 

H. E. Szama, director of foreign sales for the 
Marinello Co., and Inecto, Inc., New York, who has 
been spending several 
months at the European 
headquarters in Berlin has 
started on a tour of Eng 
land and _ Continental 
Europe. He will study 
conditions in Belgium, 
Holland, France and Great 
Britain and prepare plans 
for merchandising and ad- 
vertising the Marinello 
and Inecto lines in these 
countries, advising and 
consulting with dealers in 
London, Paris and other 
cities in Europe. The ad- 
vertising of Marinello and 
Inecto is to be handled by Rudolf Mosse and will be 


>. SZAMA 


directed from the London office of this international 
agency. 


* * 
° 


The directors of the Zonite Products Corporation 
have approved an offering of rights to stockholders of 
record of Sept. 4 to subscribe to 140,785 additional 
shares of common stock at $10 a share, in the ratio of 
one new share for each five shares held, bringing the 
stock outstanding to 845,556 shares. The rights will 
expire on Oct. 1. The issue has been underwritten. 

Ellery W. Mann, president of the company, said the 
sale of the new stock would wipe out all bank 
loans and increase the working capital for wider 
distribution of the company’s products. The 
earnings of 80 cents a share in the first seven 
months of this year would justify continuance 
of the current dividend rate, he added. 

x x * x 

Columbia University, New York City, has an- 
nounced two new courses for those engaged in 
the drug trade. They will be given evenings 
under the direction of Dr. Paul C. Olsen and will 
consist of a complete study of merchandising in 
the drug trade. Manufacturing, advertising, 
wholesaling and retailing through independent 
and chain stores will be studied in detail. The 
courses will be given on Monday evenings, the 
first during the winter session and the second 
during the spring session. The two are entirely 
different but the one supplements the other. 

* * * * 

N. V. Chemische Fabriek Naarden, Naarden, Holland, 
celebrated its twenty-fifth anniversary on September 
6 on which day, the offices and plant of the company 
were closed and appropriate exercises were held. The 
company, which was organized in 1905, specializes in 
synthetic perfume raw materials and natural derivatives 
and has built up an excellent position for itself in the 
European trade as well as in this market where it was 
formerly represented. 
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Mr. and Mrs. Louis Amic arrived on the “Paris” 
September 17 for a visit of several weeks in America. 
Mr. Amic is a director of Etablissements Roure 
Bertrand Fils & Justin Dupont, Paris and Grasse and 
is nephew of Louis Roure, head of the house. He will 
make his headquarters with the George Silver Import 
Co., New York, American representatives of that 
house. In addition to the business features of the trip, 
Mr. and Mrs. Amic will spend some time travelling. 

Mr. Amic believes that conditions both in Grasse and 
in America indicate a gain in sales of perfumes and 
toilet goods with a corresponding increase in sales of 
raw materials during the Autumn. He expressed him- 
self as gratified with the prospects for increased 
American business in the products of his house. 


Charles T. Faas, president of the Oil States Petro- 
leum Co., New York City, has returned from Spring 
Lake where he and his family enjoyed an extended 
vacation. Aside from aquatic sports of which Mr. 


Faas is a devotee much of his time was spent on the 
links of the Spring Lake Country Club where he turned 
in some enviable scores. 


“ -¥ * * 

Columbia Laboratories has been organized in New 
York for the manufacture of face and hand prepara- 
tions. It is headed by Emil Einhorn, who has had 
considerable experience in the line, having been con- 
nected for some time with Fad Laboratories. 

* * * &* 

La Pompadour, Inc., Minneapolis, Minn., has just 
finished the repackaging of its line of toilet prepara- 
tions in very handsome style. New and attractive 
designs in bottles, jars and other containers have been 
adopted and an outer carton in blue, green, gold and 
white has been chosen to carry the color scheme which 


) 
ompadour 


Group OF NEW LA POMPADOUR PACKAGES 


will feature the company’s products in the future. The 
new packages are illustrated in the picture. 
* * * * 

Arthur C. Drury, president of A. C. Drury & Co., 
Chicago, spent a week in New York recently visiting 
the principals that his house represents in the Middle 
West. He is very optimistic regarding the continuation 
of the present upswing in business. 
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Evan Davies, one of the most popular and best known 
August 
the 


toilet goods representatives died suddenly on 
26th at He attendance at 


hairdressers 


Chicago. was in con- 
and cosmetologists as the 
Ruth D. Maurer when 


being due to myocarditis and hypostatic 


vention of 
representative of the Corp. 
taken ill, death 
pneumonia 


Born in Yy 


oungstown, 


Ohio, Mr. Davies was 
»ducated in Toledo where 
as a schoolboy he won 


recognition for his skill in 
impersonating famous 
persons. Encouraged by 
went to 


studied 


this success he 
Akron 


vocal music, 


where he 
later continu- 
ing his musical education 
n New York. Chautauqua 
the 
audiences helped establish 


and Lyceum circuit 





his popularity, while radio 
stations WEAF and 
WAHG enlarged his audi- 
Pathé, Emerson, Columbia and other companies 


EVAN DAVIES 


THE LATE 


ence. 
produced records of his voice and many of the better 
known clubs and organizations called on him frequently 
for his delightful brand of entertainment. 

Although offered numerous opportunities for a stage 
was the field of selling which appealed most 
opportunity his 


career, it 


to him and his first came with 


assvu- 


ciation with Aubrey Sisters where he was successful 
Following this he was identified with 
Odorono Co. and later formed the Davies-Doherty Sales 
Co. His last connection with Ruth D. Maurer Corp. 


was his second with that firm. 


from the outset. 


Gifted with a wonderful personality, generous and 
open hearted, Evan Davies won for himself the esteem 
and warm friendship of all. He was an ambassador 
of good will known for his integrity wherever toilet 
goods are sold. 

Outside of his immediate family circle, the Foragers, 
of which he was an active member, will miss him most. 
In addition to his activities in that organization Mr. 
Davies was a member of the Advertising Club, Drug 


and Chemical Square Club of N. Y. and the Ohio 
Society. 

Four brothers, a son and a daughter survive, his 
wife having pre-deceased him by over a year. The 


funeral was held in Toledo, Ohio on August 28th with 
interment in New York on August 30th. 


* x * * 


The three odors which Parfumerie Coudray, New 
York City, have chosen from among the various odors 
of the Paris present to the American 
market France, Onyx Noir and Réve 
To complete the line Coudray is also offering 
creams, rouges, lipsticks and soaps. 


company to 
are Charme de 
de Paris. 
powders, 
* * * &* 


Lionel Trading Co., Inc., New York City, have an- 


nounced that they are distributing a new perfume, 
“Quand,” by Corday. The odor comes in extracts of 
all sizes, toilet water, face, bath, tale and sachet 


powders. 
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R. B. Semler, Inc., New York, has been organized 


to act as sales representatives for several lines of im- 


ported products. Heading the company is R. B. Semler 


who was for several years connected with George 
Borgfeldt & Co., in charge of the toiletries division. 
Accounts which will be handled by the new company 


include Kreml hair tonic, Farina’s “Red Crest” eau de 
Cologne and the soaps manufactured by D. W. Gibbs, 
Ltd., will be distributed in New 
England where the Gibbs company is represented by 
S. S. Pierce Co. of Boston. 


* * * * 


which excepting 


Three new perfumes are the latest additions to the 
line of A. P. Babeock Co., 501 Fifth avenue, New York 
City. 
trio. 


These may be obtained either separately or in 
The three odors, “Morn” a blue jasmin; “Noon” 
camille; and “Eventide” a gardenia, are packaged in 
a smart silver and black box. Packaged individually, 
the “Morn” is in a blue and silver box; “Noon,” in a 
rose and silver; and “Eventide” in a black and silver. 
This rather clever 
idea, corresponding to the name of the perfumes, the 
blue of morning, the rose for high noon, and the black 
for night. 


color scheme it seems to us is a 


H. H. Bertram, president of the company and also 
president of the Manufacturers of Toilet 
Articles, is at present on an business trip 
which is taking him throughout the entire West. He 
expects to return about October lst. 


* ok 


American 
extensive 


Coin de Paris, Inc., importers of perfumery with 
offices at 1 West 34th street, New York City, have re- 
cently added to their line a pocket atomizer which locks. 
Merely by the turning of the top the container is made 
secure against leakage. 

* *K 3K 
The 


6 o’clock 


sudden 
the 


death of Earl H. Farmer occurred at 
morning of August 29. He had been 
in apparent good health and spirits up to the time of 
his death, spending each 
day at his desk discharg- 
ing his usual duties as 
assistant general 
manager of the 
Illinois Company. 


sales 
Owens- 
Glass 
The sad news came as a 
tremendous shock to his 
fellow workers and to the 
many friends he made 
during his long association 
with the bottle 
Entering the employ of 
the Bottle Com- 
pany as a stenographer he 
through his own 
efforts to merit the posi- 

tion of assistant general sales manager of the Owens- 
Illinois Company. He looked 
strong that organization, his consistent 
efforts contributing in a very important way to its suc- 


cess. 


business. 


Owens 





rose 


EARL H. 


LATE 


THE FARMER 


Glass was upon as a 


factor in 


Among his associates, he was highly regarded 
as an absolutely sincere, straight-forward, able execu- 
tive and a loyal friend. A permanent 
Earl Farmer is enshrined in the minds and hearts of 
his 


memorial to 


friends and business associates. 
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Solon Palmer, secretary of Solon Palmer, perfumers, 
New York City, returned with Mrs. Palmer on the 
Majestic, September 16th from a European tour of 
about six weeks. 

Sailing on the Aquitania on July 30th they landed 
in England. After spending a few days in London they 
went to Paris, Brussels, The Hague, Amsterdam and 
from there to Cologne where they took the trip up the 
Rhine to Wiesbaden. From Wiesbaden they visited 
Oberammergau to see the Passion Play. They con- 
tinued on to Munich, Lucerne, Interlaken, to the Italian 
Lakes, staying at Stresa on Lake Maggiore. From there 
they visited Milan, Venice, and from Venice back to 
Paris. One of the most interesting sights of the trip 
Mr. Palmer said was on their trip up the Rigi Kulm 
from Lucerne. While at the top looking around in all 
directions at one peak higher than the next they saw 
the Graf Zeppelin darting in and out among the moun 
tain tops. 

Paris, Mr. Palmer said, proved exceptionally interest 
ing as he was fortunate enough to meet some of his 
friends in the trade who introduced him and Mrs. 
Palmer to many interesting places not frequented by 
the tourist. 

As their trip was one of pleasure only, Mr. Palmer 
said he paid little attention to conditions in the busi- 
ness world. 

K * * * 

Kathleen Mary Quinlan, New York City, announces 
the launching of her new bleaching cream earlier than 
she had anticipated in response to the demand of her 
clientele to do away with the left-over freckles, tan, 
etc., of the summer. She is also placing her Straw- 
berry Cream which formerly could be obtained only at 
her salon in the various shops throughout the country 
carrying her line. 

x * * 

Emile Schlienger, senior partner of Bertrand Freres, 
Grasse, France, arrived on the Paris, September 17th 
for a visit of 
several weeks. He 
was met at the 
steamship by P. 
R. Dreyer, Ameri- 
can representa- 
tive, and as usual 
on his annual 
trips will call on 
the firm’s many 
customers in this 
country. 

Mr. Schlienger 
believes that far- 
sighted buyers in 





the toilet goods 
industry will find p, R. DREYER AND E. SCHLIENGER 
it advantageous to 

purchase supplies of numerous raw materials at this 


time since conditions in Grasse indicate that the present 
low levels of price may not be maintained long. 
K * 1% * 
J. F. Bromund, president of the E. A. Bromund Co., 
New York City, has returned from an extended motor- 
ing vacation trip covering all of New England states. 
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spending a short vacation in that country. 











On his way to Grasse this Summer, the EDITOR met 


in Switzerland Dr. G. Bosurgi of W. Sanderson & Sons, 
Messina, prominent producers of citrus oils who was 


Dr. Bosurgi. 


who is one of the foremost experts on these materials 
and their markets, commented on the present situation 
in the trade as follows: 


“I believe that a more favorable moment has never 
presented itself for the buyer of citrus oils. To take 
in stocks at this time 
means investing at a very 
high rate of interest. I 
do not feel I am exagger- 
ating when I say that 
whoever invests today in 
oils of Messina has every 
prospect of seeing his 
capital double within one 
or two years. 

“It is absurd to expect 
any further appreciable 
decline, as it is also ab- 
surd to expect to accumu- 
late stocks at the lowest 
limit. Unfortunately, 
everybody is pursuing this 
chimera and few are taking advantage of this rare 


BOSURGI 


Dr. G. 


opportunity. 

“Current prices today, brought back to the gold level, 
represent such low values that to find their equal it is 
necessary to go back several decades in the annals of 
this trade, and I. who have been in the Messina 
oil business for the past 30 years, do not recall ever 
having seen oils of orange and bergamot at the limits 
of today reduced to gold value. 

“It must be borne in mind that labar today is more 
than three times what it was before the world war, 
when a man among us had to work from 12 to 16 
hours a day, whereas today the eight-hour law is ap- 
plied most strictly. Social insurance and old-age pen- 
sions, expenses for the application of the corporative 
laws, facilities of all kinds that must be granted labor 
and to the personnel, all this represents an expense ten 
times that of pre-war times. 

“If you take into account the higher living costs, the 
enormously increased taxes, the greater needs created 
for us, it can be readily understood why the Messina 
oils are today being sold at absolutely ridiculous prices. 

“We are asked how and why there has been a reduc- 
tion to this point. 

“The great economic crisis that disturbs the whole 
world has reached the citrus field a bit late, but at a 
time that coincides with a production rated among the 
largest ones of the last decade. The result is a great 
supply, without possibilities that the world markets of 
consumption, cruelly smitten by the economic crisis, 
can absorb it. We are familiar with the consequence, 
which is today’s story. 

“Measures of precaution are comparatively easy to 
make; the economic crisis continues to disturb the 
whole world and consumers today are going beyond 
the bounds of prudence, while there is no gainsaying 
that there are on hand considerable stocks of citrus- 
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fruit oils in the centers of production. Thus I do not 
believe that an increase can take place within a short 
time. However, at the prices fetched by their citrus 
fruits the landowners do not even cover their expenses 
of growing, while the producers that do not succeed in 
selling their oils and their citrate of lime even at the 
very low prices prevailing today are unable to break 
even with the preparing 
the fruits. The unfailing result is that with the ap- 
proaching new shall have an 
appreciably curtailed production as compared to last 
the not cultivated will 
doubtless yield less fruit and thus within another year 
or two stocks will be exhausted and we shall see prices 
To this result there will doubt- 
less contribute the action of our Government, which is 


expenses of harvesting and 


crop production, we 


year’s, since next year trees 


increase appreciably. 


busy organizing general warehouses, voluntary associa- 
tions of production and exportation, which permit pro- 
ducers to be financed so as to prevent forced sales. 
“Our Duce Mussolini, who and provides for 
everything, no longer allows any Government inter- 
ference with 


sees 
free production and importation; he 
all the products of Italy and is 
directing his enlightened and capable work towards 
this end. Therefore there is no doubt that just as 
he has been able to solve other serious problems in a 
favorable manner, he will be able to find ways and 
means for this most important produce of our soil to 
be of higher value. 


wishes to valorize 


“In answer to your inquiry as to whether, should you 
wish to store citrus oils, there is any risk that these 
oils after a two deterioriate, I would 
say that if the buyer assures him.elf of the quality of 
the oils and keeps them in well sealed drums and in 
cool places there is no doubt that they will keep per- 
fectly well.” 


year or may 


e * * * * 


We are advised that Julien Malet, manager of the 
Calais has been 


Mr. Malet 
most prominent figures in French chem- 


Paris, 
created a chevalier of the Legion of Honor. 
the 


plant of Fabriques de Laire, 


is one of 


istry. He was graduated 
at the head of his class 
from the Institut de 


Chimie Appliquée de 
the 
of his teachers 
Chabrie, joined staff 
of Fabriques de _ Laire. 
After several years at re- 
search work at 
plant, he 
build 


Paris and at instance 
Fridel and 


the 


the Issy 
chosen to 


the 


was 


and manage 





plant at Calais. He now 
divides his time between 
Calais and Issy (near 
Paris). 

Mr. Malet is’ widely JULIEN MALET 
known for his work on phenol condensation prod- 
ucts and his work is mentioned in the Baeke- 
land patents. Pursuing this work along the lines 


of varnishes and other condensation products of various 
sorts, he created several new types of plastics which 
have met with great In 1906 he began the 
manufacture of synthetic camphor and continues his 


success. 
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connection with this enterprise. 
and 


He has also perfected 
synthetic perfume and 
medicinal raw materials of considerable importance. 

In addition to his technical work, Mr. Malet has been 
president of the Association of Former Students of the 
Institut de Chimie Appliquée and is president of the 


manufactured numerous 


Compensation Board of Boulogne and Calais and a 
member of several scientific societies. 
* K a 


Victor Hasslauer 
Hasslauer, 


, president of Etablissements Victor 
France, will on the Ile de 
France September 30 for a visit to the American mar- 
ket. He will make his headquarters with Compagnie 
Parento, Inc., Croton-on-Hudson, N. Y., his 
representative. 


Paris, arrive 


America. 


The company was founded by Mr. Hasslauer’s father 
in 1869, principally for the 
sale of animal raw ma- 
terials for perfumery such 
as musk, ambergris an! 
civet. The present head of 
the house succeeded to 
the control of the business 
in 1907 and recog 
nized as one of the world’s 
leading authorities on his 
civet and 
More recently 
other lines, notably otto of 
have been added to 
the line. Mr. Hasslauer is 
interested in the house of 
Bottu Mitow, Kichich- 
Mahle, Bulgaria, 
this throughout the world. 

During his present visit, he will confer on plans for 
further extension of the business in the United States 
and hopes also to find time to call upon leading con- 
sumers of perfumery raw materials. 

* * * & 

The Embree Mfg. Co. of Elizabeth, N. J., have de- 
veloped a novelty in bath scenting. Instead of the 
usual colored bath salts, they have developed a bath 
liquid in three different odors, rose, violet and narcisse. 
These ure put up in small glass bottles, six and twelve 
to the package. S. D. Embree, president of the com- 
pany states that one of their most popular novelties is 
their “Penny Soap” 


he is 


specialties 
ambergris. 


rose, 





VicTOR HASSLAUER 


and 


represents company 


developed especially for children. 
The soap contains a penny in the center, the idea being 
to increase the use of soap among children. Of course 
they wish to obtain the penny. 
* * * x 
An interesting history and description of the 
Colgate-Palmolive-Peet Co., has been issued by 
Lehman Bros. and Spencer Trask & Co., investment 
houses. The booklet traces the development of the 
company and is illustrated with photographs of the 
Chicago headquarters building and of the principal 
American plants of the company. 
* * * * 
Acker, formerly 
City, has 


Miss 
Isabey, 


Miriam C, 
New York 


connected with 


formed the Miriam C. 


Acker & Co. with offices at 21 West 46th street, New 
York, for the distribution of the Juanita Clement line 
of cosmetics. 
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Dr. Ernest S. Guenther, chief research chemist for 
Fritzsche Brothers, Inc., New York, returned September 
1 on the Roma after a three and one-half months trip 
through the essential oil producing regions of Europe. 

Dr. Guenther sailed on May 15, leaving the ship at 
Trieste. He made a short survey of the essential oil 
industry there, and then proceeded to the Valley of 
Roses in Bulgaria where he remained throughout the 
1930 crop, supervising distillation of otto of rose and 
carrying out experiments, the results of which will be 
published in this journal. 

At the end of the rose crop, Dr. Guenther traveled 
by way of Sofia, Venice and Milan to Southern France, 
where he supervised the manufacture of natural flower 
oils at the factory of Fritzsche Brothers at Seillans. 
At the end of June he paid a visit to Schimmel & Co., 
Ltd., Miltitz, Germany, where he conferred with the 
chemists of that company on various problems and 
new products. 

In Leipzig, he delivered his motion picture lecture 
on the production for essential oils in Italy, Spain, 
Southern France and Egypt before the German 
Chemical Society in the great lecture hall of the 
Institute cof Applied Chemistry, Leipzig University. 
The lecture was attended by professors and students 
of the university and by chemists and executives repre- 
senting virtually all of the Leipzig essential oil houses. 
It was enthusiastically received and occasioned con- 
siderable comment in the German trade press. 

Returning to France, he made a survey of lavender 
oil distillation and spent some further time at Seillans 
supervising the manufacture of jasmin and tuberose 
products. About the middle of August he went to 
Barcelona from which point he traveled through the 
essential oil producing regions of Spain by automobile, 
embarking on August 25 at Gibraltar for home. 

Dr. Guenther’s observations of conditions in the 
countries which he visited are very interesting. He 
reports that conditions in Germany 
are rather unsatisfactory with large 
numbers of people out of work. This 
he attributes principally to curtailed 
foreign markets for German products 
which have been partially shut off in 
America and England by high tariff 
legislation and in South America by 
unfavorable economic conditions. The 
Bulgarian industries are generally 


1. LAVENDER DISTILLATION. 2. A FIELD OF LAVENDER. 
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much depressed and considerable suffering among the 
poor classes was prevalent. Italy, he reported, is 
apparently prosperous. French industry is in reason- 
ably satisfactory condition with less unemployment 
there than in other sections of Europe. 


The perfume industry however is greatly depressed. 
Dr. Guenther believes that this is due primarily to 
two conditions. The first, the general world-wide busi- 
ness depression, and the second, the extremely com- 
petitive condition of the perfume .industry due to the 
entrance of new factors not hitherto identified with it. 
This has led to large stocks of unsold finished goods 
and to a marked curtailment of purchasing on the part 
of perfumers especially of the more valuable floral 
products which, in turn, has seriously affected the in- 
dustry in Grasse and vicinity. 

Commenting on the flower crops, Dr. Guenther indi- 
cated that the carry-over of lavender oil from last year 
was heavier than had been anticipated, and while 
production and yield this year were both somewhat 
lower than normal, there would possibly be a surplus 


again this season. Stocks of jasmin are also large 


and prices are low. Thus far however there has been 
little tendency toward the substitution of other crops 
for jasmin, the growers preferring to hold out as long 
as possible before taking this rather drastic step. 


The rapid development of Cannes as a resort not only 
in Winter, but in Summer has encouraged the sub- 
stitution of vegetables and fruits for flowers in the 
Alps Maritimes Section. This may become important 
to the flower growing interests in the years to come. 

The photographs shown 
herewith were taken by 
Dr. Guenther in the 
course of his travels and 
show a group of interest- 
ing views in southern 
France. 


3. GENET (BROOM) GROWS AT THE WAYSIDE. 4. DR. 


GUENTHER AT A TEMPLE IN CAMP OF SIAMESE TROOPS NEAR FREJUS. 5. PICTURESQUE HARBOR OF ST. TROMPEZ. 
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The accompanying group of photographs was taken 
Killeen, vice-president 
York to Bulgaria. 

Number 1 


shows 


during the recent trip of E. V. 
of George Lueders & Co., New 
roses 
being unloaded 
donkeys 
central 
sta- 
tion in the 
mountains 
while 
2 shows 


from 
at a 
receiving 


number 
one 


Miss Georgia Ogilvie, who was married last April to 
John Tweddle, a member of the staff of the Standard 
Oil Co. of N. J., in London will spend the next six 
months in husband is stationed. 

Miss Georgia together with Miss Mabel Ogilvie had 
been in charge of the Paris salon of Ogilvie Sisters but 
in the future the salon will be under the management 
of Miss Mabel alone. 


Java, where her 


* * * * 
Produits Pierre, Inc., New York City, have developed 
most attractive casein containers for their cream 
the 


the entire line, black top on an 


rouge and lipstick. These new packages are of 
same color scheme as 
orchid jar. 
the 


directors of 


The new jars are considerably smaller than 
but contain, G. A. 
company 


Beling, one of the 
the 


former ones 
the 
amount of the products. 


x * * * 


states, exactly same 


In the advertising section of this issue the Knicker- 
bocker Case Co., Chicago, begins a series of advertise- 
ments covering a new display stand suitable for show- 
ing toilet preparations in the 
retail The company recently perfected a new 
stand of this sort, for which it has applied for a patent. 

ee = # 

Bob Vredenburg, New England salesman for the 
Rallet Corporation of America, New York City, is on a 
four weeks’ trip through New England, and is expected 
to return to New York about October Ist. This is Mr. 
Vredenburg’s first extended visit through New England 
since his recent connection with Rallet. 


perfumes, soaps and 


store. 
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of the trucks of Batzouroff & Co., starting down the 
steep grade from this station to the Batzouroff plant 
with a heavy load of the blossoms. In number three 
there is a group at the home of D. Batzouroff. Stand- 
ing are E. V. Killeen, D. Batzouroff, J. Andreef and 
Christo Batzouroff. Seated Kada Batzouroff, Mrs. 
Killeen and Mrs. Christo Batzouroff and in front Syka 
Batzouroff. The young ladies are daughters of Christo 
Batzouroff and Mr. Andreef is his nephew. Picture 
number four shows Mr. Killeen and his daughter in 
the garden of the Batzouroff home with the factory 
in the We indebted to Mr. 
leen for use of excellent photographs 

and only regret that they were 

not ready for use in our former 

issue with his splendid descrip- 

tion of 

and the rose industry. 


background. 
the 


are Kil- 


these 


conditions in Bulgaria 


J. R. Kennedy, perfumer of the United Drug Com- 
pany, Limited, at Toronto, Canada, had the privilege 
of speaking to the Riverdale Club the 
subject and its Manufacture.” This 


Kiwanis on 


of “Perfumery 


address was illustrated by charts, descriptive cards, 


of distillation and_ other 
processes, as well as a beautiful display of crude and 
manufactured products the manufacture of 
The attendance on this day was excep- 
tionally large and the address was of particular in- 
terest to those present. 


* * * aM 


practical demonstration 
used in 
perfumes. 


The Los Angeles Soap Co., has let a contract for 
the erection of a five story addition to its plant in 
Los Angeles, Calif. 
will 


The cost of the new building and 
$200,000. The additional 
necessitated by the growing demand 
for the company’s products in the West, according to 
officials, who state that the present factory facilities 
occupy more than twenty acres. 

* * *k * 


equipment be about 


facilities were 


The Iowa Soap Co., Burlington, Ia., has started work 
on a plant addition which will cost in the neighbor- 
hood of $125,000. An additional tract of land near the 
plant has been acquired for the new structure which 
will be the fourth large plant addition made by the 
company in the last four years. 

. +e « 

G. Fortuna, Mexico City, Mexico, has opened a re- 
tail store for the sale of perfumes and toilet prepara- 
tions manufactured in his own laboratories in that city. 
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The “Vanitee Sports Umbrella,” a description of 
which appeared in our August issue was inadvertently 
credited to the wrong company. The inventors and 
manufacturers of this interesting novelty are the 
Imperial Metal Mfg., Co., Long Island City. We are 
advised by the company that the early sales of the 
umbrella forecast an excellent distribution. 


os ¢ 2 8 


Francois Morel, one of the partners of Lautier Fils, 
Grasse, France, arrived on the Paris September 17 for 
a visit to the American trade and conferences with C. 
H. Bourguet, the manager of the American branch of 
his house. 

Commenting on conditions in Grasse, he indicated a 
firm belief that present low prices on numerous per- 
fumery raw materials would not be maintained but that 
higher levels would be reached in the near future. Mr. 


C. H. BOURGUET AND FRANCOIS MOREL 


Morel believes that the present is an excellent time for 
perfumers and manufacturers of toilet preparations to 
consider purchases of raw materials for their future 
requirements since values are now at the lowest point 
in many years. 

With Mr. Bourguet he will visit many of the friends 
and customers of his house in this country. 


* In a 


The Container Corporation of America has announced 
that it had acquired the assets and business of the 
Gibraltar Corrugated Paper Company, Inc., which has 
a plant at North Bergen, N. J. The transaction was 
effected by an exchange of preferred stock of the 
Container Corporation and a cash consideration, the 
amount of neither being announced. The Gibraltar 
plant will give the Container Corporation its first 
manufacturing facilities close to the New York market. 

a 


Sir William Alexander, K.B.E., M.P., chairman 
of Chas. Tennant & Co., Ltd., Glasgow, Scotland and 
a director of the Celanese Corporation of America, will 
arrive in this country the first week of October on his 
annual visit. Sir William Alexander is president of 
the American-British Chemical Supplies, Inc., of New 
York, and director of Kay-Fries Chemicals, Inc., of 
West Haverstraw, N. Y. During his visit his head- 
quarters will be with the American-British Chemical 
Supplies, Inc., at 180 Madison avenue, New York City. 
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R. F. Revson Co., New York City, has advised us 
of its appointment as agents for Boryslaw, Ltd., re- 
finers of ozokerite. Several grades of the material 
are available from New York stocks. 

e ‘ 

The slogan of the paper box industry, “The Best is 
Boxed,” will hereafter appear embellished by an at- 
tractive design which is reproduced herewith. The 
design was chosen by a committee to whom were 
submitted numerous designs in a contest sponsored by 
the magazine, Shears, through which medium, the con- 
test for the slogan was originally presented to the 
industry. 

The prize winning de- 
sign which will un- 
doubtedly be generally 
adopted by paper’ box 
manufacturers, was de- 
vised by Quentin R. Smel- 
zer, vice-president and 
director of sales of the 
Monarch Nussbaum Paper 
Box Co., Inc., of Buffalo. 
Mr. Smelzer has _ been 
connected with the in- 
dustry for eighteen years 
and since 1919 with his 
present company. 


JUENTIN R. SMELZE 
The following QUENTIN R IELZER 


color 
scheme is recommended by Mr. Smelzer for use with 
his design: the seal in dark blue and gold, all of the 
white in the sketch in dark blue and the black lines 
in gold and embossed. Judges in the contest were 
Howard P. Beckett, commissioner for the National 
Paper Box Manufacturers Association; W. J. McClin- 
tock, Harrisburg Paper Box Corp., and director of the 
national association and H. E. Roden of the staff of 
Shears. 


A second choice design, triangular in shape, which 


PROTECTION 


>_> 
{{ THE BEST IS BOXED 
> UI 


CONVENIENCE 


was submitted by Harry Grossman, Jr., of the Knox- 
ville Paper Box Co., was the second choice of the 
judges. 

Leo O’Connell, sales manager for Parfumerie E. 
Coudray, New York, has appointed several new sales 
representatives to cover various sections. The Middle 
West will be handled by Frank W. Keegan, the North- 
west including Kansas by Oliver J. Thompson, the 
South by Fred C. Harris, the Pacific Coast by L. W. 
Jeffries while Ludwig Darmstadter has been appointed 
assistant in the New York territory. 
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Thomas Moore, New York, representative for the 
E. N. Rowell Co., Batavia, N. Y., and The Baxter Paper 
Box Co. 
where, 
his vacation 


Brunswick, Maine, has returned from Bermuda 


as has been his custom in the past, he spent 


enjoying aquatic sports. 


American and Canadian 
Sozio, France, 


E. Lelong, 


representative 


New York City, 
for J. & E. 
and 
his annual 


Grasse, 
Mantes, France, 
the trade 
sections of the 
make his 


natural essential oils; 
synthetics, is 
throughout eastern and 
United States. While in 


headquarters with Joseph De Lorme, 


Sopros, 
Visit to 
midwest 


making 
the 
Chicago he will 
midwest repre- 
sentative. Among the cities on his itinerary are Buf- 
falo, Cincinnati and St. Louis. It is possible that he 
may continue his trip to the Pacific coast; but if not 
the return trip will be made by way of New Orleans, 
Jacksonville, Atlanta and other centers on the eastern 
seaboard. 


oS ok OK ox 


R. Peltz Phiiadelphia and _ Baltimore, 
representatives of Sherwood Petzoleum Co., Inc., E. A. 


Company, 


Bromund Co., and P. R. Dreyer, Inc., have advised us 
of a change of address of their Philadelphia office to 
1700 Walnut street. Telephone is PENnypacker 7618. 


The accompanying photograph shows a parcel of 
otto of rose about to be shipped from Kazanlik, Bul- 
airplane. The shipper is E. 
Kazanlik, who have adopted this 
the London 


garia, to London by 
Bontcheff & Co., of 
forwarding their 


method of product to 


market and to other points in Europe in order to give 
their customers the most rapid service possible. 

In a Dodge & Olcott Co., New York, their 
American agents, the company that soon 
regular Transatlantic air service is inaugurated either 
by the Graf British dirigible, it 
will this forwarding otto of rose to the 
American 


letter to 


writes as as 


Zeppelin or the new 
use means of 
Thus does an enterprising and suc- 


the 


trade. 


cessful house utilize most modern of serv- 


its 


means 


nme 


customers. 


ESSENTIAL OIL REVIEW SEPTEMBER, 19306 

Acquisition of the assets of Kirkman & Son, manu- 
facturers of toilet goods and soaps, with assets of more 
than $5,500,000 the Colgate-Palmolive-Peet 
pany was disclosed in the application to the New York 
Stock Exchange for the listing of additional 6 per cent 
preferred stock of the latter company, which was ap- 
proved on September 17th by the Exchange. 


by Com- 


SIDNEY M. COLGATE CHARLES S. PEARCE 

The terms on which Colgate-Palmolive-Peet acquires 
the Kirkman & Son are as follows: 

“The company proposes,” according to the listing ap- 
plication, “to acquire from Kirkman & Son all of its 
assets, excepting only cash and securities not exceeding 
$670,000 in value, subject to all liabilities as disclosed 
1930, of Kirkman & 
Son, with the exception of income and franchise taxes 
and to issue at par in connection with such acquisition 
31,700 additional shares of preferred stock ($3,170,000 
par value) less the amount of cash and securities re- 


on the balance sheet of June 30, 


tained by Kirkman & Son, as aforesaid. 

“The board of directors of the company, by 
tions adopted at a meeting held on August 27, 
the 
purpose 


resolu- 
1930, 
authorized 31,700 shares preferred stock 
for the indicated. The 
ferred stock issuable for the assets of Kirkman & Son 


issue of 
above shares of pre- 
will be issued at par on the basis of net tangible assets 
of Kirkman & Son on the date of acquisition, and no 
capital surplus or paid-in surplus will result from the 
aforesaid acquisition.” 

The 


assets of 


& Son showed total 


compared with $5,- 


Kirkman 
June 30, 
1929 


balance sheet of 
$5,541,290 on 


351,860 on December 31, Cash on hand and in 
banks totaled $315,854, while marketable securities, at 
amounted to $532,083. Net profit in the year 
December 31, 1929 $231,121, while in the 


six months ended June 30 it was $249,454. Land, build- 


cost, 
ended was 
ings, machinery and equipment were appraised at $2,- 
990,906, after a reserve for depreciation on June 30th. 

Kirkman & Son was incorporated under the laws of 
New York in 1909. 
lished in 1837 by John Kirkman. 

“Colgate-Palmolive-Peet’s total 
were $66,964,710,” the application said. 
71,700 additional shares of preferred stock for the Kirk- 


The business was originally estab- 


assets June 30 


on 
The issuance of 


man assets and other purposes will increase the out- 
Sidney 


standing issue of preferred to 223,149 shares. 


M. Colgate is chairman of the board and Charles 5. 
Pearce, president of Colgate-Palmolive-Peet Co. 
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The many friends of George Du Boff, vice-presi- 
dent and sales manager of the Art Tube Co., Irvington, 
N. J., will be interested to learn of his marriage 
August 26th to Miss Lydia May Brooks. The wed- 
ding took place at the Savoy-Plaza, New York City 
and the ceremony was performed by the Rev. I. Frank. 
Following the wedding Mr. and Mrs. Du Boff enjoyed 
their honeymoon touring by automobile in New Eng- 
land, Canada and the Adirondacks. They are now re- 
siding in East Orange, N. J. 

Mrs. Du Boff was graduated from Hunter College in 
1929 and Mr. Du Boff took his bachelor’s degree at 
Columbia University in 1921. He has been identified 
with the collapsible tube business for many years and 
is well known in the trade. 

Ferdinand Gutmann & Co. have announced that P. (| 
Doyle has joined their organization and “Filmaseal| 
sales division. “Pat” Doyle as he is so well knowr 
all through the glass container world, was formerly 
vice-president and sales manager of American Metaé 
Cap Co. prior to their merging with the Anchor Cap Co. 

He was a member of the board of directors of the 
Glass Container Association for a number of years, 
chairman of the standardization committee during that 
period and particularly active in all of the simplifica- 
tion work carried on by the Department of Commerce. 
He has a host of friends wherever glass containers or 
metal caps are made or used, who will welcome him 
back in the industry he knows so well. 


L. P. Lamoureux, has resigned his position in the 
sales division for aromatic products for Newport Chem- 
ical Works, Inc., Rhodia Division. Mr. Lamoureux for- 
merly held a similar position with the Rhodia Chemical 
Co. and continued when that company was taken over 
by the Newport interests. Prior to 1927, he had been a 
director and sales manager of the Belgian Trading Co., 
New York, and formerly had many years experience 
in the toilet goods industry with Richard Hudnut and 
earlier with the Armour Soap Works, for whom he 
spent five years in Europe, establishing branch offices. 
His plans for future activities are as yet indefinite. 
For the present he is enjoying a well merited vacation 
at his favorite sport of fishing. 

S. H. Ebert, president of the Interstate Color Co., 
New York City, accompanied by Mrs. Ebert and their 
sons Edmund and Kenneth, have returned from a 
motoring vacation tour to Harrisburg, Pa., New York 
State and Canada. The trip included visits to Watkins 
Glen and Niagara Falls and to Toronto and Montreal, 
Canada, where they called on relatives. On the re- 
turn trip Mr. Ebert stopped for a conference at the 
company’s laboratory in Coleman’s Station, N. Y. 


Marcel Lallement, president of the Nancy Crystal 
Co., Inc., New York City, returned on the De Grasse 
September 3 from a four months’ trip abroad spent at 
the plant of the parent company, the Cristalleries de 
Nancy, Nancy, France. 

* aS * 

Alexandra de Markoff, New York City, facial creams 
and powders, has appointed Lupton, Reed & Co. to 
handle their advertising account. 
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Fritz R. Johnson, president of the Hingeco Mfg. 
Co., Providence, R. I., returned on the Drottningholm 
August 23 from a two months trip abroad. Mr. John- 
son’s itinerary which combined business and pleasure, 
included visits to Sweden, Germany, Denmark, Nor- 
way, France and England. 

While Europe has its full share of the world wide 
depression, the toilet 
goods industry has suf- 
fered less proportionately 
than other lines accord- 
ing to Mr. Johnson. He 
was particularly im- 
pressed by the increased 
popularity of all forms of 
toilet goods in Sweden 
since his last visit seven 
years ago, and the fact 
that the products of two 
well known American 
houses were featured in 
the leading stores. Mr. 
Johnson is a close ob- 
server and has brought 
back with him many new and original ideas for vanity 
cases, etc., for the manufacture of which his company is 
noted. 

In the company’s new location at 69 Gordon ave- 
nue, Providence, there is a modern factory of ap- 
proximately 17,000 square feet floor space complete 
with up-to-the-minute tool room, die shop, reception 
room and business offices. 

C. L. Migley, vice-president and treasurer of the 
company, like Mr. Johnson, is of a practical and in- 


FRITZ R. JOHNSON 





PROVIDENCE PLANT OF HINGECO MFG. Co. 


ventive nature. His long association with production 
problems in this industry has well fitted him for the 
responsible position he now holds. 

The company’s sales promotion is under the direction 
of T. P. Moran and M. Bierling of 151 West 19th street 
is the New York representative. 


Marjorie Johnson, Inc., New York, cosmetics, has 
appointed Devereux & Smith, Inc., Utica, N. Y., adver- 
tising agency, to direct its advertising account. 
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Announcement was made recently that the Continen- 
tal Can Company, Inc., will build a plant in Jacksonville, 
Fla., to supply its customers in Florida and Georgia. 
secretary Polak’s 
returned with Mrs. 


Frutal Works, 
ter Veer on the 
three 


John ter Veer, of 
Inc., New York ¢ 
Nieuw Amsterdan 
trip The 
tries visited were Belgium, 


ity, 


September 1, from a months’ 


abroad. coun- 
France, Germany, England 


and Holland, and consider- 


able time was spent in 


motoring to places of in- 
Mr. ter Veer also 
with the 
company at 
Holland; and 
was much impressed with 


terest. 
conferred prin- 
cipals of his 


Amersfoort, 


the expansion in the size 
and equipment of the plant 


since his last visit four 





years ago. 

While in 
and Mrs. ter 
the World’s the 
number of tourists from America Mr. ter Veer felt that 
those contemplating a trip to the continent would be 
time Hol- 


—_— — — — 


TER VEER 


Antwerp, Mr. weg Mrs. JOHN 


Veer 


Exposition. 


visited 


Commenting on large 


agreeably surprised if more were spent in 
land, particularly in the larger cities. 
os i % 

Chemical Machinery Co., New York City, recently 
celebrated its third anniversary. the direction 
of Fred R. Firstenberg who founded the concern in a 
small office at 405 East 15th street, the company has 
maintains 

In fact, 

recondi- 


Under 


shown commendable progress and now 
warehouses and a machine shop of its own. 
quite recently it enlarged facilities for 
tioning used machinery for the toilet preparations and 
allied industries. Hitherto on account of limited ware- 
house space the company has confined its activities to 
smaller machines but under way to 
handle heavier equipment and larger chemical units. 

Prior to embarking in for himself Mr. 
Firstenberg specialized for a number of years in the 
plants in the 


its 


plans are now 
business 


equipment of complete 


allied 


and 
and 


planning 
chemical industries. 

* * * * 

C. W. Davenport, New York, announces that he is 
now the distributor for Molinelle, London perfumers. 
The perfumes consist of three odors, English Roses, a 
flower essence; No. 29, a light bouquet, and Beau Geste. 
The light suitable for the 
casual or well poised individual and the Beau Geste for 


bouquet, it is claimed, is 


the spirited or sportswoman. 


L. R. Root of the New York office of the Scovill 


Manufacturing Co., Waterbury, Conn., has returned 
from a most enjoyable vacation spent at Fourth Lake, 
Fulton Chain in the Adirondack section of New York 
State. With him were Mrs. Root and their daughter. 
He advises that the weather was excellent and that he 
is finding it difficult to become acclimated to the sticky 
New York weather of early September. Most of his 
time was spent on the golf links and tennis courts and 


he had no fish stories with which to regale us. 
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Lord Melchett, chairman of Imperial Chemical In- 

dustries, is now on a short business visit to the United 

Me- 


combine, 


States and Canada, in company with Sir Harry 
of that 
purpose of their trip is to 


Gowan, second-in-command great 
The attend to the 
important interests with which Imperial Chemical In- 
connected in Lord Melchett is 
the committee of 
national Nickel, so he is certain to visit the new On- 
tario plant of this 
his last visit 


main 
dustries is America. 


also chairman of advisory Inter- 


company, which has been opened 
He will fulfill several 
countries. 


to America. 
both 


since 
public engagements in 


The consolidation of the dyestuffs and 
chemical department of the Newport Company and the 
International Printing Ink aban- 
doned by mutual agreement, according to announce- 


ment made public August 20th. 


proposed 


Company has been 
The board of directors 
of the two companies stated that changing conditions 
did not make it expedient to effect the merger at this 
However, the Newport Chemical Company which 
part of the 
operate the dyestuffs. and chemical division of the New- 


time. 


Was organized consolidation plan to 


as 


port Company will continue to function, thus putting 
into effect 
fine chemicals. 


a major expansion in the manufacture of 
This expansion is already under way. 


There is evidence of improved business in our in- 
dustry frequently reports indicative 
of more satisfactory conditions and a bright outlook 
in general. One of the latest of these comes from A. 
Graham Shields, president of the Fillkwik Co., Attle- 
boro, Mass., who says that his company is operating 
at full capacity and overtime in order to take care of 


the large number of orders in hand. 


and we receive 


The Milwaukee “Journal” in a recent issue devoted 
the greater part of a page to the recent development 
of the Cherry Oil Co., Sturgeon Bay, Wis., illustrating 
its article with pictures of 
the cherry orchards and 
of James G. Martin, presi- 
dent of the 
Mr. Martin, after a 
successful season in 
production and 
the now 
plans 
next 


company. 
very 
the 
sale of 
making 
greater efforts 
He is plan- 


oil, is 
for 
season. 
ning to utilize a 
number of cherry 
than ever for the produc- 
tion of the oil, taking 
those, not only from the 
own 


larger 
pits 


canneries’ in_ his 
but those 
from plants located at a considerable distance. He is 
enthusiastic over the possibilities of the oil not only 
in the cosmetic industry where it secured a foothold 
this year, but also for other purposes and anticipates 
that the increased production upon which he is planning 
will be readily absorbed. 


JAMES G. MARTIN 


vicinity, also 
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Chicago Trade Notes 

T the Chicago Perfumery, Soap and Extract 
A Association’s first Fall meeting, held at the Mid- 
land Club on Wednesday, September 17th, plans were 
formulated for early preparations for the Annual Ban- 
quet in December. Requests for contributions for the 
souvenir gift bags, a distinctive feature of these af- 
fairs, will be sent out immediately, and it is expected 
that those who so generously cooperated last year and 
in years previous will again participate in this unique 
feature which combines advertising with a graceful 
gesture of courtesy. The meeting was attended by 
an enthusiastic gathering, many of which had just re- 
turned from trips, encouraged by excellent prospects 
for early autumn business. Recognition was given 
A. C. Drury for his remarkably able work as the As- 
sociation’s first chairman of the Golf Auxiliary. 

The Golf Tournament at Medinah Country Club on 
Tuesday, August 19th, was stated by the committee 
to be the final contest of the season. It was the fifth 
of a very successful season, the others having been 
held at Euclid Hills, Bunker Hill, Crystal Lake, and 
Olympia Fields. The committee, headed by A. C. 
Drury, of A. C. Drury & Co., assisted by G. M. Van 
Kirk, of Hazel Atlas Glass Co., Wm. H. Schutte, of 
P. R. Dreyer, Inc., Harry Elwell, of Pennsylvania Oil 
Co., Walter H. Jelly, of Walter H. Jelly & Co., and John 
Buslee, of Neumann-Buslee & Wolfe, Inc., has won 
lasting praise from the membership as a whole. It 
was the first time the Association had attempted so 
extended a program of recreation and the results in- 
dicate a strengthening of the fellowship spirit between 
members. The average attendance for all the tour- 


naments was over 25. 


The scoring was again registered according to the 
two classifications, A. and B. The Class A winners 
were: First, A. C. Drury, of A. C. Drury & Co., with 
88-12, net 76; Second, John Wilhelm, with 85-8, net 77; 
and third, a tie between Walter H. Jelly, of Walter H. 
Jelly & Co., and G. M. Van Kirk, of Hazel Atlas Glass 
Co., with 90-12, net 78. Class B prize winners were, 
First, Russell G. Brown, of Gecrge Silver Import Co., 
with 92-20, net 72; Second, H. B. Elwell, of Pennsyl- 
vania Oil Co., with 91-18, net 73; Third, Harold E. 
Lancaster, of Marshall Field & Co., with 102-20, net 82. 
A Consolation Prize for the member with the lowest 
score among those who had never previously won 
prizes was awarded to Carl Black, of S. B. Penick & 
Co. The Booby Prize was gallantly carried off by 
Frank T. Robinson, of Monsanto Chemical Works, who 
soared well above the field with gross 135 or net 105. 
The usual three guest prizes were won by C. H. Jones, 
with 80-7, net 73. F. G. Johnson, with 98-22, net 76; 
and H. Perrottet, with 87-10, net 77. Also present 
was John E. Lehman, Western Amateur Champion, who 
turned in a gross score of 75, and was awarded a 
special prize by the Golf Auxiliary in appreciation of 
his attendance at several of the tournaments. 

x * & * 

L. V. Radkus, of the Hindoo Incense Mfg. Co., of 
Chicago, returned late in August from a two and one 
half months’ visit to Europe, where he toured ex- 
tensively. 
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H. D. Crooks, for many years associated with John 
Blocki, Inc., and prominent in most of the social 
gatherings among Chicago manufacturers over an 
equally long period, recently retired from active serv- 
ice with the company. It is the hope of his many 
friends that he will not withdraw too far from the 
many pleasant contacts enjoyed in the past. 

The New Chicago Merchandise Mart is now rapidly 
filling with tenants who are finding in this vast, amaz- 
ing “city within four walls” a merchandising project 
fully as satisfying as it is ambitious. Manufacturers 
are grouped as nearly as possible according to con- 
venient general classifications, those of the cosmetic 
and allied trades occupying, for the most part the 
eleventh floor, which will probably run pretty even 
with the novelty and gift wares floor for the fascina- 
tion of its displays. Those who are already established 
include, Lever Bros. Soap Co., Carr-Lowrey Glass Co., 


VIEW OF NEW CHICAGO OFFICES OF CARR-LOWREY 
GLASS Co. 
Compact Perfume Co., The U. S. Standard Co., Allen 
B. Wrisley Co.; Rumford Chemical Works, and Zephyr 
Zweet Products Co. The Marshall Field cosmetic 
laboratories are, of course, now established in the 
Marshall Field & Co. section, of which they occupy 
part of the seventh floor. 
S 2 & < 

The United Exhibitors is the new name of the per- 
manent manufacturers’ exhibit at 9 W. Washington 
street, Chicago, formerly known as the Loop Merchan- 
dise Mart. The division of cosmetics and the food de- 
partment of this project opened formally the week of 
September 15-20. Ways and means to milady’s charm, 
tints and scents, curls and massages are all displayed 
in the division of cosmetics, which is planned as a 
national beauty culture center. Miss Frances Martell 
is in charge of the cosmetic division, where an 
elaborate program of demonstrations was put on 
hourly from eleven in the morning until ten in the 
evening every day of the opening week. Facials, elec- 
tricity in massages, hair tinting, artistic finger wav- 
ing and contour hair cutting, permanent waving, 
powder blending, make-up, personality manicuring, 
care of the feet, improvement of vision, rejuvenir 
masques, blanching treatments, and other phases of 
the beauty culture profession were capably demon- 
strated. 

Thousands of beauty shop owners and operators from 
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all the Middle Western States visited the United Ex- 
hibitors to the 
education provided by the demonstrations, 
The 


professional women 


extensional 
displays and 
demonstrations 


take advantage of free 
explanatory literature dispensed. 
visited by 
women, 


were also hundreds of 
and club girls and 


Fifteen minute radio talks every morning of the week 


business housewives. 
which preceded as well as the opening week sent the 
of this beauty center to thousands 
who were unable to visit the exhibits in person. Motion 
pictures of the events of the opening week were shown 
at the Friday night, 
could not attend the sessions every day an opportunity 
to review at what had 

Miss Martell plans to have programs of demonstra- 
tions as monthly and weekly events at the beauty cul- 
ture center 

Prominent among the exhibitors who have thus far 
taken space in the Francois 
Marcel, Ruth D. Maurer Corporation, The Murine Com- 
pany, Inc., I. Leon Permanent Waving Machines, Duart 
Permanent Wave Co., Kissproof, Inc., Princess Pat, 
Ltd., Jean Wallace Butler Laboratories, P. D. Q. Nail 
Polish, Nestle LeMur Company, and Nannette, Inc. 


* 


message national 


exhibits on giving those who 


least been demonstrated. 


cosmetics division are: 


A. P. Rader, of the Paul F. Beich Company, of 
Bloomington, IIl., visited Chicago during the week of 
the 15th of August, while returning from his vacation. 

* * * x 

Dudley F. Lum, of Givaudan-Delawanna, Inc., re- 
turned to his Chicago office from an extended vacation 
trip to the East on Tuesday, September 2. 


Wisconsin Trade Notes 
the 


approximately 


tax 
$350,000 in 


HE right of Wisconsin commission to 
collect back income 
taxes from the Palmolive Co., was upheld by Federal 
Judge Walter C. Lindley in Madison, Aug. 8. On July 
24, 1929, the company filed suit for an injunction re- 
straining the tax commission from collecting additional 
income taxes from its Wisconsin 
This petition was denied by Judge Lindley, 
held that the commission had the right to assess on 
incomes from 1924 to 1926 as determined by the com- 
On the basis of its victory, the tax com- 


branch. 
who 


missioners. 
mission will tax the company for two assessments in 
addition to the 1924-1926 incomes, bringing the total 
tax to about $350,000. 

John E. Kraseman, 43, general traffic manager of 
the Colgate-Palmolive-Peet Co., died August 24 at a 
Milwaukee complications which followed 
an appendicitis operation. Mr. Kraseman was a 
dent of Milwaukee for more than 20 years. His offices 
were in Milwaukee until about six months ago, when 
the the Colgate-Palmolive-Peet Co. 
were moved to Chicago. 

Fifteen years ago Mr. Kraseman became employed 
in the traffic department of the B. J. Johnson Soap 
Co., now the Palmolive Co. He was president of the 
Milwaukee Traffic club in 1927 and 1928 and was a 
of the New York and Chicago 


hospital of 
resi- 


headquarters of 


non-resident member 
Traffic clubs. 


He is survived by his wife, Mrs. Lydia Kraseman; 
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a daughter, Miss Charlotte Kraseman and two sons, 
Gerald and Thomas Kraseman. Palmolive officials, who 
attended the funeral included: Arthur Mintner, traffic 
manager of the concern in Milwaukee; N. N. Dalton, 
vice-president of Chicago and L. C. Groesch, treasurer 
of Chicago. 


Minneapolis Trade Notes 

, Charles Arnao marketing a new 
scalp steamer, to be known as the Arnao steamer, 

old will continued. “Arnoil Med- 
are number, instead of 
they are the (for dandruff) 
(for falling hair) “Adheso” (a 
The medications are no longer sold in 


Co. is 


and their one be 


ications” three in 


“Seborrhea” 


reduced to 
and 


five, 
“Alopecia” 

conditioner). 
pints and quarts, but in ampoules of 12 in a box. 


, 


and re- 


Bs 
Ernest T. Ferguson, district manager, Colgate- 
Palmolive-Peet Co., left the morning of Sept. 8 with 
salesmen to cover the northern Minnesota 
Mr. Ferguson makes it a policy to accom- 
regular intervals. 


one of his 
territory. 
pany his salesmen at 
1K Bo * 
National Soap & Chemical Co. moved in August to 
quarters at 110 Fifth ave, S. E. They 
which was not the case at 
Nicollet where they 
about four years. Their new place is twice the size 
of the old quarters. A. H. Leifgren is president. 
x * * * 


their new 
have trackage here, 


2939 


their 


former place, ave., were 


La Maur Products are placing eight different kinds 
of liquid creams on the market, which they claim to 
waxless and stable. Another product they are 
pushing now is permanent waving solution. Partners 
in the business are Maurice L. Spiegel and Z. Sydney 
Katz. 


be 


* * * * 


W. M. Booth, manager of the northwest division, 
Crescent Mfg. Co., Seattle, Wash., of 
“Mapleine,” whose office is in Minneapolis, left the 
morning of Sept. 8 to cover the whole state of South 
Dakota, by aeroplane, intending to do it in a week. 


makers 


New Orleans Trade Notes 

BATH tale has just been added to the “Hi-Qual” 

line, of toiletries, manufactured by the Howell 
Company, Inc., well-known New Orleans manufacturers 
of drugs and perfumes. The new powder is in a 
bouquet odor, and is retailed in 12 oz. packages. Open- 
ing sales have been very satisfactory, it is reported. 

*x* * * * 

Carl F. G. Meyer, president of the Meyer Bros. Drug 
Company, Inc., of St. Louis and New Orleans, makers 
of the “Imperial Crown” line of perfumes and toilet- 
for Europe on a business and 
Meyer is expected to return in 


recently sailed 
Mr. 


ries, 
pleasure tour. 
November. 

x * * * 

Le Coin de Paris, a perfume specialty shop at 224 
Royal street has been consolidated with a larger store 
owned by M. Zilberman, the operator, at 1110 Canal 
street. 
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The Royal Perfume Company’s business for August, 
1930, was fully 10 per cent in advance of August of 
the previous year, according to J. Broussard, president. 
Mr. Broussard said that there has been a general in- 
crease during the past few months, and that prospects 
for his company’s manufacturing and distribution 
activities are bright... The Royal company makes more 
than thirty odors in perfumes and toiletries. 

* 

In line with the trend of fashion away from the once 
popular “sun-tan,” the Aucoin Perfume Company, New 
Orleans manufacturers, are bringing out a liquid cold 
cream, distributed as usual, under the name of their 


company. 


Pacifie Coast Notes 

HE Pacific Soap Company, Ine., 6830 McKinley 

ave., Los Angeles, have considerably enlarged 
their business, both as to manufacturing facilities and 
space. Eugene Schuck, formerly connected with 
Nassour Bros., Inc., of Los Angeles, is technical man- 
ager and vice-president of the company. Plans are 
under consideration to erect a new three story manu- 
facturing plant which will be partly devoted to the 
making of insecticides. 

* aK 


With a bid of approximately $150,000, the Con- 
solidated Steel corporation of Los Angeles yesterday 
was awarded the contract for fabrication and erection 
of all structural steel for the new Procter & Gamble 
Company plant at Long Beach. Work is to be 
started not later than October 7 and must be com- 
pleted not later than December 3, according to Milton 
Baruch of the steel corporation. The new plant will 
give employment to 1,000 men and women. 

Benjamin Castelazo, export manager of the Southern 
Glass Company and a well known member of the 
Foreign Trade Club, and Miss Consuelo De Los An- 
geles,ia motion picture actress, will be married Sep- 
tember 6 at St. Ambrose church with Father O’Toole 
officiating, it was announced this week. Miss Los 
Angeles was born in Chihuahua but has been in Los 
Angeles for seven years, most of which she has spent 
in pictures. She is one of the most promising of the 
younger beautiful motion picture players. The couple 
met about a year ago at a beach party. They plan 
a honeymoon in South America. 


ee = « «© 


The Edible Oils Company, 655 Merrill ave., Los 
Angeles, principally dealers in coconut oil, have se- 
cured the services of R. C. Asbury as sales manager. 
Mr. Retzinger, general manager of the Los Angeles 
office, who has also been calling on the trade, will now 
devote his entire time to the management of their ex- 
tensive business. 


* * * * 


William Nassour, vice-president of Nassour Bros., 
Inc., Ltd., Los Angeles is still vacationing in his home 
town, Colorado Springs, where he is visiting his 
parents. Alex Mitchell of the same company just re- 
turned from a visit to Winnipeg, Canada. 


In Memoriam for Departed Friends 

ANTRAM, Harry A., sales manager for the F. N. Burt 
Co., Ltd., Buffalo, N. Y., September, 1922. 

BOMPARD, PIERRE-AUGUSTIN, essential oils, Nice, 
France, at his home in Antibes, September, 1924. 

BUEDINGEN, W. L., head of William Buedingen & 
Son, boxes, New York and Rochester, September, 1919. 

BURNETT, HARRY, treasurer of Joseph Burnett Co., 
Boston, September, 1927. 

COLGATE, CoL. AUSTEN, vice-president of Colgate & 
Co., at Barnegat Bay, N. J., September, 1927. 

COLGATE, RICHARD Morse, of Colgate & Co., New 
York, at West Orange, N. J., September, 1919. 

CRUSELLAS, RAMON, founder of Compania Nacional 
de Profumeria, Havana, Cuba, September, 1921. 

DopGE, FRANCIS E., honorary president of Dodge & 
Oleott Co., Rumson, N. J., September, 1926. 

FRENCH, CLAYTON, director of Smith, Kline & French 
Co., Philadelphia, Pa., September, 1929. 

FRICKE, CHARLES EMIL, partner in John N. Hickock 
Co., New York City, September 21, 1929. 

GIESE, AuGusT O. L., founder of August Giese & Son, 
New York essential oil house, September, 1924. 

JOBE, WALTER R., assistant sales manager for Read 
Machinery Co., Inc., York, Pa., at Xenia, O., Sep- 
tember, 1929. 

KRANK, ALFRED J., president A. J. Krank Mfe. Co., 
St. Paul, Minn., September, 1928. 

LANNEN, THOMAS E., attorney Flavoring Extract 
Manufacturers’ Association, Chicago, September, 1921. 

MORGAN, GEORGE FREDERICK, JR., vice-president of 
Enoch Morgan’s Sons Co., soaps, New York, Septem- 
ber, 1921. 

OLCOTT, GEORGE MANN, president of the Dodge & 
Olcott Co., New York, September, 1917. 

PABST, Dr. RUDOLPH, chemist of Reading Extract 
Co., Reading, Pa., at Philadelphia, September, 1927. 

ROBERTSON, JOHN T., veteran Connecticut soap manu- 
facturer, on the liner Olympic, September, 1922. 

SCHVING, P., perfumer for Houbigant, Paris, France, 
at Neuilly, September, 1929. 

STECHER, FREDERICK W., Cleveland, O., head of Pom- 
peian Co., September, 1917. 

WILL, ALBERT JOHN, president, Will & Baumer 
Candle Co., Syracuse, N. Y., September, 1926. 


Fred F. Smith 

Fred F. Smith, assistant director of sales, Explosives 
Department, Hercules Powder Company, died Saturday, 
September 6, as the result of a heart attack after an 
illness of several days. Mr. Smith was 48 years old. 

Born in Eldorado, Kansas, Frederick Fletcher Smith 
spent his early career in Kansas and Missouri. In 
1908, he left the employ of the Missouri Pacific Rail- 
road to become traffic manager of the Independent 
Powder Company at Joplin, Mo. In a short time he 
became assistant sales manager of this company, and 
in March, 1914, when the Independent Powder Com- 
pany was acquired by the Hercules Powder Company, 
he came to Wilmington, Del., as assistant sales manager 
of the Hercules Powder Company, and for the past 
two years he has been assistant director of sales in 
the Explosives Department. 
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Samuel J. Limerick 


Samuel J. Limerick, a former executive of the B. T. 
Babbitt Soap Company, died suddenly of a heart attack 
August at Laurelton, N. J. Mr. 
sixty-five years old and retired from the Babbitt com- 
pany several He had of 
Nutley, N. J., for twelve years and moved his residence 
to Laurelton, a week before his death. 
of the 
of the Mystic Shrine and Scottish Rite Masonry. 
leaves a widow. 


26 Limerick was 


years ago. been resident 


a 


He was a thirty- 
Masonic orde - member 


He 


second degree member 


* * * 


Edward R. Barton 
Edward R. Barton, of J., one of the 
early settlers of that community and former secretary 


Englewood, N. 


and general manager of the soap manufacturing firm 
or B. T. 
room at the Hotel Bancroft, Worcester, Mass., Septem- 
17. 
was returning 


Babbitt Company, died of heart disease in his 
ber Mr. Barton, who was eighty-three years old, 
his in Maine. Dr. 
Frederick H. Baker, medical examiner, said the long 
ride and the intense heat of yesterday probably con- 
tributed to his death. Mr. Barton went to Englewood 
in 1871, before that place became a city, and retired 
from business 1907. He was a member of the Uni- 
versity Club of Washington and the New York Histor- 
ical Society. A son and two daughters survive. 

‘-s 


from summer home 


in 


* * 


Franklin 
Franklin Ives, founder and for many years head of 
the Globe Soap Co., Cincinnati, died at his home 
that He organized the Globe company 
forty years ago and directed its efforts during the 
greater part of its career as an independent manufac- 
turer. The company is now a part of the Procter & 
Gamble organization and Mr. Ives retired from busi- 
ness several years ago. 


Ives 


in 


city. almost 


George B. Wilson 

George B. Wilson, retired manufacturer of soap and 
patron of music, died at his Summer home in Oak 
Bluff, Mass., September 13. He was 65 years old. 
Until two years ago, when he retired, Mr. Wilson was 
president of the Globe Soap Company, now 
with the Procter & Gamble Company, both of Cin- 
cinnati. The was keenly interested in the arts and 
in the promotion of cultural activity. 

For five years Mr. Wilson was president of the 
board of trustees of the Cincinnati College of Music. 
He was also a member of the board of directors of the 
May Festival Association. Mr. Wilson was an excellent 
musician and joined frequently in private recitals of 
visiting musical celebrities at his residence. 

He is survived by his widow, Mrs. Aurelia C. Wilson; 
two daughters, Mrs. Curtin Crane of Cincinnati and 
Mrs. Henry Fuller of New York, and a brother, Ben- 
jamin Wilson. 


merged 


Circulars, Price Lists, Ete. 

W. J. Busu & Co., INc., New York advise as follows: 
“The manager of our factory in Messina reports, after 
a tour about the principal districts, not only was the 
carry over of lemon oil very appreciable, but that the 


o 
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forthcoming crop is expected to be a large one, per- 
haps even above normal. 

“This situation 
for 


advance 
that 
past has 
suspended a greater part of the payments for citrate 
of lime received on deposit. 


indicate 
he 


to 
however 


no in 


the 


seems 
advises 
months 


time; 
Agrumaria 


price some 


Camera for several 
In fact many of the manu- 
facturers of citrate are creditors of very large sums of 


money, and if at the beginning of the next working 


season they have not realized their credits, they will 
probably not open their factories, since the value of 
oil is too low to cover the necessary expense for the 
labor, unless they receive reasonable credits for their 
citrate. 

“We of that the Camera 
Agrumaria must be experiencing difficulty to sell their 
citrate owing to the development of the fermentation 
process of making citric acid by important factors in 
this country and in Europe. 

“While this situation is not likely to affect the price 
of lemon oil for some time to come, it is a development 
which naturally might tend to cut down the production 
of lemon oil in Sicily and to strengthen prices in the 
future.” 


are rather the opinion 


FRITZSCHE BROTHERS, INC., New York, have issued 
their regular September price list, giving prices and 
matter synthetics 
and a wide range of specialties for the perfume, toilet 
goods and flavoring extract industries. 

a 


descriptive covering essential oils, 


FLORA AROMATICS Co., INC., New York, sole distrib- 
utors in the United States and Canada for CHEMICAL 
WorkKS F.LoraA, Dubendorf, issued 
another edition of -atalog of aromatic 
products. The booklet contains an airplane view of 
the Flora plant and lists synthetics, chlorophyll, fixa- 
tives, synthetic flower oils, perfume bases for fancy 
odors, compounded oils 


Switzerland, has 


its excellent 


artificial essential 
oils and a considerable number of “Flora Specialties.” 
Prices and descriptive data regarding the products are 
included. 


for soaps, 


* * * 
New 


production 


* 

ANTOINE CHIRIS Co., York, advises the trade 
that the units of the house of 
Chiris report that the lavender crop this year will be 


a good one with probably lower prices prevailing. 
x * 


lavender 


STANLEY MANUFACTURING Co., Dayton, Ohio, has 
sent us a little booklet entitled Personality, which de- 
scribes the attractive line of metal decorated greeting 


cards, a growing part of the company’s business. 
x * k x 


* 


GLYco PRRopUCTS COMPANY, INC., Brooklyn, N. Y., 
has sent us an interesting circular reading as follows: 
“Practical emulsions of waxes, oils and hydrocarbons 
are easily made with ammonium linoleate (paste) re- 
cently introduced by the Glyco Products Co., Inc. of 
Bush Terminal, Brooklyn, N. Y. Actual working 
formulas are supplied by the manufacturer for pro- 
ducing stable emulsions of oils like cottonseed, linseed, 
olive, pine, chinawood, peanut and _ coconut. 
Formulas are similarly supplied making emulsion of 
mineral oil, kerosene, naphtha, benzol, and kerosene. 
These emulsions are of interest because they are non- 


-astor, 
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inflammable and are used for cleaning, and in conjunc- 
tion with other ingredients as deodorant and fly sprays, 
insecticides, disinfectants, lubricants, etc. Because of 
their high water content they are produced at a very 
low cost. For the production of furniture, automobile, 
glass and leather polishes and cleaners resort is had to 
wax and oil wax emulsions. These are also used for 
waterproofing and for filling pores and cracks to 
serve as an undercoating for the application of surface 
finishes. 
paraffin, carnauba, and ozokerite waxes and low melt- 


Formulas for making such emulsions of 


ing asphaltums are likewise supplied. 

“The low cost of ammonium linoleate (paste), its 
easy manipulation and the uniformly excellent results 
have already found many practical applications for it 
in many industries.” 

The AMERICAN MANUFACTURERS OF TOILET ARTICLES 
has issued to the membership revised copies of the 
constitution and by-laws of the association. Revisions 
of the constitution were dictated by the increased size 
of the association and the enlarged scope of its activi- 
ties and the new constitution is in keeping with the 
present day needs of an active and alert trade associa- 
tion. 

THE F. J. STOKES MACHINE Co., Philadelphia, has 
sent us two of its recent bulletins describing and il- 
lustrating machines for powder filling and equipment 
for filling pastes and creams in tubes, jars and cans. 
Copies of these booklets may be had upon application 
to the company. 

* 

MAGNUS, MABEE & REYNARD, INC., New York, has 
sent us a copy of the July-August catalogue. The list, 
which is attractively designed, contains prices and 
descriptive information regarding the company’s line 
of essential oils, synthetics, balsams, gums, as well as 
numerous specialties. 


MARTHA MATILDA HARPER, Rochester, N. Y., has sent 
us the 42nd Anniversary Number of Harper Method 
Progress. It contains a splendid little history of the 
house and is most interestingly illustrated with photo- 
graphs taken in the earlier years of the company’s 
progress. 

* 


SCIENTIFIC FILTER Co., New York City, have just 
issued an attractive folder describing their several 
types of both gravity and pressure filters of standard 
materials as well as the special acid resistant alloys, 
such as Allegheny Metal, Monel Metal and similar 
materials. 

One of their specialties according to their announce- 
ment is a portable vacuum filling machine which takes 
but little room on a packing table. This bulletin will 
be sent upon request to them. 

ok oK * * 

THE SYLVANIA INDUSTRIAL CorpP., has advised us as 
follows: “The Sylvania Industrial Corporation an- 
nounces a price reduction approximately one half cent 
per thousand square inches on all weights and sizes of 
Sylphrap, transparent cellulose, effective August first. 
This reduction supplements a similar one announced 
with the beginning of operation of the first unit of 
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the Sylvania plant at Fredericksburg, Va., on May 
26th. Since that time additional units of the new plant 
have started producing to meet rapidly increasing 
orders.” 

6 f cS < 

P. R. DREYER, INC., New York, has sent us a circular 
on citrus oils, data for which were received from 
PAOLO VILARDI, Reggio Calabria. Salient features of 
this bulletin are as follows. 

“The serious business depression, which has affected 
the markets of the entire world has no doubt contrib- 
uted to bring the price of oil of bergamot to a level so 
low as has never been the case before. This low level 
has been reached in spite of increased exports during 
this year. It is claimed, however, that this price means 
an actual loss to the producers of the fruit as well as 
the oil. The reason for this is that the price does not 
cover the upkeep of the orchards nor the cost of pro- 
ducing the oil, nor the high taxes laid on the land and 
the industry. 

“Not only the producers but the Government as well 
realizes the seriousness of the situation and for this 
reason a meeting of all important producers was called 
at the city hall of Reggio Calabria, Italy, with a view 
of finding some remedy. Many of the producers of 
bergamot have definitely decided to discontinue the 
production of this item and in its place produce other 
crops which would be more remunerative. 

“Almost the same situation as on bergamot prevails 
on orange oil but not quite as serious. The money re- 
turns are also uninteresting to growers. Many pro- 
ducers of oil are holding on to the little supply avail- 
able instead of selling at the present prices. The new 
production is believed to be about normal. 

“Considering the fact that conditions in Italy are 
on a higher level than they were in times past lemon 
oil is selling at its lowest level; especially when the re- 
valuation of Italian money is also taken into con- 
sideration. The low price has caused a considerable 
increase in the consumption of this oil and it is re- 
ported that the hold-over stocks are much lower than in 
past years. It is expected that the new crop will be 
smaller than normal. In some districts the outlook is 
favorable but in others it is just the reverse. Should 
any sudden unforeseen damage occur to the orchards 
a decided shortage is anticipated.” 


Book Reviews 

(Copies of Books Reviewed in this Column, and Other 
Works Useful to our Readers may be Obtained through 
the Book Department of THE AMERICAN PERFUMER & 
ESSENTIAL OIL REVIEW, 432 Fourth avenue, New York.) 


The New Poucher 
Perfumes, Cosmetics and Soaps, Volume I.—William 
A. Poucher, Ph.C. 394 Pages, 30 Illustrations. 
Published by D. Van Nostrand Company, Inc., New 
York. Price $6.50. 

This is the third edition of Poucher’s well-known 
publication. Volume II appeared some months ago in 
its third edition. Poucher devotes his Volume I to 
service as a dictionary of raw materials and we find in 
this book practically all of the common substances used 


























































































































































































































































































































































































































in the industry. They are given in alphabetical order, 


from “Abies Oils” to “Zine Stearate.” The informa- 
tion given is entirely authentic although concise. ‘Vol- 
ume II contains about ninety pages more of material 
than Volume I, a chapter on “Nomenclature of Syn- 
thetics” and one on “Determination of Physical Con- 
stants” having been added. The latter part contains 


only directions for the determination of melting point, 
boiling point and specific gravity, illustrations of the 
apparatus required are given. The chapter on nomen- 
clature of synthetics has been added to “help those per- 
fumers who little or no training in 
chemistry, to understand more clearly the relationship 
existing between various products, and will moreover 


have received 


simplify the seeming complexity of many of the newer 
synthetics.” We are of the opinion that this chapter 
will be of value to the chemist 
chemist. 


as well as to the non- 


The print used in the publication is easy to read and 
the binding is of the same satisfactory grade as used 
in the previous edition. We certainly recommend this 
volume to anyone who is not in possession of Poucher’s 
work as yet. 


C. P. WIMMER. 


{ Perfumers’ Hand Book 
NATURELLES ET PARFUMS by Raymond 
Delange, technical director of Fabriques de Laire, 
Published by 
Here is a useful little book for the perfume chemist. 
The size of the 


ESSENCES 


Libraire Armand Colin, Paris. 


book is only 4% by 61% inches, but on 
information. 
following: On 


its 220 pages is contained a wealth of 
There are ch the and 
their relationship to molecular structure; on the analy- 
1 the 
The material 
is based upon a chemical classification of the odorifer- 


apters on odors 


sis of essential oils and synthetics; on more im- 


portant oils; on synthetics and isolates. 


ous substances; methods of preparation of practically 
all synthetics are detail sufficient for the 
that his book 
is not a treatise on perfumery and that it was not his 
purpose to produce a book on that subject. He con- 
fines himself strictly to the chemical side of the work 
of the 


mend 


given in 


chemist to understand. Delange states 


We do not hesitate to recom- 
anyone 


perfume chemist. 


Delange’s book to acquainted with or 


interested in perfume chemistry. 
little reference 


He will have a handy 
book on his book shelf. 
C. P. WIMMER. 


New 


Addr sses mre 


Incorporations 
NOTE. 


available, of the 


far as 
Otherwise, 


other first class mail may be sent in care of attorneys 


given, so 


they are 
incorporators. letters or 
or trust companies, endorsed with requests to ““PLEASE 
FORWARD.” 

Flavored-Jell Mfg. Co., Borough of Manhattan, 
N. Y., flavoring extracts, 100 shares of common stock. 
Bonynge & Barker, 115 Broadway, New York, N. Y. 

Ray Roma Co., Borough of Manhattan, N. Y., hair 
tonics, $20,000. H.H. Spitz, 55 Liberty st., New York, 
me oe 

Thomas Products, Buffalo, N. Y., cosmetics, $10,000. 
R. H. Ernest, Lockport, N. Y. 

Nan Drvg Co., Borough of Manhattan, N. Y., toilet 
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articles, $5,000. J. 
lyn, N. Y. 

Norfolk Distributing Corporation, Norfolk, Va., to 
manufacture, buy, sell or distribute 
oils, lubricants, etc., $50,000. 
torney. 

The Beech-Nut Soap Products Co., Cleveland, Ohio, 
50 shares of no par value. Max M. Meyer, Antoinette 
Lobinsky and Daniel H. Wasserman. 

Dr. Luster’s Cosmetical and Medical Preparations 
“Nuracykyn” Co., Borough of Bronx, N. Y., cosmetics. 
$10,000. M. Markowitz, 38 Park Row, York, 
N. Y. 

Millville Glass Products Corp., New York City, glass 
bottles, $500,000. A Delaware Corporation. 
tion Guarantee and Trust Co. 

Elizabeth Lee, Borough of 
metics, 200 shares common 
Broad street, New York, N. Y. 

The Flint Laboratory, Inc., 412 
Genesee Bank building, manufacture and deal in bath 
salts, cosmetics, water softeners, etc., $50,000, $2,500 of 
which has been susbcribed and paid in. 

Granada Beauty Salon, 2224 East 71st street, Chi- 
cago, Ill., deal in perfumes and cosmetics, ete., $2,000. 
Joseph A. Kelly, R. M. and Josephine Dunkle, incor- 
porators. 


Shapiro, 350 Stone ave., Brook- 


soaps, greases, 
Donald W. Shriver, at- 


New 


Corpora- 


Manhattan, N. Y., cos- 
stock. D. Bandler, 30 


Manufacturing 


Business Record 
Weiss, 


druggist, 


Abraham 557 
Ns. Zee 


Criterion 


Lefferts avenue, Brooklyn, 
by Reid Ice Cream Corporation, $657; 
Chemical Corporation, $7.20; and A. E. 
Macadam Company, Inc., $16. 

Henry L. Hudes, 1,732 East 29th street, Brooklyn, 
N. Y., drugs. Liabilities, $18,512; assets, $3,000. 

Marcel Guerlain, Fifth avenue, New York, 
MN. 2. $52,397; $46,975, 


main 


Inc., 565 
Liabilities, 
$29,054. Principal creditors 
listed are Parfums Marcel Guerlain, $9,484; Walter J. 
Salmon, $8,375, (partly secured), Albert M. Greenfield 


perfumes. 


assets, 


item being stock, 


& Co., $9,000, (partly secured), Coudert Bros., $5,144. 
Louis Wasself, 225 West 34th street, New York, 


N. Y., druggist, by Anheuser Busch Ice & Cold Storage 
$1,935; John Reber & Bros., French 
Corp., $126; Conway Import Co., Inc., $114. 

Jardy A. Nego, 1,913 Lexington avenue, New York, 
N. Y., fiabilities, $17,656; assets, $1,673 in 
addition to insurance policies. 

Louis Goldberg, 1,292 Park 
N. Y., retail has 
Strauss, 151 street. 

Harry Cooper, 4,324 Twelfth Brooklyn, 
N. Y., drug business, has made an assignment to 
Albert A. Burdick, 225 Broadway, Manhattan. 

Julius Wallach, 70 Nagle avenue, New York, N. Y., 
pharmacist, has assigned to Theodore W. Richie, 22% 
East 86th street. 

Morris Grayser and 


Corp., Pastry 


druggist. 


New York, 
Abraham 


avenue, 
pharmacy, 
West 40th 


assigned to 


avenue, 


Aaron Indenbaum, trading as 
Fulton Pharmacy, 1,447 Fulton street, Brooklyn, have 
made an assignment to Philip Miller, 261 Broadway, 
Manhattan. 

Edward J. Finkelstein, trading as the Cromwell 
avenue pharmacy, at 2 East 167th street, New York, 
N. Y., has assigned to Thomas O. Sheckell, 470 Fourth 
avenue. 
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Montreal 


BRISK and profitable summer season is draw- 

ing to a close. Schools have reopened, office 
staffs are getting down to steady grinding once more, 
and probably the biggest demand for the moment in 
the cosmetic field is for something to ease off the 
sun-tan and eliminate the unpleasant effects of “peel- 
ing” in readiness for the ballroom and evening dress 
functions. 

The trade finds no reason to complain of the trend 
of business during summer. Although the tourist 
rush was not so heavy as it might have been, and 
some of the hotels found business quieter than usual, 
the public found money to spend on perfumes and 
toiletries, and both retailers and wholesalers found 
things quite brisk. Now comes the transition period, 
and the trade is getting ready to switch into winter 
business and to prepare for the Christmas rush. 

* BS 

Mr. and Mrs. W. G. M. Shepherd and Miss Kathleen 
Shepherd have returned to town from Kennebunk, 
where they spent their summer. 

* 

The much postponed annual meeting of Canadian 
Industrial Alcohol, Ltd., has at last been held, and the 
board of directors was re-elected. They are, Lord 
Shaughnessy, president, and Messrs. Lauster, W. M. 
Reaper, Wilmore, Stormont, Turnbull, Kessner and 
Lawrence. The annual report was adopted without 
criticism. 

* 

Miss Ruth Frosst has been at Kennebunk Beach for 
some time but is now back at home in Montreal. Miss 
Stella Frosst spent part of the summer visiting her 
sister, Mrs. C. W. Webster, at Bass Rocks, Mass. 

* * * * 


Commercial Alcohols, Ltd., report a distinct change 
for the better in their business. Sales are now five 
per cent ahead of the same time last year, and the few 
contracts which they still have for denatured alcohol 
at prices lower than today’s levels, will expire very 
shortly. C. G. Kertland states that the plant is in 
full operation at present. 

* * * & 


Shawinigan Chemicals, Ltd., are said to be promis- 
ing important developments in the chemical field in 
the near future. Exactly what the developments are 
to be is kept a close secret by the company, but, among 
other things, it is rumored that they are working out 
considerable expansion in the process for the manufac- 
tare of synthetic alcohol. 
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Torento 


TMWE National Drug and Chemical Co. of Canada has 

taken over the wholesale drug house of Lyman 

Brothers and Co., Ltd., 71 Front st. E., Toronto, and at 

the end of August one of the oldest of Toronto’s com- 

mercial firms disappeared from the business world. 

Lyman Bros. and Co., Ltd., which has been covering 

Western Ontario and as far east as Kingston, is dis- 

continuing business entirely and on September 1 the 

National Drug and Chemical Co. took possession 

of the old Lyman warehouses and offices on Front st. 

The entire wholesale drug stock of Lyman Bros. and 

Co. goes to “The National” and also the selling rights 

of the products of the 

Western Co. of Chicago 

which is known in Canada 

as the Weco Products Co. 

These include Dr. West’s 

tooth brushes, Dr. West’s 

tooth paste and Gains- 

borough hair nets and 

powder puffs. The other 

agencies handled by Ly- 

mans were not involved in 

the sale but will be con- 

ducted by O. R. Rolls and 

Fred Darlington, secre- 

tary-treasurer and man- 

aging director, respec- 

tively, of Lyman Bros. and 

Co. They will also handle the Lyman household pack- 
age lines. 


Founded in 1836, just two years after the incorpora- 
tion of Toronto as a city, as a branch of the Montreal 
firm of William Lyman and Co., Lyman Bros. and Co., 


Ltd., has carried on continuously for nearly a hundred 
years. 


Its passing out of the picture means a big 
change in the wholesale drug business in Western 
Ontario, the Lyman name disappearing with the taking 
over of the business by “The National,” which in a 
few months will be a quarter of a century old, having 
been organized in 1906. 

The National Drug and Chemical Co. of Canada has 
fourteen branches throughout Canada, from Sydney to 
Vancouver. W.S. Kerry is president and T. A. Hender- 
son is vice-president and general manager. 


* * * * 


A presentation was made J. H. C. Murdoch, president 
of the Nova Scotia Pharmaceutical Society, at the 
banquet and dance held in the Nova Scotian Hotel in 
connection with the recent C. Ph. A. convention. The 
gift, a handsome clock, was given him by the members 
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of the Canadian Pharmaceutical Association in recogni- 
tion of the convention of the body held in Halifax, 
August 4 to August 8, and for which the entire ar- 
rangements were made by Mr. Murdoch, heading an 
The lady members of the 
2ach presented with a 


able group of committees. 
entertainment committee 
lovely basket of flowers. 


were 


x * * * 


Following the taking over of Lyman Bros. and Co., 
of Toronto, by the National Drug and Chemical Co. of 
Canada, a new firm has come into existence and will be 
known as Rolls and Darlington Ltd. Their offices will 
be located in the Allen Building at the corner of Simcoe 
and Pearl sts., Toronto. O. R. Rolls has for 
been connected with Lymans, of Toronto, as secretary- 
Fred who for 30 
years with the firm, has for several months past been 


five years 


treasurer and Darlington, has been 


manager and a director of the company. 
Rolls and Darlington, Ltd., 
ture the 


will continue to manufac- 


and sell Lyman line of household package 


drugs and will continue to represent John Wyeth and 
Brother of Philadelphia, the Western Co., of 
(jointly with the National Drug and Chemical Co.), the 
Delatone Co., of patent 
prietory agencies formerly handled by Lyman Brothers. 
They 
Lyman Agencies, 
ited, of Montreal. 
will also be carried. 


Chicago 


Chicago, and other and pro- 


will also represent in their former 


Ltd., of Montreal and Lymans Lim- 
A complete line of 


territory 


drug sundries 


Canada’s Chemical Development 


the world’s 
the 


issued 


10.—Canada is 
the 


September 
land 


( TTAWA, 


most favored for development of 


chemical industry, according to a bulletin just 
by the Department of Immigration and Colonization of 
the Canadian Pacific 

The Dominion’s vast mineral 
endowment 


Railway. 


resources and its rich 
in hydro-electric power give to Canada a 
unique place in the development of world-wide industry 
which more and more relies on the chemist for success, 
according to the bulletin. 

of 14 
per cent last year over 1928,” says the bulletin. “Nine- 
the the 
years of 1917 and 1918, with a total production value 


of $168,598,000. 


“Canada’s chemical industry showed a gain 


teen twenty-nine was record year since war 


“Canada in 1929 exported chemical products given a 
total 
total 


does 


valuation of $21,827,000, as compared with a 
$18,356,000 in Not only 
these of 


chemicals, but the home industry supplies 79 per cent 


export value of 1928. 


Canada export tremendous amounts 
of Canada’s own chemical requirements. 

“Ontario and Quebec are Canada’s leading provinces 
In Ontario alone there 


159 


in the production of chemicals. 


are in operation 292 chemical plants. There 


such establishments in Quebec. 
“Some of the industrial divisions of the 


are 


vast chemical 
industry which witnessed advances in 1929 are acids, 
alkalis, fer- 
tilizers; flavoring extracts; matches; medicinal. phar- 
and toilet 
varnishes; soaps 


and salts; adhesive; compressed gases; 


maceutical preparations; paints, pigments 


and and washing compounds; and 


wood distillation products.” 
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. ; 
Canadian Patents and Trade Marks 

HE increasing international trade relations be- 

tween the United States and Canada emphasize 
the importance of proper patent and trade mark 
protection in both of these countries in order that the 
expansion of business may not be curtailed by legal 
difficulties. 

For the information of our readers, we are maintain- 
ing a department devoted to patents and trade marks 
in Canada relating to the industries represented by 
our publications. 

This report is compiled from the official records in 
the Canadian Patent Office. 

All inquiries relating to 
signs, registrations, 
dressed to 


marks, de- 
be ad- 


trade 
should 


patents, 
copyrights, etc., 


PATENT AND TRADE MARK DEPARTMENT 
Publishing Co. 32 Fourth Ave., 


Perfumer ' New 
York, 
PATENTS GRANTED 
Manufacture of Aldehydes and Alcohols 
Gilbert Thomas Morgan and Raymond Taylor, co-in- 
ventors, both of Teddington, Middlesex, England. 
303,074.—\Cleansing Compound. Samuel Alberg, 


Montreal, Quebec, Canada. 


302,665.- 


MARKS 
Soap. 


REGISTERED 
The Procter & Gamble 
the City of Cincinnati, 


TRADE 
Package 
corporation of 


“Drift.” 
Company, a 
Ohio. 

“May-Fruit.” Flavouring 
berg, Montreal, Quebec. 

“Rose du Moulin,” Lip Bengale,” “Roi des 
Rouges,” “Rouge D’Enfer.” Rouges: “Barbemousse.” 
“Eau de Cologne Impériale,” “Jicky,” “Aprés L’Ondée,” 
“Rue de la Paix,” “Vague Souvenir,” ‘“Champs- 
Elysées,” “Mitsouko,” “Heure Bleue,” “Djedi.” Per- 
fumes: “Skimous.” Soap. La Societe Guerlain, 68, 
avenue des Champs Elysées, Paris, France. 

Ornamented Bottle. Elie Denis, Montreal, Quebec. 

Ornamented Bottle. Societe Worth, Paris, France. 

“Paragon,” “Eclipse.” Extracts. The White Star 
Manufacturing Company Limited, Winnipeg, Manitoba. 

“Foamash.” Dentifrices, preparations for the Teeth, 
and Toilet Articles. F. C. Calvert & Co., Limited, 
Tower Chemical Works, Gibbon Street, Bradford, Man- 
chester, England. 

“S & D.” Tooth Paste. Sharp & 
porated, City of Baltimore, Md. 

“H.Q.Z.” Hair and Scalp Gil Wash. H. Q. Z. Com- 
pany, a Corporation of the State of Nevada, and doing 
business in the City of San Francisco, State of Cali- 
fornia. 

“Tek.” Mouth Washes and Mouth 
& Johnson Limited, Montreal, Quebec. 

“Vita Pine.” Soap, Perfume or other Toilet Prepa- 
rations. Soaps-Perfumes Limited, Toronto, Ontario. 

“Orasan.” Pharmaceutical Preparations for the 
cleansing of teeth and as a mouth wash. William Ar- 
thur Webb, Toronto, Ontario. 

“Duo D’Orsay.” Toilet preparations. 
D’Orsay, Limited, Montreal, Quebec. 

“Lux.” <A rectangular wrapper, the general effect 
of which is an old-fashioned sampler. Toilet Soap and 
other toilet preparations. Lever Brothers, Limited, 
Toronto, Ontario. 


Extracts. Adolph Fried- 


> 
Lose 


Dohme, Incor- 


-astes. Johnson 


Parfums 


Politeness—Courtesy—Consideration 


Politeness probably invented for people who 


would naturally not like each other. 


was 


Courtesy is common decency and deserves no par- 
ticular praise. 

Consideration is right conduct toward all concerned. 

Politeness is a wind-shield, courtesy a thermometer, 
consideration is not a concealed tendency to flatter or 
fawn—consideration is sincerity.—The Silent Partne’*. 
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Patent and Trade 


Mark Department 


Conducted by Howard S. Neiman 


supervision of Howard S. Neiman, contributing 

editor on patents and trade marks. This report 
of patents, trade marks, designs is compiled from the 
official records of the Patent Office in Washington, 
D. C. We include everything relating to the four co- 
ordinate branches of the essential oil industry, viz.: 
Perfumes, Soaps, Flavoring Extracts and _ Toilet 
Preparations 

Of the trade marks listed those whose numbers are 
preceded by the letter “M” have been granted registra- 
tions under the Act of March 19, 1920. The remainder 
are those applied for under Act of February 20, 1905, 
and which have been passed to publication. 

Inventions patented are designated by the letter “D.” 

International trade marks granted registration are 
designated by letter “G.” 

All inquiries relating to patents, trade marks, de- 
signs, registrations, copyrights, etce., should. be ad- 
dressed to 

PATENT AND TRADE MARK DEPARTMENT 
Perfumer Publishing Co., 432 Fourth Avenue 
New York City 

Note—Dates given in Trade Mark Registrations 

those from which use of the mark is claimed. 


Piss: department is conducted under the general 


Trade Mark Registrations Applied For 
(Act of Feb. 20, 1905) 


These registrations are subject to opposition within 
thirty days after their publication in the Official 
Gazette of the United States Patent Office. It is there- 
fore suggested that our Patent and Trade Mark De- 
partment be consulted relative to the possibility of an 
upposition proceeding. 

284,139.—The Queen Perfumery Co., San Juan and 
Santurece, P. R. (July, 1927.)—Liquid Preparation 
to be used after shaving. 

285,788.—Parfumerie Roger et Gallet, Societe 
Anonyme, Paris, France. (Under 10-year proviso, 
1878.)—Perfumery Products and Toilet Preparations. 

285,948, 285,949.—Suzanne’s Beauty Preparations, 
Inc., Philadelphia, Pa. (June 1, 1905.)—Toilet Prepa- 
rations. 

286,821.—Archie R. Everson, Newark, N. J. (June 
1, 1929.)—Toilet Preparations. 

286,387.—Peter Joseph Happ, doing business as Joh. 
André Sebald, Hildesheim, Germany. (Apr. 1, 1903.) 

Hair Tonics. 

288,466.—California Crushed Fruit Corporation, Los 
Angeles, Calif. (June 1, 1929.)—Extracts. 

290,351.—The Gardner Pine Needle Products Com- 
pany, Sharon Springs, N. Y. (1884.)—Pine-Needle 
Extract, Pine-Needle Oil, Pine-Needle Embrocation, 
Pine-Needle Spirit, Pine-Needle Shampoo, and Pine- 
Needle Bath Salts. 

293,399.—The Armand Company, Des Moines, Iowa. 
(Nov. 10, 1929.)—-Face Powder. 

295,147.—Francis J. Beaurline, doing business as 
Beaurline Co., St. Paul, Minn. (Oct. 15, 1929.)—Lip 
Tint. 

296,289.—Jacob S. Polefsky, New York, N. Y. (Jan. 
12, 1930.)—Flavoring Extracts. 

296,706.—Louis Massa, Trenton, N. J. (Dee. 4, 1929. 
—Washing Fluid. 

297,348.—David H. Zell, Inc., New York, N. Y. 
(Aug., 1929.) —-Empty Base-Metal Vanity Cases. 

297,377.—William Thomas Paquin, doing business 
as The Audline Company, Worcester, Mass. (Feb. 
1, 1930.) —Toilet Preparations 


297,699.—The Selig Company, Atlanta, Ga. (Jan. 
1, 1930.)—Liquid Soap. 

298,359.—Schimmel & Co., Aktiengesellschaft, Mil- 
titz, near Leipzig, Germany. (June 16, 1928.)—Con- 
centrated Alcoholic Essences to be Used for Flavor- 
ing Confectionery, such as Sweets, Candies, Rocks, 
Drops, Ice Creams, and Jellies 

298,550, 298,551, 298,552—Societe Anonyme Fran- 
caise Redfern, Paris, France. (Aug. 20, 1929, Aug. 
9, 1929, and Nov. 9, 1929, respectively.) —Perfumery 
foods. 

298,714.—Eleanor Douglas Ramsey, Detroit, Mich. 
(Oct. 20, 1929.)—Cleaner in Paste Form for Dishes, 
Floors, ete. 

298,856.—Smart & Company, Inc., Los Angeles, 
Calif., doing business as Dona Rosa, and also as Dona 
Rosa Toiletries, Los Angeles, and Hollywood, Calif., 
assignor to Sontag Chain Stores Co., Ltd., Los Angeles, 
Calif., a Corporation of Delaware. (Mar. 1, 1930.)— 
Cosmetics and Toilet Preparations. 

299,336.—Plough, Inc., Memphis, Tenn. (Jan. 8 
1915.)—Toilet Preparations. 

299,345.—William A. Stone, doing business as Stone 
& Co., Dallas, Tex. (June 1, 1925.)—Hair Pomades. 

299,463.—Fred W. Scarff, doing business as The 
Fred W. Scarff Co., Chicago, Ill. (Apr. 14, 1924.)— 
Vanishing Cream Liniment Used in the Treatment of 
Tired Feet, Rheumatism, Lumbago, Stiff Neck, Sprains, 
Bruises, ete. 

299,499.—Morris Dauer, doing business as Redau 
Laboratory, Brooklyn, N. Y. (Apr. 1, 1930.)—Toilet 
Articles. 

299,563.—Joseph I. Bubis, doing business as Healum 
Research Laboratories, Cleveland, Ohio. (Mar. 14, 
1928.)—Dental Cream and Powder. 

299,565.—Elgin American Manufacturing Co., EIl- 
gin, Ill. (Apr. 22, 1930.)—Vanities, Combined Vani- 
ties and Coin Holders, Compact Boxes, Powder Con- 
tainers, Perfume Containers, Lip Stick Holders, ete. 

299,748.—James Hatsuto Yamada, San Francisco, 
Calif. (Mar. 15, 1928.)—Preparation for Dyeing 
Hair. 

299,962.—Elizabeth Marie, Inc., Philadelphia, Pa. 
(Oct., 1928.)—Face Creams. 

300,091.—Scott-La Belle Corp., Seattle, Wash. (Apr. 
24, 1930.)—Bath Salts. 

300,412.—William Lewis Hayes, Atlantie City, N. J. 
(Dee. 8, 1918.)—Toilet Preparations. 

301,064.—Ida Schmidt, doing business as Ida A. Lar- 
bee, Los Angeles, Calif. (Apr. 3, 1930.)—Hair Pastes. 

300,534.—J. C. Millett Company, doing business as 
H. C. Schwartz Co., San Francisco, Calif., and Mil- 
waukee, Wis. (Mar. 15, 1930.)—Flavoring Extracts. 

300,785.—Colgate-Palmolive-Peet Company, Chicago, 
Ill. (1914.)—Tale Powder. 

300,860.—Conti Products Corp., Brooklyn, N. Y. 
(Jan., 1924.)—Soap. 

301,134.—United Chemical Company, Ine., Kansas 
City, Mo (Mar. 30, 1930.)—Cleaning and Polishing 
Soap Compound. 

301,150.—Frank W. Barber, doing business as Frank 
W. Barber Company, Stockton, Calif. (May 1, 1930.) 

Liquid Shampoo. 

301,206.—Pinaud Incorporated, New York, N. Y. 
(May 9, 1930.)—Toilet Articles. 

301,209.—_Ludwig Scherk, Inc., New York, N. Y. 
(Dec. 10, 1929.)—Saponaceous Compounds for Clean- 
ing the Hands, Shaving Cream, Shaving Sticks and 
Soaps. 


’ 
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Inc., 
Toilet Preparations. 

Fields, New York, N. 
Hair Pomade, Hair Glossing Fluid and Salve, 
and Tar Scalp Salve. 
Sears, Roebuck and Co., Chicago, III. 
Lavender Shaving Lotion, Taleum Powder. 
Stores, Chicago, Ill. 
Food-Flavoring Extracts. 
Company, 
(May, 1929.) 


Products 
N. Y., and Hackensack, N. . 
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(Apr., 1928.)—Scalp 


New 


Inc., 


New 


York, N. Y. 


(Jan., 


(May 


York, 
Milled 


and Hand, Skin, and After-Shaving Lotions 
301,512.—_Rimmel, Inc., New York, N. Y. 
1930.)—Toilet Articles. 
301,538.—The M. Werk Company, St. Bernard, Ohio. 
(May 15, 1929.)—Soaps, Soap Flakes, Soap Powders, 
Soap Chips, and Washing-Machine Soaps of All Kinds. 
301,668.—G. Walter Marsden, Pittston, Pa. (Jan. 
10. 1930.)—Soap Shampoo. 
301,781.—Thomas B. Arroyo, doing business as Hair 


(May 27, 


Toilet Soap and Soap Shampoo. 
302,190.—Samuel M. Rosener, doing business as The 

Mortodor Co., Webster, Mass. (Apr. 30, 1930.) 

Liquid Body Deodorant. 


302,222.—Joe L. Reed, Waco, Tex. (Mar. 17, 1925.) 
—Extracts. 

302,259.— James W. Spencer, doing business as Con- 
solidated Drug Corp., New Orleans, La. (Mar. 1, 


1929.) —Food-Flavoring Extracts. 
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1,775,107 


302,280.—Harry Kesselman, doing business as Pro- 
phylactic Soap Corp., New York, N. Y. (Feb. 1, 1930.) 
—Soap. 

302,338.—California Crushed Fruit Corporation, Los 
Angeles, Calif. (Jan. 1, 1930.)—Extracts. 

302,341.—Coty, Ine., Wilmington, Del., and 
York, N. Y. (May 19, 1930.)—Face Powder. 

302,439.—McFadden Coffee & Spice Co., Dubuque, 
fowa. (1901.)—Flavoring Extracts. 

302,540.—Roy E. Kirk, doing business as 
Curve Company, Columbus, Ohio. (May 1, 
Lip-Marking Guide. 

302,587—Adolf Michelson, doing 
Michelson & Company, Cleveland, 
1929.) —Extracts 

302,697.—Hyman Silver, doing business as Styptine 
Products, Brooklyn, N. Y. (Apr. 1, 1929.)—Astrin- 
gent Powder. 

302,766.—L. P. Bonneau, doing business as The Bon- 
neau Beauty Shop, Utica, N. Y. (May 1, 1930.)— 
Permanent-Wave Solution. 

Leon Di Salvo, Philadelphia, Pa. (Apr. 
8, 1930.)—Liquid Skin Cleanser Containing Alcohol. 

302,841.—Veolay, Inc., New York, N. Y. (June 15, 
1930.) —Perfumes and Face Powder. 

302,920.—U. S. Industrial Chemical Co., 
rated, Baltimore, Md., and New York, N. Y. 
1930.) —Ethyl Acetate. 

302,921.—Victor Manufacturing & Gasket Company, 
doing business Vieco Laboratories, Chicago, Ill. 
(May 26, 1930.)—Soaps and Hand Cleansers. 

302,984.—Isador Alter, doing business 
Powder Puff Co., New York, N. Y. 
Powder Puffs. 

302,993, 302,994.—Colgate-Palmolive-Peet 
Chicago, Ill. (Dec., 1928.)—Toilet Soap, 
Cream, Shaving Powder, and Shaving Sticks. 

302,995.—Compact Perfume, Inc., New York, N. Y. 
(May 20, 1930.)—Perfumes. 

303,027.—Ben L. Johnson, doing business as Tras- 
Tine Chemical Company, Canton, Miss. (Mar. 1, 
1930.) Deodorant, Mouth Wash, and Antiseptic Solu- 
tion. 

303,158.—Citrus Juice & Flavor 
Angeles, Calif. (May 8, 1930.)—Extracts. 

303,161.—Colgate-Palmolive Peet Co., Chicago, 
(Apr. 14, 1930.)—Dental Cream. 

303,162.—Colgate-Palmolive-Peet Company, Chicago, 
Ill. (Apr. 14, 1930.)—Tale Powder. 

303,283, 303,284.—Gustave Glatzer, doing business as 
Duré, New York, N. Y. (Jan. 1, 1927 and Jan. 1, 1930, 
respectively.)—Lip Rouge, Face Rouge, Face Powder, 
Tooth Paste, Talcum Powder, Toilet Water, Perfume, 
Cold Cream, Creams, and Beauty Clay. 

303,329, 303,330.—Huntington Laboratories, Inc., 
Huntington, Ind. (Jan. 1, 1930.) —Dry-Cleaning Soap. 

303,.336.—E. F. Moser & Son, Warsaw, Ind. (Apr. 
10, 1930.) —-Washing Powder and Soap. 

303,359.—J. Weiner & Co., Inc., Woodbridge, N. J. 
(June 15, 1925.) —Extracts. 


New 


Beauty 
1930.) — 
business as A 
Ohio. 


(May 10, 


302,770. 


Incorpo- 
(May 15, 
as 


as A’Cadia 
(May, 1928.) 


Company, 
Shaving 


Company, Los 


Ill. 


303,488.——-Plough, Inc., Memphis, Tenn. (Jan. 
1913.) —Toilet Soap. 
303,535—Hirschberg, Schutz & Co., New York, N. Y. 
(July 1, 1930.)—Powder, Sachet, Brilliantine, Rouge, 
Bath Salts, Face Creams, Powder and Rouge Com- 
pacts, Lip Sticks, and Dusting Powder. 
303,661.—Societe Anonyme Jean 
France. (May 28, 1930.)—Perfumes, Toilet Water, 
Face Powder, Talecum Powder, Rouges for Skin and 
Lips, Face Creams, Bath Salts, Sachets, ete. 
303,665.—The Sun Tube Corporation, Hillside, N. J. 
(July 1, 1929.)—Preparation or Coating for the Pro- 
tection of Packages and Labels Against Alkalis, Per- 
spiration, or Chemical Action. 
303,818.—Antonino R. Martino, doing 
Italy Laboratories, New York, N. Y. 
Hair-Color Restorers. 
303,966—The Hygienol 


Ne (July 15, 1930.) 


Patou, Paris, 


business as 
(July 23, 1930.) 


Co., Inc., New 
Powder Puffs. 


Rochelle, 


Trade Mark Registrations Granted 
(Act of March 19, 1920) 
These registrations are 
M274,736.—Société Anonyme 
France. (Serial No. 298,120. 
tions. 
M274,745.- 
(Serial No. 
Cream. 
M274,753.—George B. Evans Chemical Co., Philadel- 
phia, Pa. (Serial No. 286,316. June 5, 1929.)—Color- 
less Liquid Deodorant. 
M275,047.—The Kroger Grocery & Baking Co., Cin- 
cinnati, Ohio. (Serial No. 296,754. July 1, 1929.) 
Soaps and Shaving Cream. 


not subject to oppositio a: 


f 
Patou, Paris, 
Toilet Prepara- 


Jean 
1922.) 


New York, N. Y. 
1925.) —Vanishing 


Goldberg, 
Sept. 28, 


Hyman 
301,615 


Designs Patented 


81,819. Vanity Case or Similar Article. Frank E. 
Wakefield, Elgin, Ill., assignor to Lucien Lelong Ince., 
Chicago, Ill., a Corporation of Illinois. Filed May 
26, 1930. Serial No. 35,775. Term of patent 14 years. 

The ornamental design for a vanity case, or similar 
article, as shown. 

81,937. Shaving-Cream Jar. Edwin M. McNally, 
Indianapolis, Ind., assignor to The Barbasol Company, 
Indianapolis, Ind. Filed June 10, 1930. Serial No. 
36,012. Term of patent 14 years. 

The ornamental design for a shaving cream jar, 
shown. 


as 
Patents Granted 


1,772,546. Method of Separating Certain Compo- 
nents from Pine Oil. Irvin W. Humphrey, Wharton, 
N. J., assignor to Hercules Powder Company, Wilming- 
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ton, Del., a Corporation of Delaware. Filed July 26, 
1928. Serial No. 295,616. 12 Claims. (Cl. 260—153.) 

1. The method of separating certain oxygenated 
components from pine oil, which includes subjecting 
pine oil to the action of hydriodie acid and fraction- 
ating the pine oil for the separation of the desired 
components. 

1,772,904. 
Collapsible Tubes. 
Filed Jan. 26, 1928. 
(Cl. 221—60.) 

1. In a collapsible tube, a shoulder terminating in 
a neck having an elongated tapered opening there- 
through, a tapered hollow plug fitted to seal said neck 
when the tube is compressed to extrude a quantity of 
the contents of said tube through said opening, and a 
stem extending outwardly from and rigidly anchored 
to said plug, said stem having a stop on its outer end 
for limiting the inward movement of said plug. 

1,773,248. Accessory Device for Collapsible Tubes. 
Frank Wolf, New York, N. Y. Filed Jan. 18, 1928. 
Serial No. 247,499. 11 Claims. (Cl. 221—60.) 

1. A device for attachment to a collapsible tube 
container, comprising a pair of semicircular arms to 
grip the end of the container between them and adapted 
to afford means for supporting a member on the end of 
the container. 


1,775,624. 


Measuring and Self-closing Device for 
Dudley D. Levy, New York, N. Y. 
Serial No. 249,509. 4 Claims. 


Vanity Case and Compact-Holding Ring. 
William G. Kendall, Newark, N. J. Filed May 4, 1928. 
Serial No. 275,169. 9 Claims. (Cl. 132—83.) 

1. A vanity case, comprising a body, a cap therefor, 
a hinge structure connecting the cap and body. 

1,774,171. Vanity Case. Arthur M. Water- 
bury, Conn., assignor to Scovill Manufacturing Com- 
pany, Waterbury, Conn., a Corporation of Connecticut. 
Filed May 21, 1928. Serial No. 279,377. 6 Claims. 
(Cl. 1382—83.) 

1. In a vanity case, the combination of a body and 
a cover pivotally associated on a hinge, a frame pivoted 
to swing between the body and cover. 

1,774,543. Vanity Case. John Francis Babbitt, 
Louisville, Ky., assignor to John V. Pilcher, Louisville, 
Ky. Filed June 1, 1929. Serial No. 367,727. 5 Claims. 
(Cl. 206—37.) 

1. Ina vanity case comprising a pair of hinged sec- 
tions, one of said sections having an opening in its wall 
opposite the hinge, a spring lying within said wall hav- 
ing a bowed portion projecting through said open- 
ing, a catch member of sheet metal having a part bent 
around said bowed portion and likewise projecting 
through the said opening, and means carried by the 
other sect for engaging said catch means. 

1,774,767. Cosmetic Container. Clinton T. Smith, 
Attleboro, Mass., assignor to Fillwik Company, Attle- 
boro, Mass. Filed May 31, 1929. Serial No. 367,361. 
6 Claims. (Cl. 182—83.) 

1. In a cosmetic container, in combination, a casing, 
a Y-shaped partition within said casing forming a plu- 
rality of compartments therein, a hinged cover for each 
compartment, means for retaining each cover in closed 
position and exteriorly operative means for releasing 
each cover from retained closed position. 

1,774,903. John T 
New York, N. Y. Filed Dec. 9, 1927. Serial No. 2: 
855. 7 Claims. (Cl. 32 83.) 

1. A vanity box comprising a powder receiving sec- 
tion, a lid section hingeably mounted to said powder 
receiving section, a mirror in said lid section, a powder 
daub housable within said powder section. 

1,774,904. Container for Powders. John T. Scully, 
New York, N. Y. Filed Dec. 9, 1927. Serial No. 238,- 
856. 2 Claims. (Cl. 221—64.) 

1. A powder container including a container body 
of substantially oval shape, a hollow chamber in said 
body, a circumferential channel having one side edge of 
smaller circumference than the other edze. 

1,775,040. Cleanser. Annette R. Jennings, Brook- 
line, Mass., assignor to Annette’s Perfect Cleanser Co., 
Boston, Mass., a Corporation of Massachusetts. Filed 


Coons, 


10n 
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Scully, 
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Feb. 17, 1928. 
87—5.) 

3. A dry cleansing composition for fabrics, consist- 
ing essentially of a talce-like powder with eucalyptus 
oil distributed therethrough. 

6. A dry pulverulent cleansing composition for fab- 
rics, consisting essentially of finely powdered pyro- 
phylite with an essential oil mixed therethrough. 

1,775,088. Container. Leon A. Danco, Rockville 
Center, N. Y., assignor to McKesson & Robbins, Incor- 
porated, Bridgeport, Conn., a Corporation of Connecti- 
cut. Filed Nov. 9, 1928. Serial No. 318,119. 8 
Claims. (Cl. 206—44.) 

7. In a container of the character described, an up- 
right body portion, a door hingedly connected thereto 
at the base, a flexible member fastened at each side of 
the door for closing same, means located at opposite 
sides of the body portion adjacent the front thereof 
adapted respectively to permit the free ends of said 
flexible members to extend outside the container and to 
cooperate with said flexible members such that closing 
of the door may be effected by drawing on said 
ends of the flexible members. 

1,775,107. Loose-Powder 
Boxes. Anker S. Lyhne, Bridgeport, Conn. Filed May 
3, 1929. Serial No. 360,192. 8 Claims. (Cl. 182—83.) 

1. Ina vanity box, cover and body sections, a loose 
powder container in one of said sections comprising a 
cupped bottom member, a cover having side walls in 
telescoping engagement with those of the bottom mem- 
ber, and having an opening in its top wall, a ring fitted 
in said cover having an internal flange, a closure under 
said opening. 

1,775,182. Loose Powder 
Younghusband, Chicago, Ill. Filed Sept. 4, 1928. Serial 
No. 303,636. 6 Claims. (Cl. 182—83.) 

1. A container for loose powder comprising top and 
bottom members, one of said members arranged to re- 
ceive the powder and the other of said members ar- 
ranged to carry a mirror, a circular member having 
parallel spaced inwardly directed flanges frictionally 
engaging the wall of said powder receiving member 
to form therewith a powder compartment. 

1,775,183. Cosmetic-Powder Compact. 
Younghusband, Chicago, Ill. Filed Sept. 4, 1928, 
Serial No. 303,640. 6 Claims. (Cl. 132—83.) 

1. A compact for loose powder comprising a pow- 
der receptacle having a flanged opening therein, the 
flange defining said opening comprising a ring having 
a peripheral web frictionally engaging the wall of said 
receptacle and being coextensive with the same, a 
flange intermediate the margins of said web and nor- 
mal thereto defining the opening to the powder compart- 
ment, and a second flange about the margin of said 
web spaced above said first flange and with less width 
than said first flange. 

15 Bottle 
New York, N. Y. 
246,113. 8 Claims. (Cl. 215 

1. In a bottle stopper, a body 
head and a shank, a cup having the screw thread 
formed therein and being connected on the said shank 
to turn thereon, there being a chamber within the cup 
between the same and the end of the shank. 

1,775,379. Vanity-Case Accessory Clamp. 
F. Williams, Memphis, Tenn. Filed Aug. 
Serial No. 386,103. 5 Claims. (Cl. 24—3.) 

1. In combination, a vanity case, a clamp plate, 
means for hingedly mounting the clamp plate on one 
surface of the case, and means normally urging the 
plate toward said surface, an obtuse extension from 
the hinged edge of the plate forming a thumb lift. 

1,775,469. Shampooing Soap. Ardashes Malkasian, 
Eugene, Oreg. Filed Nov. 19, 1928. Serial No. 320,- 
538. 1 Claim. (Cl. 87—16.) 

The process of preparing a shampoo soap which con- 
sists in beating together eggs—yolks and whites— and 
olive oil, then adding to the mixture a solution of lye 
and water. 
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Miss England Gets Cosmetic Habit 


by Arthur Hewson 


the fact that the English girl is paying increasing 
attention to the modern methods by which she is en- 
abled to make the most of her personal appearance. 
Consequently nearly all the leading newspapers are now 
devoting quite a considerable amount of space to the 
subject of beauty culture and its value to the girl who 
wishes to keep up with the times. 


Tos British press as a whole lately woke up to 


The case of the business girl is that, which in this 
matter is very much to the fore, as, here and there 
we find denunciations of girls who are blamed for 
wasting time in their office hours, time that should be 
devoted to filing cabinets and the like, in a too liberal 
use of the powder puff and lipstick—in other words, 
“titivating themselves,” if one may use such an old- 
fashioned, early Victorian term. 

Still, generally speaking, it is more and more be- 
coming recognized that the improvement of one’s per- 
sonal appearance need not prove a bar to Eve’s ad- 
vancement in her office, for it does not follow that the 
dowdy girl is necessarily the most efficient in her work. 


Used by the Office Girl 


A rough calculation made by a writer in the Daily 
Express puts the amount of time given by an office 
girl to such matters at forty minutes a day and he 
adds that when there is a change in hairdressing fash- 
ions, then the minutes in front of the mirror may be 
multiplied to any extent. 

Officially this is known as “tidying up” or “putting 
on one’s hat and coat.” 

The first thing that a girl considers is said to be her 
complexion and here her main interest lies in getting 
the right cleansing and vanishing creams. Make-up 
comes next and then her hair, the dressing of it and 
the color and the gloss. She displays less, though a 
very definite interest in the grooming of her hands. 

All this is not entirely a case of mere vanity, but is 
the very laudable ambition to climb to the top of the 
office tree, for it is recognized today that unless a girl 
has some claim to good looks her chances are decidedly 
restricted. She must be bright and attractive as well 
as efficient. 

Thus she does not grudge spending part of her sal- 
ary on those attributes of modern beauty, the compact 
of powder that exactly matches the color of her com- 
plexion, the special make of lipstick that will give just 
the right kind of Cupid curve to her lips, her vanishing 
creams, lotions, face creams and so forth. She doesn’t 
mind economizing on hats and frocks, but she really 
must have the very best in all that appertains to beauty 
culture. 

But the best preparations are by no means cheap, 
for there is always something to buy each week in 
order to keep up a reputation for good looks—a matter 
of three shillings for cream, three shillings for powder 
or four and six pence for beauty lotion and with one 
or two other little extravagancies the bill can easily 
mount up to ten shillings or more. 


So it can be seen that this is a pretty heavy drain on 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 459 


a salary of three pounds a week. Still, whatever a 
girl stints on her weekly expenditure, one may be sure 
that here money is surely spent on the toilet. 

The manager of a West End shop which caters to 
a large number of office girls estimates their average 
weekly expenditure on beauty requisites at anything 
from four shillings to one pound. “The typist,” he 
says, “thinks nothing of a bill for four shillings and 
sixpence up to seven and six or so for her powders and 
face creams. Mannequins and saleswomen in the large 
shops spend one pound at a time. Nearly all this 
money is spent on actual beauty preparations and very 
little on perfumes.” 

Here again the chief interest lies in coloring. Special 
kinds of powder, rouge and lipstick are most in de- 
mand. At present there is a rage for “brown” powders 
with all the other tinting effects in tone. 

Fashions in complexion colors are just as change- 
able, even more so, than those in dress. What is con- 
sidered the mode one week is out of date the next and 
all this helps to swell the beauty bill. 

The increasing use of cosmetics, which as has been 
shown, has firmly captured the affections of the office 
girl, not to mention every daughter of Eve in this 
country, has its bitter opponents, who, however, have 
been firmly handled in an article which appears in the 
current issue of the Retail Chemist, and which is 
entitled “Are Modern Cosmetics Harmful?” 

The writer of the above article, D. Page, Ph. C., 
M. P. S., says that it cannot be denied that the present 
day cult of cosmetic preparations has engendered a 
more general pride in personal appearance and body 
hygiene. The skin is stimulated by the massage with 
which they are applied, whilst the antiseptic action of 
the aromatic ingredients they contain has_ been 
recognized. 

Women are said to be consistently illogical, the 
writer very truly remarks, still many of their eccen- 
tricities are bound up with an abundance of common 
sense, and this, after all, is their greatest safeguard. 


Use of Cosmetics Harmless, States Mr. Page 


Mr. Page incidentally disposes of the false theory 
that there is something harmful in the use of cos- 
metics, in regard to which he says that a system of 
strict analytical control, insuring extreme purity of raw 
materials, adequate care in manufacture, a rigorous 
avoidance of any ingredient of known harmfulness, 
hygienic methods of packing and an abundant sense of 
responsibility are factors incidental to modern cos- 
metic manufacture which place the acknowledged cos- 
mestician of today in a position of indubitable integrity. 

Following the above tribute to the soundness of 
manufacturing methods, the writer concludes by say- 
ing that the idea that an application of vanishing 
cream, for example, inevitably leaves the surface of 
the skin coated with a well-defined impermeable waxy 
film, which completely blocks up the glands, is a much 
exaggerated conception, even if not entirely fallacious. 

Backed conclusively by the voice of expert authority 
the office girl, together with her sisters in every other 
occupation need have no qualms in “making up” to the 
best advantage, and who shall blame them? 
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Grasse Report for September 


From Our Own Correspondent 


‘ particularly active and on the early season crops 

it has followed the course which we forecast in 

our former reports. Buying our French 
perfumers has been lighter than is usual. There has 
been a fair amount of business for shipment to America 
although some houses feel that this too has been smaller 
than usual. Many of our leading manufacturers are 
now en route to the United States or are contemplating 
trips there in the near future and it is expected that 
the results of these visits will mean some expansion 
lead to a more favorable outlook in 


( aie September 10.—Our market has not been 


among 


in business and 
our market. 
There is little further to report on the early season 
crops, the attention of the trade here being devoted 
principally to jasmin and lavender at present, these 
being probably the important crops harvested 
here and their markets being depended upon for the 
success of the season’s operations. Detailed reports on 
these and on other articles of less importance follow: 


most 


Jasmin 
The crop began badly but the warm weather of the 
last ten days has stimulated production and we may 
estimate the crop as equal to that of last year if the 
gathering continues up until the 10th of October. 
Unfortunately for the producers, it seems certain now 
that crop of free flowers will be stopped about the 15th 
of September and that the Co-operatives will follow 
this movement. Some stopped on the Ist. After the 
15th only the flowers belonging to those growers whose 
crop is sold on contract and those plantations operated 
by the perfumers themselves will be collected. In this 
case the crop will probably be reduced by about 15 per 
cent. The price formerly fixed for the free flowers, 
namely 10 francs per kilo delivered at the factories, 
will be ratified. Transactions in jasmin as usual have 
been negligible and the market remains in its former 
condition. 
Tuberose 
The second growth of flowers was deceptive. The 
price which was set at the beginning at 15 francs per 
kilo under the stimulation of one large house has been 
sent up to 20 francs, the entire crop being easily 
absorbed. 
Lavender 
If the price paid for the plant has been normal, the 
crop would have been abundant. On account of the low 
price, only those plants were cut which were easily 
accessible. The crop however is inferior to that of 
last year only by about 15 per cent or 20 per cent. 
This shortage is partly made up by the quantities of 
unsold oil remaining from the old crop. Business has 
not been very active but it does not seem likely that 
for fine qualities we shall see any lower prices. The 
price actually paid in the mountains to the small 
distillers not afford them any profit, covering 
merely their day’s work. 


does 


Geranium 
The cuttings will be fairly large this year, in the 
vicinity of 500,000 to 600,000 kilos. The distillation 
will begin about the 20th of September. 


Algerian Geranium Oil Purchased Principally 
by the United States 

An average crop of Algerian geranium plants will 
yield about 135,000 pounds of geranium oil per year 
practically all of which is exported. There is given 
below a table showing the exports of Algerian geran- 
ium oil for the year 1927. Detailed statistical in- 
formation for subsequent years is not as yet available: 
Value 


.OS0 


Kilos 


36,670 $212 


Country 


France 

Great Britain 
Germany 
Netherlands 
Japan 2,140 
United 40,359 
Other countries S40 


2'410 
1,000 
292,160 


87,044 504,840 


It will be noticed that the United States was the larg- 
est purchaser of Algerian geranium oil. 

Each producer and shipper has his own type of 
geranium oil. In general all Algerian geranium oil is 
similar and prices for various types do not vary con- 
siderably. The recent low and high prices were 135 
francs per kilo in 1927 and 260 francs early in 1930 or 
about $2.45 and $4.73 per pound. 

On June 30, 1930, the average export selling price 
of Algerian geranium oil was 185 francs per kilo 
(about $3.36 per pound). It is stated that the cost of 
packing amounts to about 1 franc per kilo (about 
$0.018 per pound). Transportation to the wharfs in 
Algiers and ocean freight to New York amount to 
about 62 francs per drum of 200 kilos (about one-half 
cent per pound). 

Competent merchants state that the minimum ex- 
port selling price at which producers and intermediar- 
ies make a fair profit is 160 francs per kilo (about 
$2.91 per pound). When lower prices are obtained, 
the tendency is to stop cultivation and thereby produc- 
tion —(Consul Oscar S. Heizer, Algiers). 


New Perfumery Plant for Australia 

Julius Blau, factory representative in Australia for 
the proprietors of “4711” Eau de Cologne, after a tele- 
phone conversation from Sydney to the managing 
d?rector in Cologne, stated that it was proposed shortly 
to establish factories in Australia for the manufacture 
of “4711” preparations. It was reported that £150,000 
would be spent in Sydney to establish and equip a fac- 
tory for the manufacture of perfume. Between 150 
and 200 employees will be required at the outset, and 
the company will need 150,000 dozen decorative bottles 
the first year. 
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SEPTEMBER, 1930 


Synthetics and Derivatives 

; i market has been quiet and generally more 

or less unsatisfactory during the month. The 
anticipated recovery in purchasing has not been as 
rapid as was anticipated a month ago, and while it is 
still believed that fall buying will account for a con- 
siderable volume of goods during the next few weeks, 
there are few who believe that prices will be affected 
by the gain in business, as might have been the case 
had buying been resumed earlier in the season. 

In general, quotations have been quite stable during 
the month. Few changes have been recorded and those 
which have taken place have been relatively unim- 
portant. The industry seems to be on a fairly stable 
basis insofar as prices are concerned and while there 
has been some tendency to shade on desirable inquiry 
during the last few weeks, the outward condition of 
the market has been very stable and satisfactory from 
the price standpoint. 

Anethol continues firm owing to the situation in the 
raw material. Prices have advanced no further but 
seem likely to remain firm for the time being in any 
event. Eugenol is also quite firm-owing to the position 
of oil of cloves. Eucalyptol is unsettled by the presence 
of imported goods which are reported as offered at 
rather low prices. This market has been stable for a 
long time back until very recently. 

There has been a fair call for rose substitutes 
which has increased the inquiry for phenyl ethyl alco- 
hol and other items going into these compounds, with- 
out, however affecting prices on them. 

Soap makers have been rather slow with their pur- 
chases and as a result geraniol, linalool and other 
cheaper derivatives have not shown much demand re- 
cently. They remain at quoted prices but on large 
business it is likely that some sellers could be persuaded 
to shade prices a little. 

Ethyl vanillin remains steady with demand fair but 
not unusual. Amyl cinnamic aldehyde seems to be 
in some surplus and there have been offers at below 
the schedule in resale quarters. These do not con- 
stitute a regular source of supplies but have unsettled 
the market for the time being. Menthol remains steady 
and rather quiet. Large consumers have placed direct 
orders with Japan in some instances and the volume of 
spot purchasing is no better than normal. Synthetic 
menthol has had some inquiry but is of course out of 
the question for purposes where a U. S. P. product is 
necessary. 

Other items have been generally quiet and without 
unusual feature. Sellers anticipate more business in 
the near future but admit that purchases during the 
last two months have been on a reduced scale. 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


Essential Oils 


RICES on essential oils have reached practically 

bargain levels excepting in a few special instances 
on which special conditions have brought about higher 
than the usual price levels. If the pre-war prices 
of oils are to be considered as the “normal,” then 
today’s quotations should be attractive to buyers. 
While the prices of drugs and chemicals with which 
essential oils are generally associated are in almost 
every instance higher than those of 1913 and 1914, in 
this group, averages are down to the levels of those 
years and in many oils, prices are below them. This 
is an unusual and interesting situation. 

Whether it will lead to extended and satisfactory 
buying is a matter of opinion but there can be little 
doubt that further declines in the list as a whole 
are extremely unlikely and that many oils, bought at 
this time, will show handsome profits to their pur- 
chasers later on. Thus far, however, the consumers 
have stayed off the market excepting for material 
needed for immediate use, and the speculative activity, 
so often noted when the market has reacted to extreme 
levels, is also absent. 

The market as a whole during the month has been 
a dull one. An occasional dealer has reported satis- 
factory buying and business “ahead of last year,” but 
these cases have been exceptions. August was by no 
means a good month and September starts slowly. 

At the same time, it may be said that sentiment 
in the trade is generally somewhat more optimistic than 
that which has prevailed during the last few months. 
Dealers believe that business will shortly be on the 
upgrade and insist that buying is likely to be resumed 
in volume at any moment. 

During the period of low and declining prices, there 
has been a marked tendency on the part of the essential 
oil houses to curtail purchases for shipment and import 
with a result that stocks in the hands of the trade are 
not large and any real buying movement should bring 
about a price reaction. Wise buyers will take on sup- 
plies while prices are low, leaving their less far-seeing 
competitors to scramble for stocks when the market 
begins its upward trend. 


Floral products have not been in demand. During 
the last week or ten days, there has been moderate 
inquiry, but sales during the month have been small. 
Reports on crops vary widely, but it seems certain that 
rose will be maintained, jasmin will be rather easy if 
not actually lower, tuberose will remain steady and 
cassie may be firmer. Orange flower products are not 


(Continued on Page 464) 





AMERICAN PERFUMER & ESSENTIAL OIL REVIEW SEPTEMBER, 1930 


Prices in the New York Market 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice ) 
x - 


(See last page of Soap Section for Prices of Soap Materials) 


ESSENTIAL OILS Geranium, cont. Sage, Clary 135.00@ Nom 
; sae a Spanish 16.00@ Sandalwood, East In- 

Almond Bitter, per lb. $2.75@ $2. Turkish (Palma dia 8.50@ 9.00 
8. P.A..... 38.15@ 3.2% Rosa) 3.20@ 3.4 Australia 5.90@ 6.60 
Sweet True 00@ ‘0° Ginger 5.20@ .65 Sassafras, natural .. 1.40@ _ 2.00 
Apricot Kernel .... 38@ ; Gingergrass 3.00@ 3.1% artificial .33@ OT 

Amber, crude 30@ Grape Fruit 6.00@ Savin, French 2.80@ 3.00 
rectified -50@ Guaiac (Wood) 2.85@ Snake Root 11.50@ 13.00 

Ambrette, 0z. . 46.00@ Hemlock 1.20@ Spearmint 3.35@ 3.65 

Amyris balsamifera.. 2.20@ 2.5 Hops z. 10.00@ 14.00 Spruce 1.20@ 

Angelica Root 32.00@ 37.50 Horsemint 4.25@ Styrax 12.00@ 
seed 28.00@ 33.00 Hyssop 24.00@ Tansy 3.85@ 

Anise, tech. 95@ Nom. Juniper Berries, Thuja 1.75@ 

Lead free, U.S. P.. 1.05@ 1.30 fied 2.10@ 2.50 Thyme, red .90@ 
Araucaria  1L75@ 1.85 Juniper Wood 60@ .62 White 1.05@ 1.55 
Aspie (spike) Spanish 1.00@ Laurel 15.00@ Valerian 8.00@ 10.00 

French 1.40@ Lavender, English .. 32.00@ Verbena 3.75@ 7.00 
Balsam Tolu, per oz.. 4.25@ U. Ss. Pp. “x” 2.60@ .75 Vetivert, Bourbon ... 7.00@_ 8.50 
Balsam Peru _6.00@ Garden .50@ bE Java 10.00@ 25.00 
Basil ’ 50.00@ Lemon Italian 1.30@ 65 East Indian 30.00@ 

Bay, Porto Rico 2.25@ Calif. 1.20@ .50 Wine, heavy 2.00 
West Indies 2.25@ Lemongrass .80@ 5 Wintergreen, South- 

Bergamot : 3.00@ Limes, distilled 7.50@ ern 

Birch, sweet N. C. .. 1.90@ expressed 20.00@ Penn. and Conn. .. 7.75@_ 8.50 
Penn. and Conn. .. 3.00@ Linaloe 2.50@ Wormseed 4.50@ 5.00 

Birchtar, crude 15@ Lovage 27.50@ Wormwood 9.00@ 10.00 

Birchtar, rectified ... 50@ .% Mace, distilled 1.60@ Ylang-Ylang, Manila. 30.00@ 32.00 

Bois de Rose 1.40@ Mandarin 6.75@ Bourbon 8.00@ 11.00 

Cade, U. S. P. .30@ Marjoram 6.25@ 

Cajeput, Native 1.00@ Melissa 5.00@ 

Calamus 3.40@ 3.75 Mirbane ‘15@ 


Camphor, “white” ...  .28@ Mustard, genuine ... 10.00@ 12.00 


TERPENELESS OILS 


sassafrassy .27@ artificial 1.80@ 2.00 Bergamot 11.00@ 


Cananga, Java native 2.65@ Myrrh 10.00@ — 5.25@ 
5. 2 OF : oriande? 

rectified 3.35@ Myrtle 4.00@ Gereniem sg 
Caraway Seed, recti- Neroli, Bigarade, pure 170.00@240.00 i = ve U 13.50 

fied Petale, extra ..... 200.00 @ 295.00 a = el 10.00@ 
Cardamon, Ceylon ... 36.00@ Niaouli 3.60@ Lin - © . 10.50@ 18.00 
Cascarilla 65.00@ Nutmeg 1.60@ Soon hs ~ me 60.00@ 
Cassia, 80@85 percent 1.15@ Nom. Olibanum 6.50@ wine sweet 85.00@ 100.00 

rectified, U.S. P... 1.50@ 1.65 Orange, bitter 2.90@ p aie as ; 110.00@ 125.00 
Cedar Leaf 1.30@ 1.50 sweet, W. Indian.. 2.70@ ena 5.75@ 6.50 

y r W 5@ 52 j 2 75@ osemary 2.50@ 3.75 
Cedar Wood 46@ 52 Italian 2.75@ Seon thes . , 
Cedrat 4.15@ Spanish 3.20@ Vetiv os "> A 90.00@ 
Celery 9.00@ 11.00 Calif. exp. 3.00@ Sueethes oo 
Chamomile £. 3.50@ 5.00 dist. 30@ ang- lang 28.00@ 35.00 
Cherry laurel 12.00@ Origanum, imitation.  .50@ : .EO-RESINS 
Cinnamon, Ceylon ... 11.50@ 15.00 Orris Root, concrete . OLEO-RESINS 
Cinnamon, Leaf 2.25@ domestic .00@ 9.00 Benzoin 2.50@ 5.00 
Citronella, Ceylon ... .56@ .60 foreign 7.00@ 9.00 ¢ apsicum, 5 ; , 

Java ....... 70@  .75 Orris Root, absolute Vill .. 3.60@ 
Cloves Zanzibar .... 2.20@ 2.40 (oz.) 90.00@100.00 _ Alcoholic 3.50@ 
Cognac 22.00@ 28.00 Orris Liquid 22.00@ 28.00 Cubeb .. 3.25@ 
Copaiba . .60@ .75 Parsley 8.00@ 9.25 Ginger, 2 om 3.00@ 
Coriander 6.00@ 6.25 Patchouli 6.00@ 6.30 Alcoholic 3.25@ 4.60 
Croton baits . 5.00@ Nom. Pennyroyal, American 1.85@ 2.15 Malefern 1.45@ 1.60 
Cubebs ’ 3.20@ 3.50 French 1.30@ Oak Moss 15.00@ 15.50 
Cumin .... 7.50@ 8.00 Pepper, black 10.25@ Olibanum 3.25@ 
Curacao peels 5.25@ Peppermint, natural. 2.45@ 2.65 Orris .. 17.00@ 28.00 
Curcuma 3.00@ redistilled 2.65@ 3.00 Patchouli 16.50@ 18.00 
Cypress ..... 4.75@ 5.00 Petitgrain, So. Amer. 1.70@ 1.90 Pepper, black 4.00@ 4.60 
Dillseed ..... 4.00@ 5.50 French 3.00@ 6.00 Sandalwood 16.00@ 
Elemi ... 1.65@ Pimento 2.50@ 2.80 Vanilla 6.75@ 8.7 
Erigeron .. 1.75@ 2.00 Pine cones 3.75@ ‘ . aa 
Estragon 38.00@ Pine needle, Siberia.. .71@  .80 LIQUID ABSOLUTES 
Eucalyptus Aus. f Pinus Sylvestris .... 1.40@ 1.65 105.00 @ 145.00 

(U. 5. P.) 4 Pumilionis 2 55@ Jasmin 160.00@255.00 
Fennel. Sweet 1.45 Rhodium, imitation .. 2.00@ 4.50 Jonquil 140.00@185.00 
Galbanum 26.00@ Rose, Bulgaria..(oz.) 17.50@ 25.00 Orange Flower 200.00 @ 225.00 
Galangal 24.00@ Rosemary, French ... 55@ .60 Reseda 270.00@330.00 
Geranium, Rose, Al- Spanish 38@ .43 Rose 85.00@ 120.00 

geranian ......... 4.50@ 3.15@ Tuberose 110.00@160.00 

Bourbon --» 4.50@ Si 3.00@ Violet leaves 95.00@180.00 
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CONCRETES 

70.00@ 85.00 
65.00@ 95.00 
75.00@ 90.00 
90.00@125.00 
70.00@ 85.00 
60.00@ 85.00 
60.00@ 90.00 
70.00@ 95.00 


Cassie 

Jasmin 

Jonquil 

Orange Flower 
Reseda 

Rose 

Tuberose 

Violet leaves 


DERIVATIVES AND 
CHEMICALS 


Acetaldehyde 50% 2.00@ 
Acetophenone 3.50@ 4.00 
Acetyl Iso-eugenol 9.00@ 
Alcohol C 8 20.00@ 40.00 
: 60.00@ 70.00 
27.00@ 35.00 
45.00@ 60.00 
45.00@ 60.00 
55.00@ 
80.00 @ 140.00 
( 50.00@ 82.00 
Cc 72.00@ 77.00 
Cc 75.00@105.00 
C 1 .. 15.00@ 35.00 
15.00@ 40.00 
85@ 1.00 
1.25@ 1.75 
2.50@ 


C 16 (so-called) 
Amyl Acetate 
Amyl Butyrate 
Amy! Cinnamate 
Amyl Cinnamic Alde- 

hyde ; 
Amy]! Formate 
Amy]! Phenyl] Acet. .. 
Amyl Salicylate, dom. 

foreign 
Amyl Valerate 
Anetho] 
Anisic Aldehyde, dom. 
foreign 
Benzaldehyde, 

P.. Fs Ge 
Benzophenone 
Benzylidenacetone ... 
Benzyl Acetate, dom.. 

foreign 
Benzyl Alcohol 
3enzyl Benzoate 
3enzyl Butyrate 
Benzyl Cinnamate ... 
Benzyl Formate 
Benzyl Iso-eugenol 
Benzyl Propionate 
Borneol 
Bornyl Acetate 
Bromstyrol 
Butyl Acetate 
Butyl Cinnamic Alde- 

hyde 
3utyl Propionate 
Butraldehyde 
Carvene 
Carvol 
Cinnamic Acid 
Cinnamie Alcohol 
Cinnamic Aldehyde .. 
Cinnamyl Acetate .. 
Cinnamyl Butyrate .. 
Cinnamyl Formate 
Citral C. P. 
Citronellal 
Citronellol, dom. 

foreign 
Citronellyl Acetate .. 
Coumarin 
Cuminie Aldehyde ... 
Dibutylphthalate 
Diethylphthalate 
Dimethyl Anthrani- 


5.00@ 
1.75@ 
5.00@ 
1.15@ 
1.65@ 
3.00@ 
2.00@ 
3.85@ 
3.85@ 
1.45@ 
1.55@ 
3.00@ 
2.50@ 
1.00@ 
1.00@ 
1.40@ 
1.05@ 
5.50@ 
7.00@ 
3.35@ 
18.00@ 
2.00@ 
2.65@ 
2.60@ 
4.75@ 
.60@ 


5.00@ 
2.00@ 
12.00@ 
1.15@ 
3.75@ 
4.00@ 
3.45@ 
2.75@ 
10.00@ 
12.00@ 
13.00@ 
2.75@ 
2.85@ 
3.75@ 
3.75@ 
6.00@ 
4.00@ 
62.00@ 
.30@ 
32@ 
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Dimethyl Hydroqui- 
none 1.00@ 
Dimethylphthalate .. .65@ 
Diphenylmethane .... .75@ 
Diphenyloxide .20@ 
Ethyl Acetate .50@ 
Ethyl Anthranilate .. 5.50@ 
Ethyl Benzoate 80@ 
Ethyl Butyrate 2.00@ 
Ethyl Cinnamate ... 3.50@ 
Ethyl Formate .00@ 
Ethyl Propionate 2.00@ 
Ethyl Salicylate .... 2.10@ 
Ethyl Vanillin ...... 18.00@ 
Eucalyptol 1.00@ 
Eugenol 3.60@ 
foreign 3.50@ 
Geraniol, dom. 2.00@ 
foreign 2.10@ 
Geranyl Acetate .... 2.90@ 
Geranyl Butyrate ... .50@ 
Geranyl Formate ... .00@ 
Heliotropin, dom. ... 2.10@ 
foreign 2.50@ 
Hydratropic Aldehyde 25.00@ 
Hydroxycitronellal .. 5.50@ 
Indol. C. P. ....(0z.) 3.10@ 
Iso-borneol 2.30@ 
Iso-borneol Acetate .. 3.25@ 
Iso-butyl Benzoate .. 2.75@ 
Iso-butyl Salicylate .. 3.00@ 
Iso-eugenol, dom. .... 5.00@ 
foreign 5.00@ 
Iso-safrol 1.75@ 
Linalool 3.20@ 
Linalyl Acetate 90%. 
Linaly] Benzoate .... 
Linalyl Formate 
Menthol, Japan 
Synthetic wea 
Methyl Acetophenone. 
Methyl Anthranilate. 
foreign 
Methyl Benzoate 
Methyl Cinnamate 
Methyl Eugenol 7.00@ 
Methyl Heptenone ... 6.50@ 
Methyl Heptine Carb. 20.00@ 
Methy! Iso-eugenol 10.00@ 
Methyl! Octine Carb. . 24.00@ 
Methyl Paracresol 6.75@ 
Methyl Phenylacetate 4.65@ 
Methyl! Salicylate 42@ 
Musk Ambrette 7.00@ 
Ketone 7.50@ 
Xylene 2.80@ 
Nerolin (ethyl ester). 1.50@ 
Nonyl Acetate 48.00@ 
Octyl Acetate 32.00@ 
Paracreso] Acetate 5.25@ 
Paracresol Methyl 
Ether 
Paracresol Phenyl 
Acetate 
Phenylactaldehyde 
50% 5.00@ 
imported 5.00@ 
100% 8.50@ 
Phenylactic Acid .... 3.00@ 
Phenylethyl Acetate . 9.00@ 
Phenylethyl Alcohol 
dom. 
imported 
Phenylethyl Butyrate 16.00@ 
Phenylethyl Formate. 18.00@ 
Phenylethyl Propio- 
nate 
Phenylethy] 
Phenylpropy] 
Phenylpropy] 


10.50@ 
10.00@ 
4.00@ 
3.00@ 
3.50@ 
2.50@ 
2.90@ 
1.85@ 
3.90@ 


14.00@ 


Valerate 20.00@ 
Acetate 12.00@ 
Alcohol 13.00@ 


3.75@ 
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6.00 
2.45 


bd 
6.00 


1.25 
2.65 
2.60 
20.00 
1.15 
4.50 
4.50 
6.00 
5.00 
4.00 
12.00 
11.00 
2.40 


27.50 
10.00 
5.50 


3.25 


6.00 
6.00 


4.00 
4.25 


12.00 
5.00 


36.00 
13.00 
32.00 
7.50 
6.00 
.50 
8.00 
9.50 
3.15 
1.75 


6.00 
8.00 
20.00 


7.00 
7.00 
10.50 
4.00 
13.00 


5.50 
5.75 
20.00 


14.00 
15.00 


REVIEW 


Phenylpropy]l 
hyde 

Rhodinol, dom. ...... 
foreign 
Safrol 

Santalyl Acetate , 

Skatol, C. P. ..(0z.). 

Styralyl Acetate 

Styralyl Alcohol 

Terpineol, C. P. dom. 
imported 

Terpinyl Acetate 

Thymene 

Thymol 

Vanillin (clove oil) 
(guaiacol) 

Vetiverol 

Vetiveryl Acetate . 

Violet Ketone Alpha. 
Beta 
Methyl 

Yara Yara 


12.00@ 
8.00@ 
9.50@ 
.04@ 
22.50@ 
9.00@ 
20.00@ 
20.00@ 
.238@ 
.28@ 
.90@ 
.20@ 
2.40@ 
6.25@ 
6.00@ 
20.00@ 
21.00@ 
5.00@ 
5.50@ 
5.25@ 
(methyl 
1.50@ 
BEANS 
Tonka Beans, Para.. 
Angostura 
Vanilla Beans 
Mexican, whole ... 3.50@ 
Mexican, cut 3.25@ 
Bourbon, whole 1.65@ 
Bourbon, cut 1.40@ 
South American 3.00@ 
TINCTURES 
18.00@ 
1.75@ 
3.00@ 
32.00@ 
2.00@ 
1.50@ 
3.00@ 
SOLUBLE RESINS 
Ambrette 18.00@ 
Benzoin 2.75@ 
Castoreum 28.00@ 
Chypre 13.00@ 
Civet 80.00@ 
Galbanum 6.00 
Labdanum 6.00@ 
Myrrh 6.50@ 
Oak Moss 14.00@ 
Olibanum 3.50@ 
Opoponax 6:00@ 
Orris Root 18.00@ 
Patchouli 10.00@ 
Peru Balsam 6.50@ 
Sandalwood 12.00@ 
Styrax 2.50@ 
Tolu Balsam 4.50@ 
Vetivert 15.00@ 


1.00@ 
2.00@ 


Ambergris 

Benzoin 

Civet 

eee 
Orris, root 

Balsam Tolu 

Vanilla 


20.00 
22.50 
38 


6.90 


25.00 
10.00 
8.00 
8.00 


1.75 


1.25 
2.15. 


5.50 


7.00 
7.00 
16.00 
6.00 
12.00 
35.00 
18.00 


16.00 


6.00 
25.00 


CERTIFIED FOOD COLORS 


Amaranth 

Orange II 

Tartrazine 

Ponceau 3R 

Ponceau SX 

Indigo 

Erythrosine 

Guinea Green B 

Light Green S.F. 

Fast Green F.C.F. ... 

Yellow A.B. 

Yellow O.B. 

Sunset Yellow F.C.F. 

Naphthol Yellow C. . 
SUNDRIES 

Alcohol, Cologne 


3.50@ 
3.50@ 
3.50@ 
6.00@ 
5.00@ 
15.00@ 
20.00@ 
15.00@ 
25.00@ 
30.00@ 
3.50@ 
3.50@ 
3.10@ 
8 00@ 


4.00 
4.00 
4.00 
7.50 
5.25 


spirits per gal. ....2.6514@2.76% 


Ambergris black 
gray 


Nominal 
39.00@ Nom. 
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Baudruche skins, 
gross 
Beaver Castor 
Castoreum 
Chalk, precipitated 
Cherry laurel water, 
gal. 
Civet, ounce 
Clay, English 
Gaolin 
Lanolin, hydrous 
anhydrous 
Magnesium Stearate. 
Musk. Cab. pods 
ounce 
Cab., grained 
Tonquin, pods 
Tonquin, gr. 
Orange flower water, 
gal. 
Petrolatum, white 
Rose water, gal. 
Saponin 


French 

Italian 
Zine oxide, U. 
Zine stearate 


18.00@ 25.00 

8.00@ 12.00 
12.50@ 15.00 
O3%@ .06% 


1.25@ 
3.75@ 
02%@ 
06@ og Henna, powdered 
18@ 20 Lavender 
2@ 23 ‘ect 
6a 30 ordinary 
= Orange flowers 
Orris root, 
powdered 
Verona 
powdered 
Patchouli leaves 


Almond Meal 


2.50@ Nom. 
Nominal 

20.00@ 

27.00@ 


1.50@ 
0636 @ 
1.25@ 


1.60@ 


Quince seed 


Rice starch 


Essential Oils 
(Continued from Page 461) 
likely to be in surplus, but may be in sufficient volume 
to prevent any advance in quotations. 

Reports on lavender vary, but best information is 
that the carry over and the production of this year 
will be more than sufficient for any anticipated demand 
and that prices may recede somewhat during the next 
few weeks. The crop is about normal according to best 
information although some reports indicate that rains 
toward the close of the crop have had some effect upon 
the yields of oil. 

The domestic group is generally weak. 
is the only firm item. 


Wormseed 
Statistically, this product should 
advance but the advance is likely to be a regular one 
and there will probably’ be no runaway market dur- 
ing the season. Inquiry is light. The mint oils, on 
the other hand, are decidedly weak. Production has 
been heavy and prices have declined to the point where 
country interests report the crop no longer profitable. 
Peppermint been offered from the country at 
levels, lower than in several years, but is firmer now. 
Spearmint is in much the same position. Wormwood 
is back to normal and seems likely to go lower still. 

The citrus group has displayed a further declining 
tendency during the month. Lemon, both Californian 
and Italian, is lower. Stocks are rather heavy and the 
summer has been disappointing. Seasonal 
demand has tapered off quite sharply during the first 
two weeks of September and have shown a 
decided tendency to sag. Prices on orange oils are in 
a similar position and continue weak and unsettled. 
Bergamot is steadier than it has been, largely on 
account of the recently organized Italian consortium, 
which is attempting to stabilize the industry. A sharp 
advance is not anticipated, however, for interest in the 
article is limited. Lime oil is stronger as a result of 
the hurricane which devastated some of the leading 
producing regions. 

Seed and oils continue irregular as usual 
although declines outnumber advances for the period 
under review. Clove is a firm item and the price of 
spice would seem to warrant higher oil levels, which, 
have not materialized on account 
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Talc, domestic, ton... 


CRUDE DRUGS 
Cardamon seed, decort 1.75@ 


flowers, 


Florentine 


Peach Kernel meal 


Reseda flowers, powd. 1.50@ 
Rhubarb Root, powd.. 


SEPTEMBER, 1930 


Rose leaves, red 
pale 
Sandalwood chips 
Vetivert root 
Violet flowers 


13.00@ 

10.00@ 

50.00@ 
13%@ 
.26@ 


1.75@ 
.50@ 
.45@ 
.20@ 
.95@ 


GUMS AND BALSAMS 


20@ 
.28@ 
.00@ 
20@ 
.00@ 
50@ 
3.25@ 
.75@ 
50@ 
25@ 
45@ 
50@ 
19@ 
12%@ 
.40@ 


.20@ Balsam Copaiba, S.A. 
Para 
Balsam, 
Tolu 

Fir, Canada, gal... 
Oregon, gal. 
Guarana 
Gum benzoin, Siam 
Sumatra 
.16@ Gum galbanum 
.23@ , Gum myrrh 
.25@ Labdanum 
.25@ Olibanum, tears 
.75@ siftings 
Styrax 
Venice turpentine, 
true, gal. 


.16@ Peru 


4A5@ 
20@ 
40@ 
17@ 


.25@ 


25@ 
30@ 


Vanilla Beans 


UYING which has been reasonably active has begun 

to slacken off as is usual at this season of the 
year. There is still plenty of vanilla available and 
while some of it is not of the highest quality, even 
the poorer lots have some effect upon prices and as a 
result Bourbons continue at rather low levels. Nor 
has there been any sharp advance in Mexicans although 
cuts seem to be rather scarce and are quoted at slight- 
ly higher levels. The position of Mexicans continues 
firm, however, and this type is in a better position 
than are the Bourbons. There has been a fair with- 
drawal of contract goods and beans ordered previously 
on which deliveries have been held back. On the 
whole the market has been quiet and none too satis- 
factory during the last few weeks. 


Crude Drugs and Sundries 

The market continues quiet with no great changes 
in it. Orris root is a shade easier than it has been. 
Some of the balsams are also in light demand with 
prices subject to moderate shading. Sellers anticipate 
a more active market and somewhat more favorable 
conditions during the fall, but it is unlikely that there 
will be any general recovery in prices. 


petition for the few desirable orders which have put 
in an appearance. Ginger is steady with the raw 
material a shade higher. Coriander is also reasonably 
steady but other materials show little life and are 
inclined to be a bit weak. 

In the miscellaneous group, there is little change. 
The declining tendency in citronella has been checked 
and prices seem reasonably steady. Bois de rose and 
linaloe are unstable with the former weaker owing 
to exchange conditions and the latter still quoted at the 
higher price, an unusual position. 

In general, the market has not been any too satis- 
factory during the last month but there are signs 
of some improvement. Prices are at the point where 
wise buyers should be interested and this may alter 
the situation to some extent during the next few 
months. 
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Soap 
ndustey Soction 


CONDUCTED BY Or. E.G.THOMSSEN 


Behavior of Fats and Oils in 
Ultra-Violet Light* 
by M. Haitinger, H. Joerg and V. Reich. 
OR the experiments the authors made use of the 
known quartz lamp for analyses, both openings in 
which were covered with 1 3/10 millimeter uviol glass. 
The uviol glass permitted the passage of rays up to 
2,600 A. E. The observations were carried out both 
in transmitted and reflected light; in the latter case 
both on black (tin varnished black), and on white 
surface (filter paper No. 602 hard from Schleicher 
and Schuell). In addition to this direct form of ob- 
servation special methods were also used occasionally, 
among which the method of the capillary rise (capillary 
method) is of especial interest, inasmuch as by its 
coloration characteristic zones often became visible 
only in the light of the quartz lamp. The zone forma- 
tion usually appeared only when the fluid had reached 
its highest point in the capillary tube, and is recog- 
nizable only after complete drying of the strips. The 
fluids may be observed in little quartz tubes, or also 
in very thin-walled glass pipettes which naturally 
possess no or very slight fluorescence of their own. 
The normal trade characters of the vegetable oils 
showed various fluorescence colors. All the raw oils 
investigated appear in the reach of the lamp in dark 
colors with a more or less bluish shimmer. While 
linseed oil, rapeseed oil, sesame, or soya bean oil, pea- 
nut oil and sunflower oil show in their color tone hardly 
recognizable differences, and uniformly appear lilac, 
the fluorescence color of the olive oils differs from it 
quite characteristically, so that an addition of less than 
10 per cent of the oils named to pressed olive oils is 
easily recognized with the aid of the lamp by the bluish 
glimmer. So far as technically refined, aerated and 
extracted oils were investigated, these showed a yel- 
low fluorescent color, or at least a yellow shimmer. 
When diluted with amyl alcohol in the proportion of 
one to five, the oils often show sharper differences 
in color. Capillary strips, when dipped in such a 
solution, show two zones under the quartz lamp. The 
authors at the conclusions of their discussions point 
out that it appears urgently desirable in all cases to 
compare the samples to be investigated with test 
samples, which should be stored away and guarded 
against bright light. 


* Seifens.—Ztg. Vol. 55. No. 46 (1928), 


Narrowness is the biggest and broadest kind of a 
blunder.—The Silent Partner. 


New Stabilizer for Hydrogen 
Peroxide, Ete. 
by W. G. Cass, Reading, England 

“THE stabilizing or conservation of non-fatty toilet 

creams and of cold creams by means of the methyl 
ester of p-oxybenzoic acid, is well known. For such 
purposes about 0.1 to 0.2 per cent of the ester is 
necessary, but with fatty and superfatted cosmetics, 
with low moisture content, it is advisable to use up 
to 0.3 per cent. In the case of starchy and albuminous 
preparations from 0.08 to 0.12 per cent is desirable. 
In most cases the ester is dissolved in hot water 
(1 to 500); it dissolves still more readily in oils and 
fats (1 to 40 or 50), and is most soluble in alcohol 
(1 to 5). 

In a recent issue of the Zt. f. Parfumerie u. Kosmetik 
J. Augustin describes various other uses for methyl 
p-oxybenzoate as a stabilizer. An interesting prob- 
lem, for example, is the conservation of hydrogen 
peroxide solutions, especially of high concentration. 
Three per cent solutions very soon lose their oxygen 
content, but those of higher strength lose it still more 
rapidly. Various substances have been hitherto 
recommended as stabilizers to prevent loss of oxygen. 
such as boric or hydrochloric acid; also acetanilide 
up to 1 per cent has been strongly recommended, 
though this latter is said to have injurious effects on 
the human organism. It has been found that, by 
addition of 0.1 per cent of p-oxybenzoic acid methyl 
ester a 3 per cent solution of hydrogen peroxide can 
be kept up to its original strength for two years, 
while a control sample without addition of the ester 
had its oxygen content reduced to zero. One explana- 
tion of this preservative effect consists in the assump- 
tion that the ester has an inhibitive action on the 
micro-organisms which otherwise tend to decompose 
hydrogen percxide. Another view is that methyl p- 
oxybenzoate acts as a negative catalyst which prevents 
the splitting off of oxygen. In a similar manner 
other oxygen carriers, such as sodium perborate, are 
stabilized and rendered practically immune from pre- 
mature loss of oxygen. It is recommended that a 
small addition of the ester be made to preparations 
such as face creams, dentifrices, ete., containing 
peroxide or other oxygen carrier. When used with 
face creams it may be dissolved in hot water. In 
the case of dentifrices it should be dissolved in some 
alcohol, and the alcoholic solution stirred in with the 
tooth paste. 

The sterilization of boric acid by means of the ester 
is of considerable interest. Boric acid is frequently 
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used for disinfecting the hands of surgeons and for 
treatment of wounds, but it is not really very effective 
against micro-organisms. According to Dr. Saba- 
litschka these organisms can originate and grow in 
boric acid. By introducing ordinary boric acid 
powder into a suitable nutrient medium there was 
a vigorous growth of bacilli, ete4 including pencillium, 
But if 1 per cent of 
finely powdered p-oxybenzoic acid methyl ester was 
introduced into the boric acid, and this then 
mixed with the same nutrient there was no develop- 
ment of organisms. Up to 1.5 per cent of the ester 
may be used; but if dissolved in alcohol (1 to 6) and 
suitably mixed up with the boric acid it is probable 
that 0.5 to 0.8 per cent would suffice. 


aspergillus, mucor, and yeasts. 


was 


Use in Face Powders 


Of still greater interest is the use of p-oxybenzoic 
acid methyl sterilizing talcum and other 
face powder constituents. It has been claimed for 
talcum that it is less easily infected with micro- 
organisms than starches or other organic meals and 
powders, but after it been completely 
sterilized, at least for a time, by heating, there is no 
guarantee that it may not be subsequently infected. 
It can, however, be definitely and permanently 
sterilized by the addition of 0.4 to 1 per cent of the 
ester, the maximum amount named only being neces- 
sary if it is used in a finely powdered form instead of 
in solution. That water-insoluble substances require 
more ester than creamy or liquid substances is due 
to the fact that, in these latter the methyl ester is 
far more finely divided and more effectively dis- 
tributed. In a toilet powder thus effectively sterilized 
by methyl p-oxybenzoate there is much less possibility 
of the perfume being decomposed or otherwise spoiled, 
a very important consideration in view of the ease 
with which many perfumes are decomposed. And a 
further point is that the skin excretions (perspira- 
tion) are less easily decomposed, and this, too, is an 
important consideration from the point of view of body 
powders or cosmetics. 


ester for 


even has 


Various kinds of capsules are made much more 
durable if from 0.08 to 0.1 per cent of the methyl ester 
is dissolved in the particular liquid used, such as water, 
glycerine, formaldehyde. This latter, at all events, 
quickly evaporates in the absence of the ester, and thus 
all effective preservative disappears. Corks can 
be thoroughly protected against moulds or the like by 
impregnating them with an ester solution—10 g. 
methyl p-oxybenzoate dissolved in 100 g. alcohol and 
20 g. water. This is much better than salicylic acid 
treatment for corks and stoppers. 


also 


Notwithstanding their strong bactericidal and pre- 
servative action p-oxyphenzoic acid methyl ester and 
its homologues are without injurious effect on the 
human organism. G. Joachimogla found from experi- 
ments with animals and men that a daily dose of 
1 or 2 g. of the ester continued for a month had no 
observed effects. Sensitive skins are not in any way 
injured by ordinary ester solutions, nor even by solu- 
tions of greater strength. It may therefore be safely 
used in any cosmetics up to or even beyond the limit 
at which its bactericidal action is effective. 
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New Method for Cleaning the Boiling Kettle* 


The frequent cleaning of the boiling kettle is a neces- 
sity, in order that a clean product may result. For 
this purpose a new apparatus is offered which is 
patented by X. Durthaller and P. Aubin. 

The writer has recently visited a factory in which 
this very simple apparatus was already in operation. 
It consists of a chain which is movable under the heat- 
ing coil and scrapes against the bottom of the kettle. 
This chain is put into motion by a fixture attached out- 
side, and can be started by one laborer. At any one 
moment during the process of drawing off the spent 
lye, in the course of one operation, the chain is put into 
motion and removes the settled dirt simultaneously 
with the lye. It suffices, when once the chain 
mechanism scrapes the bottom of the kettle, in order 
to stir up all the dirt, to draw it off entirely with 
the lye. 

A kettle in which this cleaning chain had functioned 
for a year, and when the processes of boiling had suc- 
ceeded each other without interruption, was completely 
emptied in the presence of the writer. The absence of 
dirt at the bottom of the kettle was demonstrated. 
Simply a small quantity of grit was found, so that the 
cleaning process was as good as complete. 

The advantage of this method is that in every opera- 
tion the settled impurities may be removed at the most 
suitable moment without the necessity of interrupting 
the process in order to clean the kettle. 

The apparatus is as simple as it is durable and may 
be easily attached to all kettles, old as well as new. 


© Seifens.-Ztg. Vol. 55, No. 48 (1928). 


Palm Oil Soaps 

Bleached palm oil is often used in toilet soapmaking 
on account of the violet-like odor its soap possesses, 
and it is for this reason a particularly suitable base 
for the production of a violet-scented soap. Crude 
palm oil has a deep red color, so that it is necessary 
to bleach it before use for toilet soaps, though -it is 
often used in the unbleached state as a “stock” for 
household soaps. During the usual bleaching processes 
by oxidation, the violet-like smell becomes somewhat 
intensified, and there is evidently some intimate con- 
nection between the coloring matter and the odor of 
the oil, as both are removed by extracting the unsapon- 
ifiable matter. The red color has been attributed to 
the presence of carotin, which is known to possess a 
violet-like and this latter has been shown by 
Willstatter and Escher to be due to an oxidation prod- 
uct of the carotin. These views as to the violet odor 
of palm oil are supported by the results of a recent 
detailed investigation by Brash (Jour. Soc. Chem. Ind., 
Dec. 3, 1926) into the chemistry of palm oil. In his 
well-known treatise, “Technologie der Fette und Oele,” 
Hefter attributes the odor of palm oil to irone, the 
important violet ketone derived from orris root, and 
it is possible that irone may be an oxidation product 
resulting from the oxidation of carotin. 


odor, 


You Write the Words 


Life is a song. 


It may be sweet, sad, gay or giad. 
We write the words.—The Silent Partner. 
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Textile Soaps : 


Choice of the Proper Soap Essential for Effective 


Processing of Cotton, of Wool 


‘ 


and of Silk 


S an industrial chemist, the writer has often 
heard it stated that any kind of soap is good 
enough for textiles. 

This, of course, is an error of judgment, inasmuch 
as great care is necessary, not only in the selection of 
oils and fats for making these soaps, but also in the 
saponification. 

In the West Riding area of Yorkshire, where there 
are many mills producing a variety of textiles, soaps 
are required of more or less different composition. 
Further, amongst these mills soaps are naturally 
made, to a very large extent, in various forms, but 
often as soda soap run right away from the soap- 
boiling pan into barrels. 

The following is an analysis of a sample from one of 
these casks of textile soap, submitted for matching :— 

Per cent. 
Fatty acids wistace « Sel 
(Na,O) Combined alkali - 2.1 
Insoluble matter (dirt) .. , { 
Unsaponifiable fatty matter a 1.¢ 


Moisture . . 805 
Free caustic soda 7 ; ~ wee 


The fatty acids, on analysis, were found to contain 
approximately 30 per cent of dark rosin and 70 per 
cent of whale or fish oil. 

This sample, showing only about 17 per cent of 
actual soap, may well be described as “water stood on 
end,” in the soap-maker’s expression. This particular 
soap was used for wool scouring—scouring greasy 
cross-bred wools. 

There may, or may not, be any ill-effects on the 
fibre from the nature of the fatty acids; but there is 
a strong element of risk about using such a soap (or 
fatty acids), as it may not be entirely washed out in 
the wool-scouring machines. Such a soap, drying on 
the wool even to a small extent, would not only cause 
a bad odor, but sticky fibre, due to the resinous, un- 
saponifiable matter always present in all classes of 
rosin. 

Through the composite abietic anhydride of the 
rosin being readily converted to fatty acid, abietic 
(HC»H»O:) by caustic alkali, which, in turn, forms 
a very soluble soap, having excellent detergent prop- 
erties, although at times they are dark-colored and 
always soft and sticky, due as stated, to the invariably 
high percentage of unsaponifiable fatty matter of 
rosin, 

Further, the 0.4 per cent of free caustic soda is 
highly dangerous in the scouring bath, especially over 
an extended period of time and use. 

From an extensive examination of various grades 
of rosins, the author found the unsaponifiable matter 
to fluctuate from 5 per cent to 15 per cent; hence the 
need entirely to avoid this commodity. Soaps for wool 
scouring, whether greasy cross-bred wool, or finest 


*The Oil and Colour Trades Journal, Vol. 75, No. 1600. 


botany wool, must be first free from rosin, and should 
contain no drying oils, such as linseed or soya bean oils. 

Linseed oil is often used for potash soap (soft) 
manufacture, but is not a safe wool-scouring soap, as 
it leaves a distinctly characteristic “painty” smell of 
the linolenic fatty acids on the wool, which, even after 
well rinsing in many softened waters, still persists. 

Whenever wools are not to be dyed and are woven 
into pieces, which are kept in the white state, then the 
undoubted extra cost of the potash soap is out-weighed 
by the improvement in the finished pieces of cloth. 

The following is a fair average of two good wool- 
scouring soaps, tested by the writer, of both hard and 
soft formation. 

No. 1. 

Per cent. 

63.7 

8.1 

0.1 


i 28.1 
On a complete examination of the fatty acids, they 
were found to contain no rosin, only good 
bleached palm oil, and a little palm kernel oil. 
The soap itself was a good white color and very 
firm, with a sweet pleasant odor on boiling. 
A good potash soap had the following analysis:— 


Fatty acids . 

Combined alkali (Na.0) 
Total free alkali (Na.O) 
Water 


tallow, 


Per cent. 
44.1 
7.4 
0.15 
48.35 


This soap was found to be entirely free from rosin, 
and to give all the constants and reactions of olive oil, 
of a good quality (technically pure). 

The soap was of a _ yellowish-green color, trans- 
parent, and short in texture, the free caustic alkali 
present being the maximum amount permissible for a 


Fatty acids 

Combined alkali (KO) 
Free alkali (K.0O) 
Water 


continuous bath in the wool-scouring machine. This 
soap was found by test to have 20.3 per cent less of 
actual soap than the soda-combination soap just men- 
tioned. 

In the selection of a hard soda soap for the scouring 
of all grades of wool, a soap containing not more than 
0.1 per cent of free caustic alkali, and of a fatty acid 
composition of good home-melt tallow, bleached palm 
oil, along with a little palm kernel oil, is an ideal one. 

Should the wools be greasy cross-breds, more soda 
ash can be added to the bath of the scouring machine; 
this is preferable to having a “strong” soap to com- 
mence with, as free caustic alkali is very dangerous, 
while free carbonated alkali is comparatively safe, 
provided it is not excessive, and the water be not too 
high in lime hardness. 

For scouring botany wools much less soda ash is 
required, and more soap is necessary for adding to 
the bath. There is no doubt that caustic alkalis in any 
appreciable amounts, especially caustic soda, destroy 
both “handle,” “lustre,” and color of the wool. 
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For Yarn Scouring 


For yarn scouring, especially those that are to be 
woven in the “white” and finished in white pieces of 
cloth, potash (soft) soap is undoubtedly the best to 
use. This potash soap should be made entirely of good 
olive oil, and not than 0.1 per cent of 
free caustic alkali. 


contain more 


alkali, both potash and _ soda 
“vellowing,” which, the writer 
at the temperature of the wool- 
as low a figure as 0.4 per cent of 


Excessive caustic 


caustic, finds 
commences slightly 
scouring bath, with 
free caustic alkali, 
as the temperature of the bath rises. 


causes 


and increases in yellow intensity 


If white wools and yarns have been sulphur stoved 
for bleaching, there is a strong tendency to “yellow” 
on contact with caustic alkali, hence the utmost care 
With re- 
wools or 


is necessary in the making of these soaps. 
gard to this free caustic alkalinity, when 
yarns are scoured after bleaching, a distinct advantage 
and improvement in tone and color is obtained by the 
addition to the soap bath of 3-4 per cent of perborate 
of soda (NaBo;:4H:O) the white color obtained being 
more stable. 


Oils and Fats for Wool-Cleansing Soaps 


It has been observed from a series of experiments 
in the wool-scouring machine that the following oils 
and fats are best for soaps for wool cleansing :— 

First quality tallows, olive oil, palm kernel oil, 
Ceylon coconut oil, and bleached palm oil. 

Detergent or cleaning values of soaps for wools are 
of great importance, and, whilst these and the solu- 
bilities of soaps have some relation, they are not en- 
tirely dependent upon one another. Again, oleate of 
soda is soluble in 10 parts of water; stearate of soda 
is soluble in 100 parts of water. 

This means quicker lathering in the 
also good “lasting” properties with tallow or 
soap. This borne out in the 
machine. 


ease of olive, 
palm 
wool-scouring 


was 


Blends of Oils and Fats 


It means that and fats should be suitably 
blended for wool scouring; and the following blends 
have been in use in the Bradford district, with excel- 
lent results, on all classes of wools:— 

Approximately :— 


oils 


60 parts H.M. tallow, titre 431%4° ¢. 


20 * olive oil (technical). 
kernel oil: or 


Ceylon coconut oil. 


2006 palm 
is 


Or a blend of ‘less cost:— 
50 parts H.M. tallow 
30 ** (bleached) palm oil 
20 “ palm kernel oil; or 


20 o7 Ceylon coconut oil 


Cotton Oil Soapstock 


The writer had submitted to him a sample of cotton 
oil soapstock soap, in use at a mill (but later turned 
down) for analysis, and it was found to contain too 
much free caustic alkali and an excess of unsaponifi- 
able fatty matter; but it was the caustic soda in this 
case that was mainly causing trouble. 
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Again, a sample of cottonseed soapstock submitted 
for analysis contained :— 
Pere 

Fatty acids . 
Water ‘ — 
“austic Soda (as NaOH) ‘ ‘ ics 
rganic _ Inatter, including albuminous matter and un 

saponifiable fatty matter Sata 
Insoluble colored matter including dirt 


and sand 


ilycerine 
This cotton soapstock 
caustic soda and finally salted out. 


boiled with 
Not all the organic 
matter was eliminated in the process, nor was the color 


was excess of 


entirely removed. 

The stock itself was of a dark color and of a bad 
smell, due to methylamines, which accounted for the 
soap being unfit for scouring wools of a good quality, 
This soap would be favorable for drying and grinding 
with soda ash to make cheap powders for household 
purposes. 

In the past, especially, large quantities of cotton oil 
soapstock have been used for scouring low 
qualities of wools, such as greasy cross-breds, and to- 
day this soap is still used a little for scouring low 
cross-bred wools, but is rapidly passing away. 

Many troubles in the textile mill have been traced 
to this soap; i.e., bad-smelling wools, yellowing of the 
whiter wools, and uneven dyed pieces, due to excessive 
alkalinity, probably not fully washed out. So, gen- 
erally, manufacturers of textile goods have: taken up 
only first-class scouring and milling soaps. 


soap 


Selection of Oils and Fats 

In the selection of these fats and oils the titre of 
the tallow should not fall below 43.5° C., and the color 
should be of a good pale yellow to white. Bleached 
palm oil should be of “Lagos” quality, and the palm 
kernel as white as possible. If coconut oil is used, it 
should be “Ceylon,” of the finest type obtainable. 

Regarding palm oil, it is found that “Lagos” is the 
easiest to air-bleach. It invariably contains the lowest 
amount of free acid, and has an average titre of 
45°C. “New Calabar” comes next, with a similar titre; 
it air-bleaches in about the same time, but generally 
has a higher free fatty acid content. The palm oil 
to be avoided is “Salt Pond,” with a titre of 26° C. 
and very high acidity, and the general impurities are 
excessive; it is almost a failure in air-bleaching. 

Palm kernel and coconut oils, apart from being the 
whitest oils, should have as low acidity as is possible. 
The palm kernel oil should have a titre of about 23° C., 
and the free fatty acids should be low. In the selec- 
tion of coconut oil, “Ceylon” grade is the best, and 
here low acidity should be considered, as well as the 
whitest and firmest brands. Following in quality and 
suitability are “Cochin China,” and “Malabar”; all 
other grades should be rejected, as they are too high 
in free fatty acids, and, consequently, are liable to 
produce rancidity in the soap, and so cause the wools 
to smell. 

Wherever it is known that wool-scouring soaps of 
the soda combination are required. and that the scour- 
ing waters contain high degrees of lime hardness, 
“Ceylon” coconut oil can be used to advantage. 

The addition of either coconut oil or palm nut oil 
means greater general solubility of the soap. 
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Oleine 

There is to-day, though, fortunately, it is dying 
down, a method in vogue at some textile mills of 
boiling “‘oleine” with soda ash, to form an alleged 
scouring soap. Perhaps the nomenclature is mislead- 
ing; at any rate, all fatty matter described as “oleine” 
is not technically oleic acid (HCisH:O02). 

Such a soap must be very dangerous, if not boiled 
sufficiently, and the method is by no means foolproof. 
Further, should the “oleine” be not entirely free fatty 
acids, there would be unsaponified fatty matter in the 
wool-scouring bath, and its resultant damage might 
be very serious, apart from the possibility of excessive 
alkalinity, which, although only of a carbonate nature, 
is detrimental, as already explained. 

The writer has analyzed various samples of fatty 
matter termed “oleine” from time to time; some 
termed “pale redistilled oleine,” “brown oleic acid,” 
and “crude oleine,” as chiefly named. The colors have 
varied from primrose yellow to dark reddish-brown, 
containing large quantities of solid acids. The facts 
remain, from analytical conclusions, that the nomen- 
clature is entirely erroneous in this case when the term 
“sleic acid” is used. 

Certainly, “redistilled oleine’’ from Belgium was the 
best, as it contained as much as 96.8 per cent of free 
fatty acids as oleic, with 2.2 per cent of stearic acid 
and 1 per cent of unsaponifiable dirt and moisture by 
analysis. 

An oil or grease of this description could be per- 
fectly saponified with care and comparative ease, but 
its detergent value is open to doubt. Further, some of 
these samples of “oleine’” showed as much as 37.3 per 
cent of neutral oil; hence, the uselessness of attempt- 
ing a soda ash saponification. A sample of “brown 
oleine” submitted had the following analysis:— 


’ 


Per cent 
Free oleic 
Free saponifiable stearic acid 
Unsaponifiable fatty matter 

Attempting to saponify this “brown oleine” with 
soda ash would be difficult, the high percentage of un- 
saponifiable oil makes it unsuitable for making soap 
for any purpose, much less for textile uses. 

On further examination this unsaponifiable oily 
matter proved to be ‘cholesterin,” or wool fat; so it 
was concluded that the “brown oleine” was most prob- 
ably distilled Yorkshire grease. 

These “oleines” vary so much, not only in color but 
in composition, and often contain high percentages of 
unsaponifiable fatty matter, that analysis must be 
made before attempting to saponify them. 

The writer cannot recommend any “oleine,” redis- 
tilled or otherwise (no matter how good and analytical 
test proves it to be), for saponification with soda ash 
for any textile purpose, as he has traced far too many 
dyeing and finishing troubles, in the mill, to the use 
of such a soap. This is largely due to high, excessive 
carbonated alkalinity of the bath; and sometimes due 
to free unsaponified fatty matter Further it is some- 
times difficult entirely to free the fibre of excessive 
alkalinity, due to many local causes, such as water, 
and often insoluble lime soaps are formed of the fibre 
With this saponification. 
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Yorkshire Grease 

There is also in practice (but it is rapidly ceasing, 
to the benefit of all concerned in the textile mill) a 
method of soap-making from fatty matter obtained by 
acid splitting the waste soap solutions from the milling 
machines. 

The other acid split grease, obtained by treating the 
waste solutions from the wool-scouring machines, com- 
monly termed Yorkshire grease, must not be used for 
soap-making, as it contains any figure from 10 to 60 
per cent of unsaponifiable waxy fatty matter. This 
Yorkshire grease, even after distillation, generally 
contains from 10-15 per cent of unsaponifiable fatty 
matter, so is quite useless for soap-making. 


“Fullers’ Grease” 

This split fatty matter from the milling machines, 
termed fullers’ grease, may contain quite a lot of un- 
saponifiable fatty matter, originating from the carding 
and spinning oils used in the textile mill. The follow- 
ing is the analysis of a sample of fullers’ grease sub- 
mitted to the writer by a woollen manufacturer in the 
Huddersfield district :— 


Per cent 
Tt ‘ il 
Saponifiable + 
Unsaponifiable fatty matter ; 21.5 
The author has analyzed samples of fullers’ grease 
which were actually in use as soap-making agents, 
mixed with “oleine” and boiled with both caustic soda 
and soda ash, but the unsaponifiable fatty matter, in 
his experience, did not, in any case, fall below 3.7 per 
cent, so, naturally, the resultant soap was not giving 
a clear, bright, clean wool, as a good textile scouring 
soap should. Thus, a soap made from the following 
fullers’ grease left a very unpleasant fusty smell on 
the wool, and was so turned down:— 
Per cent 


Saponifiable oil 
Unsaponifiable fatty matter 


Milling Soaps 


In the manufacture and selection of soaps for mill- 
ing or fulling cloth, only soda soaps (hard) can be 
advantageously used. 

Soaps made from Australian mutton tallow or best 
home-melt tallow, with a titre not falling below 44° C., 
are the best. The color should be white or pale prim- 
rose yellow in the case of home melt, and have a low 
free fatty acid as it is possible to obtain. 

An ideal composition of fatty matter for milling 
soap, the author has found, by practical milling tests 
with both English and German milling machines oper- 
ating in the West Riding, to be as follows:— 

40 parts Australian mutton tallow, 46° C. titre; or 
_, dalle H.M. beef tallow, titre 44° C. 

10 = ** bleached palm oil, 45° C. titre. 

= Clu palm kernel oil, 23° C. titre: or 

sa |” palm Ceylon kernel coconut oil. 

All fats and oils should have as low acidity as pos- 
sible, especially the palm kernel or “Ceylon” coconut; 
and the oils, as well as the tallow, should be of a good 
white color, for the same condition applies to milling 
as to scouring—the pieces of cloth, after the soap is 
absolutely washed out, must be free from all rancid 
smell of soap fatty acids. 
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nother good milling soap is composed of:— 


mutton tallow, titre 46° C 
20 , olive oil (1st quality 

20 . palm kernel oil; or 

= Ceyion vconut oil 


Oo parts 


These two soaps would have the necessary jellying 
milling 
per 


for 
0.05 
carbonated alkalis—about 


viscosity. Soaps 


not 


properties or purposes 


should contain more than cent of free 


alkalinity, either caustic or 
0.03 per cent is correct, so an almost neutral soap is 
required. This free alkalinity is 


pieces of cloth are often milled in the dyed state and 


very important, as 


have various “white effects” in the piece, which would 
be seriously stained by soap containing an appreciable 
quantity of free alkali, through the dyestuff “bleeding” 
into the white threads and thus causing the piece to be 
“off shade” It is understood, of course, 
that all 


high 


when finished. 


waters, especially those containing a very 


lime hardness, should be corrected be- 
fore use for textile purposes. Also, dirty waters must 
be filtered, if they are to be used; it is well understood 
that the the the better it is for milling 


and scouring, and has, of course, the 


degree of 


purer water 


least detrimental 


influence on the soap. 


Testing Milling Soaps 

Uses of milling soaps require a certain jellifying 
property of viscosity, and the following simple tests 
can be readily carried out:— 

Use and cut 
soap in 100 parts of water (the water used for milling, 
for preference). Immerse the beaker in boiling water 
and stir continuously, until the 
Then place the beaker into a small pan of cold water, 
with a common Centigrade thermometer, and observe 


a beaker dissolve 10 parts of finely 


soap is dissolved. 


the figure at which the soap becomes viscid, stirring 
all the time. Experience has largely shown that soaps 
which are viscid at about 35° C. 
for milling cloths of finest botany wools. 

It is generally observed that the viscidity of soap 
solutions have a fairly even ratio to the titres of the 
The 
following are a few soaps the author has tested with 


are quite satisfactory 


fatty acids from which they are manufactured. 


regard to turbid viscidity and titres: 
Tem 

Fatty perature 

Acids Viscidity 


Remarks 


Approx. 10 Sol, Titre 
White Marseilles 


curd soap (72%) 97.6% 638.3 25.1°C of 


woolens 
class. 


Useful for 


cross-bred 


Tallow curd 


(some 


soap 

coconut 
oil) —_ B 2 £0.8°C 63.8 37.3°C 
soap 40.5°C 22.2 8.4 Do. do. 


from this table, from the reduc- 


Exeellent for fine 


worsted pieces 


Same tallow 

It will be noticed, 
tion of about half per cent of fatty acids, by distilled 
water, the 
mately constant. 

Definite addition of rosin soaps reduced the viscidity 
temperature in a direct ratio to the proportions added, 
a very strong reason against the use of rosin soaps 
for milling or fulling purposes, apart from their high 
percentage of unsaponifiable fatty matter and conse- 
quent risk of staining the wool pieces of cloth. 


viscidity temperature remains approxi- 


The Manufacture of Scouring and Milling Soaps 

Both scouring and milling 
sare in the finishing process of boiling. 
of fats and has already 


require especial 
The actual 
been briefly 


soaps 


selection oils 


stated. 
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For 
should 


wool-scouring soaps “clear boiling” on strength 
always take place; during the boiling the soap 
should always be “open,” with clear lye always visible, 
by closing up the boil with water and then adding 
enough caustic to open it up again. This kind of 
boiling ensures complete saponification, thus prevent. 
ing any unsaponified fat from being present, which jg 
so very dangerous in wool scouring. 

In the formation and finishing of a tallow curd wool. 
soap, should be taken to it to Settle 
for at least three days, so that not more than 0.1 per 


care allow well 
cent of free alkali is left in the soap when it leaves 
the soap factory to pass to the textile mill. 

For a textile soap to be in use for “milling,” the 
soap must be well fitted and should have a good cleans. 
ing boil, assisting complete saponification and washing 
out excessive caustic alkalinity, which curd soap holds, 
from boiling on “strength.” Milling soaps should al. 
ways have a second and final cleansing boil, and so be 


finished with as low free alkali as possible. 
Flake Textile Soaps 

With regard to flake textile soaps, which have an 
average of 80 per cent of fatty acids, through drying 
out somewhat, this figure should be costed against a 
genuine soap, from which they are dried, with a per- 
centage of 63 fatty acid. 

An advantage in using flake soap in the textile mill 
is the time and steam saved in dissolving and less bulk 
in storing, by, of course, carrying less water. 

Soaps Used for Cotton and Linen Works 

In the preparation of wraps and hanks, before sizing 
or bleaching, free caustic alkali is not detrimental: 
rather the It assists materially the bleach- 
ing, providing the fatty matter is correct. 

The best soaps for this purpose are oil soaps; a mix- 
ture of groundnut, palm, and palm nut oils is the most 
suitable. The drying and semi-drying oils should be 
-alm oil being the base, the following com- 
position is suitable with 0.5 to 1 per cent free caustic 
alkali:- 


reverse. 


avoided. 


50 parts bleached palm oil 
2 palm nut oil. 
peanut oil. 


There is a compound used largely for treating cotton 
wraps called “softening,” that is, well made up from 
soap composed of equal parts of white tallow (any 
titre) and palm kernel oil. The alkalinity is not very 
important, providing it is not above 0.5 per cent. 

This soap is let down to 30 per cent fatty acids with 
condensed water, and is then ready for use. 


Calico Printers’ Soap 

Calico printers’ soap must be as soluble as possible 
and neutral, the maximum amount of free alkali per- 
missible is 0.1 per No drying or semi-drying 
oils can be used. Forty parts bleached palm oil, 40 
parts olive oil, and 20 parts palm kernel oil would be 
an ideal mixture. 

On no 


cent. 


account could 
well fitted and 
boiled out. 


any rosin be 


almost all 


used; the soap 


must be the free caustic 


Silk Manufacturers’ Soap 
The greatest possible solubility is required in the 
soap for silk work, especially for boiling off dressings, 
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such as gums, dextrines, and all farinaceous matter. 
Best quality olive oil is the safest soap to use, but 
where great quantities of soap are required the com- 
position may be modified as follows: 


60 parts olive oil 
20 “ bleached palm oil 
20 a palm nut oil 

Free alkali, not to exceed 0.3 per cent. 

Both silk manufactures and silk dyers require a soap 
for use in the silk dyeing bath, and this must be 
guaranteed by the soap-maker to be entirely free from 
uncombined fatty matter. Not more than a minimum 
percentage of unsaponifiable fatty matter would be 
allowed, due, of course, to the unsaponifiable fatty 
matter in the oils of manufacture, the bulk of which 
may be removed in the boiling by continuous washing 
with strong caustic lyes. 

This silk-dyeing soap must be made of all good 
quality olive oil, and to finish with not more than 0.1 
per cent of free caustic alkali. 


Specks in Toilet Soaps 


Lively interest has of recent date been evinced by 
the soap trade of this country in the roughness of toilet 
soaps. One would expect, and, in fact, it is a matter 
that has been largely accepted without question, that 
the modern and very efficient milling plants might be 
relied upon to deliver homogeneous and even-textured 
soap. Unfortunately, even the best-equipped mills are 
under suspicion, since it is now proven that even these 
super-products of modern soap engineering are unable 
to deliver perfectly smooth and blameless toilet soaps. 
Although the mills are at fault, the trouble is in the 
first place caused by unequal drying. The roughness 
referred to is directly attributable to the presence in 
the soap of super-dried particles of soap. It has been 
proven for example that if a chip of unequal thickness 
is subjected to drying treatment, the thin end of the 
chip emerges with a humidity of 5-8 per cent, whereas 
the thick end will have a humidity of 14-16 per cent 
In the subsequent milling process the small particles 
of super-dried soap are not thoroughly incorporated 
with the more humid portion. Consequently when the 
tablet is in use, the more soluble humid portion dis- 
solves more readily than the highly-dried specks, and 
the latter form little pin joints or mountains, which 
cause the soap to have a rough surface. These specks 
of soap may or may not be observed in the finished 
soap, most usually they are not distinguishable to the 
naked eye. Actually this specky defect may be over- 
come by feeding chips of equal thickness into the dry- 
ing plant—a matter which does not present very great 
dificulty—The Perfumery and Essential Oil Record, 
Vol. 18, No. 2. 


Business Ethics 
When 
are always present. 


business is booming, bad business methods 


When competition is keen and business not brisk, 
business ethics are better. 

So you see there is a compensating element.—The 
Silent Partner. 


ESSENTIAL OIL REVIEW 471 


Features of the Soap Materials Market 
(Continued from Next Page) 
Industrial Chemicals 

The market has been dull but declines in alkalis 
have been prevented by the fact that the market has 
been almost wholly in first hands and they have main- 
tained the schedule in excellent shape. 
resale lots which 


The occasional 
appeared on the market at 
concessions from makers’ prices have not been of suf- 
ficient consequence to have much effect. Withdrawals 
against contracts have been a little more active during 
the last few weeks but takings are still behind antici- 
pated levels and it begins to look as if the year would 
close with some quantities still due. Other chemicals 
are generally quiet and unchanged. Prices can be 
shaded on prompt business on spot, but makers are 
quite firm in their ideas. 


have 


Other Soap Materials 

The demand for rosin for export has been heavier 
during the last three weeks and with receipts at South- 
ern ports showing a decided drop, stock have gone 
down and prices are up slightly. Demand from the 
soap trade has been light but makers of varnishes and 
lacquers are understood to have been in the domestic 
market. Principal call, however, has been for London 
shipment. Other 
little change. 


Starches are steady. items show 


Continuous Soap Process 

Complete Specification, No. 316,935 (open to inspec- 
tion at the British Patent Office under the Interna- 
tional Convention), by Henkel et Cie, Dusseldorf- 
Holthausen, Germany, relates to a process of convert- 
ing fatty acids into soap in a continuous and economi- 
cally advantageous manner. It is not necessary to 
start with 100 per cent fatty acids; but even the well- 
known mixtures of fatty acids and neutral fats, ob- 
tained in the fat cracking process, can be treated by 
the process. 

The method consists in first thoroughly mixing the 
fatty acids or fatty acid mixture in suitable devices 
in a continuous manner with the calculated quantity 
of alkali carbonate solution necessary for the conver- 
sion of the fatty acids into soap, whereupon the mass 
is conveyed through a second device in which the re- 
mainder of fatty acids which had not been yet con- 
verted into soap in the first device, is converted into 
soap. During that time, care is taken, by a supply 
of heat, to remove the 
evaporate the excess of water. 


acid as well as to 
The reaction mass is 
continuous manner, 
into a third device, in which the conversion into soap 
also takes place by means of caustic alkali added in 
constantly admitted quantities in accordance with the 
amount of neutral fat present, and the 
“strength” (the content of 
alkali) is given to the whole soap. 
ready at once for further use.—The 
Essential Oil Record, Vol. 20, No. 10. 


carbonic 


thereupon conveyed, again in a 


desired 
necessary caustic 


The soap is then 


free 
Perfumery and 


When things are going wrong, be calm, be strong. 
Troubles never last long.—The Silent Partner. 





AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


Soap Materials Market 


Vegetable Oils 

In view of the continued inactivity and coupled with 
fairly large supplies for nearby deliveries, coconut oil 
became somewhat easier during the period just ended. 
Sales were made recently for immediate shipment at 
New York and at Pacific Coast in 
sellers’ tanks and at this writing, additional limited 
quantities might be bought at the same figures. Frac- 
tionally higher prices are asked for future shipments, 
but for the most part consumers seem to be content 
to buy this oil as needed. 

Following the Government cotton crop estimate of 
September 8th, crude cottonseed oil declined a frac- 
tion and a good deal of crude cottonseed oil changed 
hands at the new low levels of 65¢c lb. in the South- 
east and Valley and at 6%c lb. Texas points. Offer- 
ings now are lighter and most producers are holding 
for higher prices. Crude corn oil has not been very 
active recently but in view of the very small corn 
crop this year, producers of corn oil show no anxiety 
to lower their views from 7%c to 7%c lb. tank cars 
Midwest mills. 

Olive oil foots also became easier during the past 
ten days and at this writing, carlots in barrels for 
September/October shipments from Europe are quoted 
at 65¢c lb. Atlantic ports. Commercial olive oil test- 
ing maximum 5% F. F. A. for the same shipments, is 
quoted at 80c per gallon f.o.b. New York, in 
drums. Buying interest for palm oils is fair for for- 
ward deliveries but with competing fats and oils at 
low levels, consumers are not inclined to meet prices 
asked abroad. Stocks of all grades of palm oils at 
Atlantic ports are comparatively small. 


A. H. 


55¢c |b. 5%4ec |b. 


cars 


HORNER. 
Glycerine 

The glycerine market has been marking time since 
our last review and prices are practically repeated on 
all grades. Demand for C. P. has been poor and while 
some business in dynamite has been done, it has not 
been sufficient to take the slack out of the market. 
Holders, at the same time, have not been anxious to 
shade prices. Their position is that reductions at this 
time will have little effect upon the demand and that 
the market for anti-freeze purposes is almost certain 
to take care of present stocks as soon as colder weather 
sets in. In this situation the market is virtually dead- 
locked, bids being well below sellers’ present ideas and 
asking prices out of reach of what buyers will pay. 
October should see a reasonable volume of business 
for the winter trade with the larger buyers for anti- 
freeze purposes in the market and most interest fac- 
tors believe that crude and 30 degree grades will reflect 
this in their prices. 


Tallow 


The unsettled conditions in the Argentine, which is 
the important source of supply of tallow for Europe, 
have caused some inquiry for domestic tallow. Some 
export business on City Extra tallow has been booked 
on the basis of 6 cents per pound New York, but to 
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what proportions this business will extend remains tg) 
be seen. If it continues, of course a firmer markeg) 
will ensue. At this time steadiness characterises they 
market status with the best grades of City Extrg 51 
tallow held at 55g cents per pound loose. With ren 
derers keeping their production moving steadily inte : 
consuming channels the items of supply and demand > 
remain well balanced. a 

The nominal quotation for Fancy tallow is 5% cents 
loose f. o. b. sellers’ plant. Best grade of Housey 
grease is held at 4% cents to 5 cents per pound; good 
No. 2 tallow of high titre at 5% cents to 5% cents per™ 
pound delivered. ; 

In the Middle West a steady market obtains with thes 
last sale price of 5%4 cents per pound loose both at 
Chicago and Cincinnati still procurable. The grade 
known at 40-40 stock is priced at 414 cents per pound 
Chicago and Cincinnati. 

E. H. FREY. 
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Soap Materials 


Tallow and Grease 

Tallow, New York, Extra 5%c. Edible, New York® 

6c. Yellow Grease, New York, 4%4c. White Grease, 9 

New York, 5c. : 
Rosin, New York, September 


Common to good.. 6.00 
K 
M 
N 
W. 
Ww. 
X 
Starch, pearl, per 100 Ibs. .......... 
Starch, powdered, per 100 lbs. 
Stearic acid, single pressed, per lb. .. 
Stearic acid, double pressed, per lb. .. 
Stearic acid, triple pressed, per lb. .. 
Giycerme, ©. P., POF ID. .sciciccccws 
Dynamite 
Soap, lye, crude 80 per cent, loose 
per lb. 
Saponification, per lb. ............ 


ee ee ee 
ae 2 eee 
Coconut, Ceylon, Dom., per lb. ...... 
COG, CHUEE, DOP TDs. 6 o:60.0.5.6 060800%05 
Cotton, crude, per lb. f.o.b., Mill .06%4 @ 
Cotton, refined, per lb., New York 08146 @ 
Olive, denatured, per gal. 88 @ 
Olive Foots, prime green, per lb. .... .06% @ 
POM LAOE, POT TD. oie cc ccc cccrenns .0534 @ 
NR OE Ty. kc os's we vn sieinis b0%8 .05%@ 
Palm kernel, per lb. .06 @ 
FURNES, CPUS, POT IDs. 6.occcicicesicns cis 09% @ 
Peanut, refined, per Ib. .....ccssc00. 11%@ 


Seve Beans, OOP Wy. 6s iacdsccesscacc 10%@ .10% 


Chemicals 

Borax crystals, per ton 
Borax, granular, per ton 
Potash Caustic 88@92 per cent, per 

Dig i DEA cae hac cesnelkncniewccaenrs 
Salt common, fine per ton 
Soda ash, 58 per cent, per 100 lbs.... 
Soda Caustic, 76 per cent, 100 lbs. ... 
Sulphuric acid, 60 degrees, per ton .. 
Sulphuric acid, 66 degrees, per ton .... 
Zinc, oxide, American, lead free, per 


66.00 @71.00 © 
60.00 @65.00 


06%@ .06% > 
14.00 @20.00 © 
1.34%@ 2.11 
2.95 @ 3.76 
11.00 @12.50 = 
15.50 @16.505 


06%@ 06% > 





1930 
1ains t@ 
market 
ises the 
Extra 
ith ren 
ily inte 
demand 


7, cents 

House 
id; good 
ents per 


with the 
both at 
e grade 
‘r pound 


FREY. 


~w York, 
» Grease, 


5 
4 
of 


ca Ld 


ee 








